Everyone  m  the 
communications  business 
today  should  take  an 
active  interest  in  the 
people  who’ll  be  in  it 
tomorrow. 

Getting  out  and 
showing  students  what 
journalism  is  really  all 


about  IS  the  best  way 


to  attract  the  bnghtest 


graduates. 


Our  experience  with 


high  school  joumabsm 


workshops  has  shown  us 


how  much  effect  this 


kind  of  professional  inter 


est  can  have. 


On  students  and 


Globe  staffers  both. 


We’d  like  to  suggest 


you  consider  sharing  your 
knowledge  and  experi¬ 
ence  with  high  school  or 
college  students. 

When  you  realize 
the  kids  you’ll  be  talk¬ 


ing  to  might  be  sitting 
around  your  city  room  in 
a  few  years,  your  efforts 
will  seem  even  more 


worthwhile. 
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Daily-tv 
pool  news 
operations 

House  sends 
press  shrine 
bill  to  Senate 

Kilgallen 
turns  90 
(See  page  33) 
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E  you  won’t  help  train  young  newspapermen, 
don’t  complain  if  you  can’t  find  any. 


Please  send  me  more  information  about 
Closer  Encounters  and  What’s  your  Verdict? 
Other  features  of  interest 
Just  check  and  we’ll  send  you  samples. 

□  Phyllis  Schlafly-opinion  column 

□  Tween  12  &  20-teen-age  forum 

□  Bob  Englehart-editorial  cartoons 

□  Where  Are  You  Now-sports  nostalgia  panel 


Organization 


GET  DOWN 
TO  B  ASICS 

Only  with  Copley. 


MAIL  TO: 

Copley  News  Service 
P.O.  Box  190 
San  Diego,  Ca.  92112 
(714)299-3131 


Martha  is  summoned  for  jury  duty.  Her 
boss  tells  her  to  get  excused  from  service, 
and  when  she  refuses,  he  fires  her.  She  sues 
him.  What’s  the  verdict?  Her  former  boss 
must  pay  her  for  wages  lost  while  she  looks 
for  a  new  job.  That’s  one  of  the  crisp  puzzles 
posed  by  Paul  J.  Levine,  a  trial  and  appeals 
court  lawyer  who  writes  a  column  called 
“What’s  Your  Verdict?  It  will  suggest  practi¬ 
cal  new  directions  for  any  citizen,  and  may 
just  save  someone  thousands  of  dollars. 
Levine  knows  how  to  write  about  law  for 
everybody;  he’s  a  former  Miami  Herald 
reporter. 


Ma^  is  five  months  pregnant,  and  com¬ 
plaining  that  Ira  is  ignoring  her,  both  in  and 
out  of  bed.  What’s  the  matter  here?  Dr.  Laura 
Schlessinger  knows  more  about  Mary  and 
Ira  than  Mary  and  Ira  do.  She  teaches 
physiology  and  human  sexuality  at  the  Uni¬ 
versity  of  Southern  California ...  and  writes 
a  column  twice  a  week  that  we  think  is 
consistently  the  best  sex-help  column  we’ve 
ever  seen.  It’s  called  “Closer  Encounters." 


Both  columns  are  written  by  professionals 
in  their  fields,  two  of  the  fields  that  everyone 
alive  needs  to  know  more  about.  Your  read¬ 
ers  certainly  do.  Write  for  samples. 


Cofisii  Meufg  Se/ufice 

Serving  the  needs  of  newspapers. 


Address 
City _ 


State . 


Zip. 
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Richard  Leonard  Gerald  Warren 

Editor,  Milwaukee  Journal  Editor,  The  San  Diego  Union 

and  and 

National  Board  Member,  National  Board  Member, 

Courses  by  Newspaper  Courses  by  Newspaper 

WHY  MILLIONS*  OF 
READERS  FOLLOW  COURSES 

Twice  a  year.  Courses  by 
Newspaper  prepares  a  15- 
part  series  on  an  important 
contemporary  topic.  For 
more  information  about 
this  free  program  for  news¬ 
papers  write: 

George  A.  Colburn 
Director 

Courses  by  Newspaper 
University  of  California, 

San  Diego,  Q-056 
La  Jolla,  Ca.  92093 
714/452-3405 

Courses  by  Newspaper  is  funded  by  the  National  Endowment  for  the  Humanities. 


Fall  topic  —  Taxation: 
Myths  and  Realities 
Winter  topic  —  Death 
and  Dying:  Change 
and  Challenge 


DY 

NEWSPAPER 


*More  than  450  news¬ 
papers  regularly  offer 
Courses  by  Newspaper 


CbN 

Courses  by  Newspaper 
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Those  are  the  words  of  a  15-year-old 
boy  who  found  work  through  Summer 
Jobs  78,  a  community  service  of  The 
SL  Petersburg  Times  and  Evening 
Independent 

The  program  offers  students  under  21  a  7-day, 
30-woid  ad  for  free  in  a  special  “Summer  Jobs 
Wanted”  classified  section. 

The  response  is  uncommonly  heartwarming. 
More  than  800  youngsters  used  the  opportunity 
this  year  to  seek  jobs.  Almost  three  of  four 
received  at  least  one  call  regarding  employment 
More  than  half  (57%)  received  job  offers.  And  44% 
accepted  work. 

The  program  has  drawn  praise  from  school 
officials  and  parents  and  commendation  from  the 
area  Juvenile  Welfare  Board.  It  has  successfully 
introduced  many  young  persons  to  the 
effectiveness  of  classified  advertising. 

But  perhaps  the  greatest  rewards  come 
with  the  excited  expressions  of  gratitude  from 
ambitious  young  job  seekers: 

“6  calls.  6  lawns.  1  have  become  a  steady  Lawn 
Boy,”  wrote  one  delighted  13-year-old. 

“1  got  a  baby-sitting  job  for  two  months  at  $30 
a  week,”  said  a  teenage  girl. 

And,  from  another  13-year-oId:  “I’d  like  to  say 
thanks  to  you  who  cared  enough  to  publish 
Summer  Jobs  ’78.  It  helped  me  a  lot  1  got  one 
steady  job  and  one  unsteady  job,  and  Hike 
them  both!” 


FLORIDA'S  BEST  NEWSPAPER 


Evening  Independent 

The  People  Poper 
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14-16 — ^Alabama  Press  Association,  Gulf  State  Lodge.  Gulf  Shores. 

16- 19 — International  Newspaper  Advertising  Executives.  Maui  Surf  Hotel, 

Maui,  Hawaii. 

18-21 — Southern  Newspaper  Publishers  Association  Foundation,  Copy 
Editing  and  Headline  Writing  Seminar,  Charlotte  (N.C.)  Observer. 

20-22 — International  Newspaper  Promotion  Association/National  News¬ 
paper  Association,  Promoting  the  Total  Newspaper  for  weeklies, 
Stouffers  Inn,  Valley  Forge.  Pa. 

20-22 — North  Carolina  Press  Association,  Pinehurst. 

23-26— Southern  Newspaper  Publishers  Association  Foundation,  News¬ 
paper  in  Education,  Charleston  Post  and  News  &  Courier. 

25-26 — Pennsylvania  Press  Institute,  Classified  Phone  Room  Seminar, 
Pennsylvania  Newspaper  Publishers  Association  Press  Center,  Har¬ 
risburg. 

30-Aug.  2— Texas  Daily  Newspaper  Association,  MGM  Grand  Hotel.  Las 
Vegas. 

AUGUST 

3-S — Western  Suburban  Newspaper  Seminar,  co-sponsored  by  Suburban 
Newspapers  of  America,  Oregon  Newspaper  Publisher's  Associa¬ 
tion,  Washington  Newspaper  Publisher's  Association  and  California 
Newspaper  Publisher's  Association,  Bowman's  Resort,  Wemme, 
Oregon. 

7-11 — Newspaper  Advertising  Co-operative  Network,  Hyatt  Regency, 
Dearborn,  Mich. 

13-16— Southern  Newspaper  Publishers  Association  Foundation,  Copy 
Editing  and  Headline  Writing,  El  Paso  Times. 

13-18 — Newspaper  Association  Managers  Convention,  Hotel  Hershey, 
Hershey,  Pa. 

17- 19 — West  Virginia  Press  Association,  Canaan  Valley  State  Park. 

20-23 — New  England  Association  of  Circulation  Executives,  Dunfey's 

Family  Resort,  Hyannis,  Mass. 

27-30 — New  York  State  Publishers  Association,  The  Gideon  Putnam. 
Saratoga  Springs. 

27- 30 — Southern  Newspaper  Publishers  Association,  Designing  and 

Packaging  the  Newspaper,  Courier-Journal,  Louisville. 

28- Sept.  2 — International  Newspaper  Promotion  Association/American 

Newspaper  Publishers  Association,  Marketing  Seminar,  Scottsdale 
Conference  Center,  Scottsdale,  Arizona. 

SEPTEMBER 

7- 9 — Mid-America  Newspaper  Conference,  Rock  Lane  Ledge,  Table  Rock 

Lake,  Branson,  Mo. 

8- 9 — Wisconsin  Newspaper  Advertising  Executives  Association,  Holiday 

Inn,  La  Crosse,  Wis. 

10-13 — Southern  Newspaper  Publishers  Association  Foundation,  News¬ 
paper  Content  for  Today's  Readers  Seminar,  Roanoke  Times  and 
World-News. 

13- 17 — International  Newspaper  Promotion  Association,  Europe  Confer¬ 

ence,  Brussels.  Belgium. 

14- 16 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton  Inn,  Johnstown,  Pa. 

15- 16 — Indiana  Newspaper  Advertising  Executives  Association,  Marriott 

Hotel,  Indianapolis. 

15-17 — New  York  State  Newspaper  Production  Conference,  Rochester 
Americana. 

15-17 — Ohio  Newspaper  Association  Classified  Clinic,  Marriott  Inn,  Col¬ 
umbus. 

15- 17 — Western  Newspaper  Production  Conference,  MGM  Grand  Hotel, 

Reno.  Nevada. 

16- 19— Southern  Circulation  Managers  Association,  Breakers  Hotel,  Palm 

Beach,  Florida. 

17- 19 — Southern  Newspaper  Publishers  Association,  Management  Work¬ 

shop  for  Smaller  Newspapers.  Royal  Orleans,  New  Orleans. 

18- 20 — Action  Line  writers  and  broadcasters  conference,  sponsored  by 

Corning  Glass  Works,  Corning,  N.Y.,  Hilton  Inn. 

21- 23 — Interstate  Advertising  Managers  Association,  Treadway  Inn, 

Lebanon,  Pa. 

22- 24 — Maryland-Delaware-D.C.  Press  Association,  Carousel  Motel, 

Ocean  City,  Maryland. 

24-26 — Central  States  Circulation  Managers  Association  Conference, 
Madison,  Wise. 
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Raiding  the  Highway  Trust  Fund 
is  a  Poor  Enei^  Policy. 


America  is  running  out  of 
gasoline.  Our  dependence  on 
foreign  sources 
continues  to  grow  at  an 
alarming  rate.  The  balance  of 
payments  problem  gets  more 
serious  each  year. 

America’s  business  community 
as  well  as  our  friends  overseas 
clamor  for  a  strong,  effective 
national  energy  policy. 

In  the  face  of  these  problems, 
special  interest  groups  persist 
in  their  efforts  to  raid  the 
Highway  Trust  Fund  for  uses 
other  than  its  original  intent;  to 
complete  the  U.S.  Interstate 
Highway  System. 

Putting  aside  the  favorable 
safety  and  economic  factors  of 
the  Interstate  System,  let’s  take 
a  realistic  look  at  how  it 
contributes  to  a  positive  energy 
policy.  It’s  as  simple  as  this: 
completion  of  the  Interstate 
Highway  System  will  allow  our  cars 
and  trucks  to  move  across  the 
country  more  efficiently.  Fewer  stops  for 
traffic  lights.  Less  congested  areas  to 
contend  with.  More  direct  routes  to 
destinations.  The  end  result;  significantly  less 
consumption  of  gasoline. 

Now  that’s  an  energy  savings  America  can’t 
afford  to  give  up. 

The  American  motorist  pays  an  average  of 
$38  a  year  into  the  Highway  Trust  Fund. 
Trucks  which  comprises  18.8%  of  the 


vehicles  on  the  road,  pay  41.8%  of  the  taxes 
that  go  into  the  Fund.  To  divert  money  paid 
in  good  faith  for  more  efficient  highways  and 
use  it  for  local  non-highway  projects  would 
be  unfair  to  the  millions  of  taxpayers  from 
whom  it  was  collected.  And  it  would  reduce 
a  significant  contribution  to  energy 
conservation. 


Presented  by  Dorsey;  Trailers  whose  innovative  engineering 
has  produced  a  new  design  to  reduce  fuel  consumption 

DORSEY  TRAILERS 
ELBA,  ALABAMA 

\Voviwda,TION 

A  Suts/dtary  of  The  Dorsey  Corporation  American  trucrinc  industry 


Newspapers 

choose 

Landon 

As  Jack  Splaine,  Adver¬ 
tising  Director,  Salem, 
Mass.  NEWS  says,  "We 

had  a  classified  problem 
even  though  28%  of  our 
ad  revenue  comes  from 
classified.  It's  nice  to 
know  your  Representa¬ 
tive  has  a  professional 
answer  when  you  have 
a  problem." 

Bill  Ford,  head  of  London's  Classified  Development 
Services,  was  the  Salem  NEWS'  professional  answer. 

Classified  Advertising  has  been  Bill's  entire  career.  He 
began  with  the  Boston  Herald  Traveler.  Over  the  years 
his  position  as  Classified  Advertising  Manager  and  the 
Executive  in  charge  of  the  Classified  Department,  gave 
Bill  the  reputation  of  a  classified  expert.  Bill's  expertise 
was  honed  in  the  tough,  competitive  Boston  market 
where  classified  creativity,  systems  and  profit  orientation 
have  always  been  at  a  premium. 

When  it  comes  to  classified.  Bill  has  seen  it  all.  News¬ 
papers  from  Maine  to  Minnesota  to  the  Carolines 
have  tapped  Bill's  professionalism.  They  are  his  best 
testimonial. 

To  choose  Landon's  professional  answer,  write  for  your 
"Classified  Evaluation  Check-list",  or  call  Owen  Landon, 
President  or  Ted  Rathbone,  Executive  Vice-President 
for  details. 

LANDON  ASSOCIATES,  INC. 

750  Third  Avenue,  New  York  City  10017 
(212)  867-1112 

A  Newspaper  Marketing  Company 


Newsbriefs 


Dow  Jones  &  Co.  began  operation  of  its  Ilth  domestic 
Wall  Street  Journal  publishing  plant. 

Located  between  Seattle  and  Tacoma,  the  plant  began 
operating  with  a  relatively  small  press  run,  about  16,0(X) 
copies  of  the  Western  Edition  of  the  Wall  Street  Journal. 
Initial  copies  went  to  subscribers  mostly  in  the  Seattle  area. 

In  the  next  few  weeks,  a  Dow  Jones  official  said,  produc¬ 
tion  at  the  plant  gradually  will  be  increased  to  about  50,000 
copies  daily,  to  be  distributed  to  subscribers  in  Washington, 
Oregon,  Idaho,  western  Canada  and  Alaska. 

The  newspapers  are  being  printed  from  full-page  facsimile 
images  transmitted  from  a  Dow  Jones  publishing  facility  at 
Palo  Alto,  Calif.,  using  a  Western  Union  communications 
satellite. 

The  plant  brings  to  four  the  number  of  facilities  printing 
the  Wall  Street  Journal  from  images  received  via  satellite 
transmission.  These  plants  are  located  at  Riverside,  Calif, 
(served  from  Palo  Alto),  and  at  South  Brunswick,  N.J.,  and 
Orlando,  Fla.  (served  from  a  plant  at  Chicopee,  Mass.).  A 
site  near  Denver,  Colo.,  which  is  scheduled  to  begin  receiv¬ 
ing  transmissions  via  satellite  later  this  year,  also  will  publish 
using  full-page  images  transmitted  from  Palo  Alto. 

Other  Wall  Street  Journal  printing  plants  are  located  at 
White  Oak,  Md.,  Cleveland,  Ohio,  Chicago  and  Highland, 
Ill.,  and  Dallas,  Texas. 

♦  ♦  * 

Varisystems  Corporation  has  signed  an  agreement  with 
Bobst  Graphic,  Inc.,  an  affiliate  of  Bobst  &  Fils,  S.A.  of 
Geneva,  Switzerland,  providing  for  the  sale  of  Varisystems 
assets  to  Bobst  for  $2,250,000  plus  assumption  of  certain 
liabilities  and  the  liquidation  and  dissolution  of  Varisystems, 
Bobst  Graphic,  Inc.  plans  to  continue  operating  the  Var¬ 
isystems  business  under  the  present  management,  he  noted. 

Established  in  1969,  Varisystems  Corporation  designs  and 
builds  systems  and  equipment  for  the  phototypesetting  in¬ 
dustry. 

*  *  ♦ 

KSW&G,  Advertising,  Inc.  won  three  top-place  awards  at 
the  annual  Andy  Awards  presentation  sponsored  by  the  Ad¬ 
vertising  Club  of  New  York  for  its  print  and  radio  promotion 
of  the  New  York  Daily  News. 

Two  Best  In  Show  citations  were  also  awarded  to 
KSW&G  for  its  New  York  Daily  News  promotions.  Each 
citation  resulted  in  a  $1,000  prize  to  the  agency.  Only  183 
entries  out  of  a  total  of  approximately  10,000,  were  finalists. 
KSW&G’s  Andy’s  were  unique  in  that  they  were  awarded 
for  a  single  client’s  campaign.  Only  29  agencies  won  Andy’s, 
of  which  only  four  won  the  Best  of  Category  Awards  and 
KSW&G  was  the  only  agency  to  win  two  of  the  best  ite- 
gory  Awards. 

Earlier  this  month,  the  New  York  Daily  News  received 
four  Certificates  of  Merit  at  Editor  &  Publisher’s  43rd 
Annual  Newspaper  Promotion  Awards  competition  at  the 
48th  Annual  International  Conference  of  International 
Newspaper  Promotion  Association.  The  four  awards  were 
given  to  the  News  for  its  print  and  radio  campaigns. 

*  ♦  ♦ 

The  U.S.  House  of  Representatives  June  22  passed  the  Fiscal 
1979  Agriculture  appropriations  bill  containing  $222,000  in 
research  funds  for  kenaf. 

The  Senate  Appropriations  Agriculture  subcommittee  is 
not  expected  to  act  on  the  funding  bill  until  after  the  Inde¬ 
pendence  Day  recess  concludes  July  10. 

The  research  funds  were  not  included  in  the  Carter  admin¬ 
istration’s  budget  request  but  were  added  by  the  House 
Appropriations  Agriculture  subcommittee.  AN  PA  has  urged 
appropriation  of  the  kenaf  research  money.  Kenaf  is  being 
tested  by  the  U.S.  Department  of  Agriculture  and  the  ANPA 
Research  Institute  as  a  possible  alternative  in  newsprint 
manufacture. 
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Howa 

point-b^-point 
compariscm 
led  us  to  buy 
aHarrisV-KAr 

John  F.  Neilson,  President 
Sun  Litho,  Van  Nuys,  Calif. 

“Before  buying  our  Harris  V-1 5A,  I 
made  a  detailed  comparison  of  about 
a  dozen  different  presses.  I  graded 
them  on  flexibility,  productivity,  run¬ 
ning  speed,  makeready  time,  plate 
changing,  cost  efficiency,  and  price. 

“This  study  convinced  me  that  the 
Harris  V-1 5A  was  my  best  buy.  I  partic¬ 
ularly  liked  its  ease  of  operation  and 
print  quality.  With  a  minimum  of  train¬ 
ing,  our  pressmen  quickly  learned  to 
operate  and  get  maximum  productiv¬ 
ity  from  this  Harris  web.” 

John  Neilson  joins  over  600  other 
executives  who  have  compared  and 
bought  Harris  V-15A’s  in  the  past  ten 
years. 

We  think  you  should  make  your  next 
press  purchase  based  on  merit,  and 
we  believe  It  will  be  a  Harris  V-1 5A. 

Let  us  show  you  why. 


Harris  Corporation,  Web  Press 
Division,  Mechanic  Street,  Westerly, 
Rhode  Island  02891. 


COMMUNICATIONS  AND 
INFORMATION  HANOUNG 


Editor  &  Publisher 
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Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board.  1912-1959 


Unbranded  products 

The  Great  Atlantic  &  Pacific  Tea  Company  (A&P)  has 
launched  a  program  of  selling  unbranded  food  and  nonfood 
items,  priced  about  30%  below  national  brands,  that  con¬ 
tains  the  germ  of  a  threat  to  newspaper  advertising  linage. 
History  suggests  it  may  not  materialize. 

Aside  from  initial  ad  space  introducing  the  new  “Economy 
Centers”  A&P  plans  no  advertising  for  the  unbranded 
“generic”  items  sold  there.  Carried  to  the  ultimate,  if  the 
idea  catches  on  consumers  will  be  able  to  buy  all  goods  at 
A&P  “Economy  Centers”  for  30%  less. 

But,  how  will  they  know  that.  How  will  A&P  or  other 
chains  create  the  store  traffic  so  necessary  for  sales?  Cer¬ 
tainly,  they  are  not  going  to  expect  brand  name  manufac¬ 
turers  to  carry  the  advertising  load.  And,  if  the  unbranded 
items  destroy  the  appeal  of  A&P’s  private  label  items  (usu¬ 
ally  sold  for  a  few  cents  less  than  brand  items)  what’s  going 
to  make  the  consumer  go  to  A&P  in  preference  to  any  other 
store?  Can  A&P  or  any  other  store  live  without  advertising? 
We  doubt  it. 

The  history  of  the  discount  store  development  suggests 
the  consumer  will  seek  out  a  good  buy  or  a  bargain.  But  in 
order  to  create  a  large  volume  the  discount  houses  found 
they  had  to  begin  to  offer  some  department  store  services  as 
well  as  use  a  large  volume  of  advertising.  The  large  discount 
chains  started  from  non-advertising  humble  beginnings  and 
now  are  among  the  largest  investors  in  newspaper  advertis¬ 
ing. 

The  idea  of  “generics”  sounds  great,  but  A&P  and  other 
stores  will  find  they  will  need  more  and  more  advertising  to 
tell  customers  what  they  are,  where  they  can  be  bought,  and 
why  the  price  is  so  low.  The  suggestion  that  more  merchan¬ 
dise  can  be  sold  at  lower  prices  without  advertising  is  so 
much  malarkey. 


Give  and  take 

The  proposed  merger  of  the  Newspaper  Guild  and  the 
International  Typographical  Union  will  be  a  strange  union 
if  it  ever  comes  about. 

The  theory  of  give  and  take  at  the  bargaining  table  was 
predicated  on  labor  agreements  adjusting  to  changing  times 
and  conditions.  After  years  of  trying  to  remain  a  dinosaur  in 
an  electronic  age,  ITU  has  finally  conceded  a  great  deal  in 
order  to  survive  as  a  union  and  to  insure  survival  of  the 
newspapers  that  employ  its  members. 

On  the  other  hand,  the  Guild  is  taking  a  hard-nosed  posi¬ 
tion  on  what  it  calls  contract  “retrogressions”  in  the  belief 
that  collective  bargaining  means  take,  take,  take  with  no 
give.  Insisting  it  must  have  labor  law  reform  plus  a  merger 
with  ITU  in  oi*der  to  survive  indicates  insecurity. 
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Letters _ 

FOR  THE  RECORD 

Many  thanks  for  the  excellent  cover¬ 
age  by  Dan  Lionel  of  our  ANCAM  Busi¬ 
ness  Conference  in  Spokane,  June  25-29. 
However,  1  must  take  exception  to  one 
thing  attributed  to  me.  He  indicated  that 
I  am  an  advocate  of  having  the  classified 
department  report  directly  to  the  top 
management. 

I  would  not  go  so  far  as  to  say  that  1  am 
an  advocate.  1  told  him  that  is  the  way  it 
is  here  in  Montgomery  and  1  like  it.  1 
pointed  out  that  this  is  not  a  generally 
accepted  way  of  doing  it,  however,  some 
newspapers  have  recently  realigned  their 
ad  departments  this  way. 

Dan  asked  me  if  1  thought  it  was  a 
better  system.  1  told  him  1  saw  pitfalls  in 
both  systems.  In  our  own  case,  some¬ 
times  we  fail  to  communicate  with  each 
other  as  much  as  we  should  and  as  a 
result  have  some  problems.  They  are 
minor  in  nature,  and  I  suppose  they 
could  arise  if  we  were  reporting  to  an  Ad 
Director  as  well.  On  the  other  hand,  1 
feel  that  having  direct  access  to  the  top 
management  helps  get  us  to  the  final  de¬ 
cision  maker  quicker  and  we  are  able  to 
state  our  own  case.  I  think  the  decisions 
are  approximately  the  same,  just 
quicker. 

If  the  choice  were  left  up  to  me,  it 
would  depend  entirely  on  the  Ad  Direc¬ 
tor.  I  would  then  base  my  choice  on 
whether  1  wanted  to  work  with  him  or  for 
him  on  his  commitment  and  knowledge 
of  classified. 

Here  again,  I  run  the  risk  of  being  mis¬ 
understood.  Classified  is  not  all  that  dif¬ 
ficult  to  understand,  it  really  isn’t  mys¬ 
terious.  It  is  different  and  anyone  intelli¬ 
gent  enough  to  be  an  Ad  Director  could 
learn  the  operational  difference  in  much 
less  time  than  it  takes  to  train  an  Advisor 
to  sell  ads. 

You  see,  1  don't  really  advocate  one 
system  over  the  other,  1  do  recognize 
that  there  are  at  least  two  that  work. 

B.  R.  Backvold 
(Backvold  is  president,  ANCAM,  and 
CAM  at  the  Montgomery  (Ala.) 
Advertiser-Journal. ) 

♦  ♦  ★ 

In  the  account  (May  27)  of  the  Frank 
E.  Gannett  Memorial  Lecture  that  1  de¬ 
livered  in  Washington  on  May  17,  two 
reportorial  errors  were  made  that  dis¬ 
torted  the  meaning  of  what  I  said: 

1.  1  stated:  “We  cannot  expect  to  re¬ 
tain  public  confidence  .  .  .  if  we  are  per¬ 
ceived  to  be  arrogant  and  insincere  in  the 
lip  service  we  sometimes  give  to  the  con¬ 
flicting  constitutional  rights  of  others 

The  word  "rarely"  was  substituted 

in  your  account  for  my  word  ‘  ‘some¬ 
times". 

2.  I  did  not  say  that  the  only  purpose 
of  the  Op-Ed  page  was  to  give  the  public 
EDITOR  &  PUBLISHER  for  July  15,  1978 


“greater  access  in  getting  material  pub¬ 
lished  in  newspapers”.  What  1  said  was: 
"It  was  in  fact  with  this  basic 
thought  of  opening  up  the  newspa¬ 
per  to  a  fuller  and  freer  exchange  of 
ideas  .  .  .  establishing  .  .  .  a  kind 
of  public  forum,  affording  greater 
scope  for  access  to  the  columns  of 
our  newspaper  and  in  greater  depth 

John  B.  Oakes 
♦  ♦  * 

CLARIFICATION 

The  purpose  of  this  letter  is  to  call 
attention  to  a  story  on  page  13  of  the 
June  24,  1978  issue  of  Editor  &  Pub¬ 
lisher. 

In  paragraph  16,  a  young  reporter  by 
the  name  of  David  Firestone,  Kansas 
City  Star,  is  quoted  as  saying  the  Star 
“does  not  use  counsel  for  stories  be¬ 
cause  of  finances  since  the  paper  was 
sold”. 

We  have  three  law  firms  employed  to 
be  of  counsel  but  they  do  not  edit  our 
newspapers. 

It  is  my  belief  that  our  newspapers 
should  be  edited  by  editors  and  not  at¬ 
torneys.  The  “because  of  finances”  at¬ 
tributed  to  Firestone  has  absolutely 
nothing  to  do  with  our  use  of  legal  coun¬ 
sel. 

Jim  Hale 

(Hale  is  chairman  of  the  board,  Kansas 
City  Star.) 

*  *  * 

DISSERVICE 

On  page  45  of  your  June  24  issue,  there 
was  an  article  recognizing  the 
Blacksburg  Sun  as  the  Best  Overall 
Weekly  Newspaper  in  Virginia,  and  the 
winner  of  the  1978  Virginia  Press  As¬ 
sociation  Better  Newspapers  Contest 
Sweepstakes  Award. 

First  of  all.  the  Virginia  Press  Associa¬ 
tion  has  no  award,  nor  does  it  have  any 
contest  that  establishes  a  “best  overall” 
newspaper — weekly  or  daily. 

As  for  the  Sweepstakes  Award,  the 
Blacksburg  Sun  is  only  one  of  five  news¬ 
papers  in  Virginia  to  receive  the 
Sweepstakes  Award.  Blacksburg  Sun 
won  the  award  for  weekly  newspapers  in 


the  circulation  class  under  5,000;  The 
South  Hill  Enterprise  won  the 
Sweepstakes  Award  for  weekly  newspa¬ 
pers  in  the  circulation  class  over  5,000; 
The  Richmond  Times-Dispatch  won  the 
Sweepstakes  for  metropolitan  dailies; 
Alexandria  Gazette  won  for  non-metro 
dailies;  and  the  Manassas  Journal  Mes¬ 
senger  won  for  small  dailies. 

1  feel  your  publication  of  the  article  in 
the  June  24  issue  was  a  disservice  to  the 
other  four  Sweepstakes  Award  winners, 
and  particularly  The  Enterprise  which  is 
also  a  weekly  paper.  I’m  extremely 
proud  of  The  Enterprise  staff  that  has 
won  eight  awards  in  Virginia  Press  As¬ 
sociation  contests  this  year  alone. 

Frank  L.  Nanney,  Jr. 
(Nanney  is  editor  of  the  Enterprise.) 

:fc  :|c 

PRIVACY 

You  may  want  to  rethink  your  edito¬ 
rial,  Telephone  Privacy,  in  your  June  17 
issue.  The  last  paragraph  just  won’t 
wash. 

Are  you  telling  me  that  I  can  ignore  my 
telephone  when  it  rings  when  I  have  a 
son  and  a  daughter  away  at  college?  Are 
your  saying  that  even  though  1  am  paying 
for  my  telephone  service,  1  should  have 
to  put  up  with  a  phone  call  with  a  re¬ 
corded  commercial  message  at  9  p.m.  on 
a  Friday  night  (as  happened  to  me  re¬ 
cently)? 

You  might  well  have  ended  your  edito¬ 
rial  by  encouraging  business  to  act  re¬ 
sponsibly  in  this  area  or  they  will  find 
that  people  will  be  much  in  favor  of  a 
federal  law  in  order  to  protect  their  own 
privacy. 

Delmar  Hatesohl 

Columbia,  Mo. 

Short  takes _ 

Pennypacker  shoved  the  witness  onto 
the  floor  of  his  patrol  car  and  pulled  his 
gus  as  the  first  shot  was  fired  from  the 
other  car. — Indianapolis  Star. 

Hfi  thi 

He  said  there  had  been  no  complaints 
from  fans  who  were  asked  to  dump  into  a 
trash  can  .  .  .  -Norfolk  Virginian- 
Pilot. 


EDITOR'S  COMMENT 

Nick  Wallace 
News  Editor 
Pittsburgh  Post-Gazette 


“We  use  The  Times’  major  international  and  national 
stories  and  analytical  pieces  because  we  consider  them 
authoritative.  Invariably,  the  points  emphasized  in 
Times  articles  produce  widespread  reaction  for  days 
thereafter. . . .” 


IJork  Sintr0 
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^^Ficts  are  essential  Rut  the 
Monitor  also  conmiimicates 
the  culture  andhacl^und 
of  Asia  so  readers  wont  view 


events  through  a  narrow 

Western  lensT 


Frederic  A.  Moritz 

Far  East  Correspondent 

The  Christian  Science  Monitor 


It  takes  real  commitment  for  an  American  to  learn  to 
speak  Chinese.  But  Fred  Moritz  did  it  because  of  his 
deep  interest  in  Asian  societies.  A  student  of  the 
Chinese  langu£^  for  over  a  decade,  he’s  able  to  talk 
directly  with  the  people  whose  culture  and  history  he 
knows  so  well 

Moritz  traces  his  interest  in  Asia  to  college  days,  when 
he  won  a  history  essay  award  for  a  paper  on  the  rise  of 
Chiang  Kai-shek.  He  continued  both  Asian  studies  and 
journalism  in  graduate  schools  (receiving  two  Master’s 
degrees)  and  traveled  to  Hong  Kong  and  Taiwan  on 
fellowships.  As  a  teaching  fellow  at  the  Chinese 
University  of  Hong  Kong,  he  learned  firsthand  of  the 
traditions  and  pressures  felt  by  his  Asian  students. 

Since  joining  the  Monitor  staff  in  1971,  he’s  been  a 
New  England  reporter,  editor  of  “Inside  the  news— 
briefly,”  and  a  correspondent  in  San  Francisco.  In  1976 
Moritz  moved  to  Hong  Kong  as  the  Monitor’s  Far  East 
Correspondent. 

He  recognizes  that  lack  of  comfort  and  affluence  are 
dominant  influences  in  the  lives  of  many  Asian  peoples. 
His  objectivity,  combined  with  compassionate  concern, 
give  his  readers  clear  insights  into  what  many  still 
regard  as  the  “mysterious  East.” 

Moritz’s  ability  to  communicate  the  thoughts  and 
motives  of  the  Asian  people  helps  make  the  Monitor 
a  newspaper  relied  on  by  its  own 
subscribers  in  144  countries . . .  and 
by  the  14.4  million  readers  of  the  190 
newspapers  worldwide  that  subscribe  BRKJfflKsnl 
to  The  Christian  Science 
Monitor  News 

and  Photo  Service.  A  way  of  seeing. 
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Justices  allow  subpoena 
for  news  file  to  stand 


By  John  Consoli 

Associate  Justices  Byron  R.  White  and 
Thurgood  Marshall  this  week  denied  a 
New  York  Times  application  asking  the 
U.S.  Supreme  Court  to  block  “inva¬ 
sion”  of  a  reporter’s  file  of  notes. 

Eugene  Scheiman,  attorney  for  the 
Times,  said  the  newspaper  has  decided 
against  pressing  for  immediate  relief 
from  another  Supreme  Court  Justice. 

Thus,  the  Times  was  scheduled  on 
Friday  (July  14)  to  appear  before 
Superior  Court  Judge  Theodore  Traut- 
wein  in  New  Jersey  to  challenge  a  possi¬ 
ble  contempt  finding  against  the  Times 
and  its  reporter  Myron  Farber. 

The  application,  filed  by  both  the 
New  York  Times  and  reporter  Farber, 
concerns  a  New  Jersey  case  involving 
several  murders  allegedly  committed  by 
use  of  a  powerful  muscle-relaxing  drug 
called  curare.  At  the  trial,  now  in  its  20th 
week  in  the  Bergen  County  Superior 
Court,  the  prosecutor  is  seeking  to  prove 
that,  while  chief  of  surgery  at  Riverdale 
Hospital  in  1965  and  1%6,  Dr.  Mario  E. 
Jascalevich  murdered  five  surgical  pa¬ 
tients. 

Farber  probed  the  deaths,  which  went 
unexplained  for  several  years.  In  early 
1976,  he  wrote  a  series  of  articles  in  the 
Times  that  led  the  Bergen  County  Prose¬ 
cutor  to  reopen  an  investigation,  and  a 
grand  jury  returned  a  five-count  indict¬ 
ment. 

The  stay  application  by  the  Times  and 
Farber  came  after  Jascalevich  sought  to 
subpoena  all  the  information  Farber 
gathered.  On  May  19,  trial  Judge  William 
J.  Arnold  certified  the  material  was 
material  to  a  fair  trial  and  had  to  be  pro¬ 
duced  and  subpoenas  were  issued. 

The  Times  sought  first  to  get  the  sub¬ 
poenas  quashed  in  New  York  State  and 
New  Jersey  Courts  but,  at  a  June  30 
hearing,  Arnold  declined  to  rule  on  the 
merit  of  the  Times’  effort  pending  his 
examination  of  the  materials.  He  re¬ 
jected  arguments  that,  before  examining 
them,  he  should  rule  whether  the  sub^ 
poenas  were  invalid.  Later,  Arnold  is¬ 
sued  an  order  to  the  Times  and  Farber  to 
show  cause  why  they  should  not  be  held 
in  contempt  for  failing  to  produce  the 
material. 

That  hearing  has  now  been  scheduled 
for  July  14. 

On  July  4,  the  New  Jersey  Supreme 


Court  denied  a  stay  requested  by  the 
Times  and  Farber,  but  allowed  them  to 
appeal  further  to  the  U.S.  Supreme 
Court. 

Their  application  was  originally  di¬ 
rected  to  Justice  William  J.  Brannan,  Jr., 
who  disqualified  himself,  leaving  action 
to  Justice  White. 

In  denying  the  request  for  stay.  White 
said:  “In  denying  the  motion  to  quash 
and  in  ordering  in  camera  inspection,  the 
trial  judge,  having  already  certified  that 
the  documents  sought  were  ‘necessary 
and  material  for  the  defendant  in  this 
criminal  proceeding’,  stated  that  when 
the  materials  had  been  produced  for  his 
inspection,  he  would  afford  applicants  a 
full  hearing  on  the  issues,  including  the 
state  law  issues  of  the  scope  of  the  sub¬ 
poena  and  the  materiality  of  the  docu¬ 
ments  sought,  as  well  as  upon  the  claim 
under  the  state  shield  law.” 

White  then  went  on:  “I  cannot  with 
confidence  predict  that  4  members  of  this 
court  would  now  vote  to  grant  a  petition 
for  certiorari  at  this  stage  of  the  proceed¬ 
ings. 

“Motions  to  quash  subpoenas  are  not 
usually  appealable  in  the  federal  court 
system  .  .  .  and  since  Leave  to  Appeal 
was  denied  in  this  case  it  may  be  that 
such  orders  are  not  appealable  in  the 
New  Jersey  system.  The  applicants  insist 
that  as  a  constitutional  matter,  the  rule 
must  be  different  where,  as  here,  the 
subpoena  runs  against  a  reporter  and  the 
press,  and  that  more  basis  for  enforcing 
the  subpoena  must  be  shown  than  ap¬ 
pears  in  this  record.” 

Citing  the  1972  Branzburg  decision. 
White  said:  “There  is  no  present  author¬ 
ity  in  this  court  that  a  newsman  need  not 
produce  documents  material  to  the  pro¬ 
secution  or  defense  of  a  criminal  case  or 
that  the  obligation  to  obey  an  otherwise 
valid  subpoena  served  on  a  newsman  is 
conditioned  upon  the  showing  of  special 
circumstances. 

“But  if  the  court  is  to  address  the  issue 
tendered  by  applicants,  it  appears  to  me 
that  it  would  prefer  to  do  so  at  a  later 
stage  in  the  proceedings.” 

White  then  pointed  out  that  the  issue 
might  not  survive  the  trial  court’s  inspec¬ 
tion  of  the  reporter’s  notes  “should  ap¬ 
plicants  prevail  on  any  of  their  state  law 
issues.”  He  also  said  that,  in  view  of  the 
trial  court’s  view  that  the  documents 
sought  are  material  to  the  case,  he  did 


not  perceive  any  irreparable  injury  to  the 
rights  of  the  newspaper  and  the  reporter. 

In  concurring  with  White,  Marshall 
said;  “It  may  well  be  that  forced  disclo¬ 
sure  of  these  materials,  even  to  a  judge 
for  in  camera  inspection,  will  have  a  de¬ 
leterious  effect  on  the  ability  of  the  news 
media  effectively  to  gather  information 
in  the  public  interest.” 

Marshall  added,  however,  that  the 
courts  were  obliged  by  Federal  law  ;not 
to  grant  the  stay  at  this  time,  because  Dr. 
Jascalevich  was  entitled  to  both  an  unin¬ 
terrupted  trial  and  any  evidence  his  at¬ 
torney  considered  vital  to  the  defense. 

An  unusual  twist  was  added  to  the 
case  this  week  when  Editor  &  Publisher 
spoke  to  a  New  York  City-based  public 
relations  woman  who  claims  that  she 
conducted  a  lengthy  investigation  into 
the  hospital  deaths  and  gave  the  Times 
the  initial  stories  which  were  later  run 
under  Farber’s  byline. 

Subsequent  stories,  she  said,  were 
written  by  Farber  without  her  help. 

The  woman  said  she  has  attended  the 
Jascalevich  trial,  but  has  not  been  called 
to  testify  or  produce  any  records. 

The  woman  asked  E«&.P  that  her  iden¬ 
tity  not  be  published. 

Since  the  indictment  of  Dr.  Jascalevich 
she  has  been  hospitalized  for  mental 
stress  and  undergone  an  eye-saving  op¬ 
eration. 

She  promised  to  divulge  the  full  details 
of  her  involvement  with  the  Times  after 
the  trial  ends. 

When  asked  if  the  mental  breakdowns 
were  a  result  of  the  stories,  she  replied, 
“No  comment.” 

“Last  year  was  a  complete  wipeout,” 
she  told  E&P.  “I’m  not  ready  to  get  into 
any  hassle  over  this.  If  you  identify  me  in 
a  story,  you’ll  send  me  back  to  the  hospi¬ 
tal.  I’ll  plead  faulty  memory.  1  will  renege 
on  everything  I  have  told  you.” 

She  said  she  undertook  her  own  inves¬ 
tigation  which  led  to  her  writing  two 
stories  which  linked  Jascalevich  to  the 
deaths. 

She  claims  the  Times  substituted  “Dr. 
X”  for  Jascalevich’s  name  in  her  stories, 
but  ran  substantially  all  the  information 
she  had  provided. 

She  showed  E&P  copies  of  the  stories 
she  said  she  had  turned  over  to  the  Times. 

She  told  E&P  that  since  the  Times  ran 
the  first  Jascalevich  stories  and  following 
his  indictment,  she  has  been  under  an 
extreme  amount  of  stress.  She  said  if 
she  was  publicly  linked  to  the  Times’ 
articles,  it  would  “open  a  can  of 
worms.” 

Upon  learning  that  a  major  movie 
studio  was  interested  in  buying  movie 
(Continued  on  pai>e  43) 
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House  sends 
press  shrine 
bill  to  Senate 

The  National  Parks  and  Recreation 
Act  of  1978.  which  includes  provision  for 
the  U.S.  Government  to  accept  a  gift  of 
St.  Paul’s  Church,  in  Mt.  Vernon,  N.Y. 
and  to  maintain  it  as  a  Freedom  of  the 
Press  shrine,  was  passed  this  week  (July 
12)  by  the  House. 

The  bill,  which  includes  a  total  of  144 
projects,  now  goes  to  the  Senate,  where 
the  future  of  the  St.  Paul’s  project  looks 
good,  with  Senator  Javits  (R-NY)  taking 
an  interest  in  it. 

Meantime,  it  was  learned  that  the  Na¬ 
tional  Park  Service  is  winding  up  a  study 
to  determine  what  it  will  cost  for  the 
Federal  Government  to  own,  operate 
and  maintain  St.  Paul’s  as  a  National 
Monument.  Results  of  the  study  are  ex¬ 
pected  to  become  known  within  the  next 
month,  according  to  Nancy  Matthews, 
press  officer  for  Representative  Ottinger 
(D-NY),  a  long  time  champion  of  making 
St.  Paul’s  a  national  shrine. 

Directly  after  passage  of  the  bill  this 
week,  Ottinger  said  he  was  delighted  at 
the  passage  of  an  act  “protecting  some 
of  the  outstanding  scenic,  wild,  natural 
and  historic  sites  in  America.  Among 
them  is  one  particularly  dear  to  me: 
St.  Paul’s  Church.  Eastchester.’’ 

He  then  went  on  to  describe  the  part 
played  by  St.  Paul’s  in  the  basic  First 
Amendment  freedoms,  including  its 
being  a  haven  for  Anne  Hutchinson, 
when  she  was  fleeing  from  persecution  in 
the  Massachusetts  Bay  Colony,  and  its 
serving  as  a  hospital  for  colonial  soldiers 
wounded  during  the  Revolutionary  War 
Battle  of  Pelham. 

Ottinger  went  on:  “One  of  the  most 
exciting  and  historic  features  of  the 
church  is  that  of  the  election  of  1733  held 
on  the  St.  Paul’s  site,  when  the  Royal 
Governor,  William  Cosby,  attempted  to 
limit  public  participation  in  the  election 
by  failure  to  publicize  it.  In  one  of  the 
earliest  examples  of  courageous  jour¬ 
nalism,  John  Peter  Zenger  reported  on 
the  election  rigging  and  Governor  Cos¬ 
by’s  refusal  to  permit  some  citizens  to 
vote  at  all.  His  reporting,  in  his  cele¬ 
brated  New  York  Journal,  resulted  in  his 
own  accusation  and  trial  for  seditious 
libel  and  treason.  Ultimately:  of  course 
John  Peter  Zenger  was  acquitted.’’ 


Top  sports  writer 

Jim  Murray,  Los  Angeles  Times,  was 
named  the  Sportswriter  of  the  Year  and 
was  inducted  into  the  National  Sports- 
casters  and  Sportswriters  Hall  of  Fame 
at  Salisbury,  N.C.  at  the  19th  annual 
awards  program. 


Daily-tv  pool  news  operations 


The  Valley  News,  the  suburban  daily 
in  Los  Angeles’  San  Fernando  Valley 
last  week  turned  over  a  corner  of  its  city 
room  to  television  station  KNXT  for  live 
news  broadcasts  as  part  of  a  joint  report¬ 
ing  and  news  gathering  agreement. 

The  competing  media  have  agreed  to 
exchange  news  tips,  jointly  discuss  as¬ 
signments.  and  give  one  another  credit 
for  enterprise  stories  developed  from 
leads  provided  by  the  other  partner. 

In  addition,  the  station’s  San  Fer¬ 
nando  reporter,  Pete  Pepper,  regularly 
will  broadcast  live  from  the  paper,  feed¬ 
ing  KNXT’s  recently  expanded  I'/i  hour 
early  evening  news  show. 

“As  far  as  we  can  tell,  this  project  is 
without  precedent,”  said  J.  Scott 
Schmidt,  president  and  general  manager 
of  the  Valley  News,  “and  we  look  on  it 
as  simply  a  better  way  to  serve  our  read¬ 
ers.’’ 

Van  Gordon  Sauter,  vicepresident  and 
general  manager  of  KNXT,  added  “To 
the  best  of  our  knowledge,  it  is  the  first 
time  that  a  television  station  and  a  news¬ 


paper  in  a  major  market  have  joined 
forces  to  provide  broader  news  coverage 
opportunities  for  their  readers  and  view¬ 
ers.’’ 

He  said  it  would  be  a  “tremendous 
opportunity  for  Channel  2  news  to  be  in 
touch,  first  hand  and  full  time,  with  news 
developments  in  a  key  section  of  our 
broadcast  area.” 

The  Valley  News,  owned  by  the 
Tribune  Company,  of  Chicago,  circu¬ 
lates  250,000  copies  daily  in  the  San  Fer¬ 
nando,  Santa  Clarita,  SIMl  and  Conejo 
Valleys — the  heartland  of  suburban  Los 
Angeles  inhabited  by  some  1.7  million 
people.  KNXT  serves  the  same  area. 

KNXT  is  one  of  the  Columbia  Broad- 
eating  System’s  owned  and  operated 
stations. 

The  pooling  began  tentatively,  with 
both  sides  wary  of  their  new  cooperative 
mode.  Pepper’s  first  broadcast  stopped 
cityroom  traffic,  but  the  novelty  wore  off 
quickly  under  the  pressure  of  morning 
deadlines  for  the  newspaper. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


One 

Year 

7/12  7/5  Ago 

Affiliated  Publications  (AMEX)  .  18  16%  12 

Blue  Chip  Stamps  (OTC)  .  20  19  16% 

Combing  Comm.  Corp.  (NYSE)  ....  29'/4  28%  21% 

Capital  Cities  Comm.  (NYSE)  .  72%  71%  50 

Cowles  Comm.  (NYSE)  .  23  22V8  14% 

Dow  Jones  (NYSE)  .  34Vi!  34’/!  33V2 

Gannett  (NYSE)  .  43V2  42%  35 

Gray  Comm.  (OTC)  .  21  21  IOV4 

Harte-Hanks  (NYSE)  .  41  41%  27 

Jefferson  Pilot  (NYSE)  .  29%  29%  29% 

Knight-Ridder  (NYSE)  .  44%  44%  34 

Lee  Enterprise  (NYSE)  .  31%  30%  24% 

Media  General  (AMEX)  .  18  I8V4  16% 

Media  Investment  (OTC)  .  50  47  N/A 

Multimedia  (OTC)  .  24y4  23  16 

New  York  Times  (AMEX)  .  28%  28V4  18 

Panax  (OTC)  .  5%  5%  N/A 

Post  Corp.  (Wise.)  (OTC)  .  32  32  18 

Quebecor  (AMEX)  .  7V2  6%  6Ve 

Southam  Press  (CE)  .  24  24%  20 

Stauffer  Communications  22  22  N/A 

Thomson  Newspapers  (CE)  .  14  14  12V4 

Time  Inc.  (NYSE)  .  40%  40%  36 

Times  Mirror  (NYSE)  .  28V4  28V2  22V2 

Toronto  Sun  (CE)  .  11  11  N.'A 

Torstar  (CE)  .  16  16%  13% 

Washington  Post  (AMEX)  .  39%  39%  24% 

SUPPLIERS 

Abitibi  (CE)  .  13%  12%  9% 

Addressograph  Multi  (NYSE)  .  21'%  20%  13'/4 

Altair  (OTC)  .  3%  3’/4  2% 

Berkey  Photo  (NYSE)  .  7'%  8%  4% 

Boise  Cascade  (NYSE)  .  26'/e  26%  28% 

Carrier  Corp.  (NYSE)  .  18%  17'%  N/A 

Compugraphic  (NYSE)  .  36  31%  37'% 

CompuScan  (OTC)  .  6%  6'%  8'% 

Crown  Zellerbach  (NYSE)  .  31%  31%  38% 

Cutler-Hammer  (NYSE)  .  57%  57'%  44'% 

Digital  Equipment  (NYSE)  .  46''2  46'%  46% 

Domtar  (AMEX)  .  15%  16  13% 

Dow  Chemical  (NYSE)  .  24'%  24'%  35% 

Dymo  (NYSE)  .  30  30  13 

ECRM  (OTC)  .  3  3  1% 

Eastman  Kodak  (NYSE)  .  54'%  52%  59% 

Eltra  (NYSE)  .  30'%  30%  27% 

Georgia  Pacific  (NYSE)  .  26  26'%  31% 

Grace,  W.  R.  (NYSE)  .  27  27  29'% 

Great  Lakes  Paper  (CE)  .  31  31%  27% 

Great  No.  Nekoosa  (NYSE)  .  26%  27  27% 

Harris  Corp.  (NYSE)  .  56%  54%  37% 

Hunt  Chem.  (NYSE)  .  10%  10'/2  14'% 

International  Paper  (NYSE)  .  40  38%  53% 


Itek  Corp.  (NYSE)  .  30%  30%  13% 

Kimberly  Clark  (NYSE)  .  44%  45'%  48 

LogEtronics  (OTC)  .  13'%  11%  6'% 

Logicon  (AMEX)  .  12  11'%  17'% 

MacMillan.  Bloedel  (CE)  .  16  18%  19% 

Minnesota  Min.  and  Mfg.  (NYSE)  . . .  56%  54'%  49% 

Rockwell  Inti.  (NYSE)  .  32'%  31%  36% 

St.  Regis  (NYSE)  .  26%  27'%  N/A 

Southwest  Forest  Ind.  (NYSE)  .  11'%  11%  8'% 

Sun  Chemical  (NYSE)  .  24'%  25  20% 

Wood  Industries  (AMEX)  .  9%  9'%  3% 

White  Consolidated  (NYSE)  .  22  22%  27'% 


San  Diego  U-T 
and  ITU  settle 

A  25-month  stalemate  in  negotiations 
between  the  San  Diego  Union-Tribune 
Publishing  Co.  and  International  Typo¬ 
graphical  Union  Local  221  has  ended 
with  a  contract  agreement  that  ended  a 
threat  by  the  union  to  strike  over  the 
company’s  proposals  to  switch  to  new 
electronic  production  systems. 

The  four-year  contract,  retroactive  to 
June,  1976,  provides  for  an  $87  a  week 
wage  increase  over  the  life  of  the  con¬ 
tract,  a  four-day  work  week  and  lifetime 
job  guarantees  for  ITU  members  affected 
by  the  electronic  changeover. 

Company  officials  said  the  new  elec¬ 
tronic  production  methods  would  be  im¬ 
plemented  as  scheduled. 

Old  news  plant 
to  be  razed 

Efforts  to  save  the  Telegraph  Building, 
long  the  home  of  the  Harrisburg  (Pa.) 
Telegraph,  as  a  historical  place,  failed 
when  Federal  District  Judge  Malcolm 
Muir  threw  out  a  suit  by  state  preser¬ 
vationists  on  the  grounds  there  was  in¬ 
sufficient  federal  involvement  to  enjoin 
the  hazing  of  the  structure. 
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Circulation  execs  advised 
to  ‘think  like  publisher’ 


Nearly  500  circulation  managers  gath¬ 
ered  for  four  days  of  brainstorming  at 
the  International  Circulation  Managers 
Association’s  79th  Annual  Sales  Confer¬ 
ence  held  in  Boston,  July  5-9. 

Billed  as  a  “Revolution  in  Market¬ 
ing,’’  the  meeting  lived  up  to  its  theme. 

In  the  marketing  area  alone,  three 
major  sessions  and  numerous  panel  dis¬ 
cussions  were  presented  to  capacity 
crowds.  Additional  seminars  covered  sin¬ 
gle  copy  sales  in  the  U.S.  and  abroad, 
home  delivery,  promotion,  inner-city 
sales,  carrier  training,  service  and  collec- 
tion,  inter-department  interaction, 
newspapers  in  education,  and  current 
legal  problems. 

Henry  Coggins,  circulation  director  of 
the  Greenville  (S.C.f  News,  opened  the 
conference  with  an  advisory  recap  of  his 
nationwide  travels  to  regional  circulation 
meetings  this  past  year. 

“Circulators  are  not  communicating 
effectively  with  top  management  and 
vice  versa,’’  Coggins  told  his  listeners. 
“Circulation  people  have  got  to  start 
thinking  like  the  publisher.  Don’t  bring 
him  carrier  route  problems  ...  he  will 
be  far  more  receptive  to  plans  and  pro¬ 
grams  to  increase  circulation  figures, 
penetration  and  revenue.” 

A  recent  trend  to  replace  circulation 
directors  with  marketing  executives  is 
growing  in  popularity,  according  to  Dick 
Smith,  circulation  director  of  the 
Stocklon  (Calif.)  Record. 

“In  a  few  years  from  now  circulation 
managers  may  become  transportation 
managers,  with  marketing  directors 
taking  over  their  former  responsibilities. 
And  you  can  be  sure  that  the  market¬ 
ing  guy  will  be  making  more  money 
than  the  transportation  manager,”  Smith 
reported  during  a  panel  discussion. 

William  D.  Miller,  assistant  director  of 
promotion  and  research  for  the  Min¬ 
neapolis  Slur  and  Tribune,  warned  his 
audience  not  to  become  too  complacent 
with  steady  circulation  figures. 

“If  you  have  maintained  your  circula¬ 
tion  levels  over  the  last  20  years  or 
maybe  even  increased  them,  don’t  get 
too  cocky,”  Miller  said.  “Go  back  home 
and  get  the  household  count  in  your  ABC 
city  zone  for  each  of  the  last  20  years  and 
divide  it  into  your  ABC  circulation  for 
the  same  20  years. 

“If  this  does  not  show  that  your  mar¬ 
ket  penetration  has  steadily  declined  due 
to  fast  rising  population  in  the  last  few 
years,  please  drop  me  a  note.  You  are 
the  exception  I  have  been  trying  to 
find.” 

Advertisers  are  buying  market  pene- 
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tration  a  lot  more  than  they  are  buying 
circulation  numbers.  Miller  added. 

“Put  it  this  way.  In  1955,  an  advertiser 
in  Minneapolis  could  place  a  full  page  ad 
in  the  evening  paper  for  $2,000  and  have 
that  paper  delivered  to  almost  1009^  of 
the  households.  Today,  he  can  place  that 
same  full  page  ad  in  the  same  newspaper 
for  about  $5,000  and  have  it  delivered  to 
only  41  percent  of  the  households. 

“I  believe  it  is  going  to  be  hard  staying 
in  business  if  we  continue  charging  2'/i 
times  as  much  as  we  did  23  years  ago  and 
deliver  to  less  than  half  of  the  advertis¬ 
ers’  prospects  we  used  too.” 

Miller  urged  his  listeners  to  use  market 
research  conducted  specifically  for  their 
particular  newspaper.  He  told  them  they 
should  avoid  in-house  collective  judge¬ 
ments  not  based  on  facts  and  research, 
nationwide  marketing  studies  or  studies 
borrowed  from  other  papers,  and  pro¬ 
grams  other  newspapers  have  used 
“successfully.” 

“Next  time  you  hear  about  a  new  pro¬ 
gram  .  .  .  that  is  working  ‘successfully,’ 
wait  awhile  and  check  their  ABC  Fig¬ 
ures.  Check  their  penetration  figures. 
Judge  for  yourself  whether  or  not  it 
really  increases  circulation.  Chances 
are  that  it  might  not,”  he  said. 

♦  ♦  * 

For  the  first  time  in  its  history  ICMA 
presented  Hall  of  Fame  Awards  to  two 
past  carriers,  instead  of  one,  who  have 
achieved  success  in  adulthood. 

This  year’s  winners  were:  Harold  W. 
Andersen,  president  of  the  Omaha 
(Neb.)  World-Herald  and  Arthur  H.  Mot¬ 
ley,  past  president  of  Parade  Publica¬ 
tions  Inc. 

A  paper  route  with  the  Herald  during 
the  1930’s  helped  Andersen  meet  the 
award’s  preliminary  requirements.  He 
joined  the  paper’s  editorial  staff  in  the 
late  I940’s. 

Motley  gained  his  carrier  experience 
on  the  defunct  Minneapolis  Journal. 

Quipped  the  77-year-old,  “I’m  de¬ 
lighted  to  be  here — well,  of  course.  I'm 
delighted  to  be  anywhere. 

“1  retired  (last  year)  to  Palm  Springs, 
which  we  lovingly  refer  to  as  God’s  wait¬ 
ing  room.  And  1  want  to  tell  you  that 
every  time  I  hear  some  guy  get  up  and 
say  retirement  is  fun,  1  want  to  throw  up. 
That’s  a  bunch  of  crap.  1  never  had  so 
much  fun  as  I  did  making  calls  out  in  the 
field.” 

After  delighting  his  audience  for  15 
minutes.  Motley  sat  down  to  a  standing 
ovation. 

*  ♦  * 

Newspaper  circulations  are  going  up 
across  the  board — morning,  afternoon 


and  Sunday — and  this  trend  has  now 
persisted  for  four  consecutive  audits, 
Leo  Bogart,  executive  vicepresident  and 
general  manager  of  the  Newspaper  Ad¬ 
vertising  Bureau,  Inc.  told  the  confer¬ 
ence. 

He  reported  that  there  are  now  329 
readership  committees  operating  in 
newspapers  around  the  United  States 
and  Canada  which  are  working  to  in¬ 
crease  readership  and  circulation  in  their 
own  markets.  These  local  committees 
are  coordinating  their  activities  with 
those  of  the  Newspaper  Readership 
Project,  an  industry-wide  effort  to  in¬ 
crease  newspaper  readership  and  circu¬ 
lation,  now  in  its  second  year  of  opera¬ 
tion. 

A  new  presentation,  “Stopping  the 
Stops,”  is  designed  to  train  phone  room 
supervisors  to  handle  subscriber  com¬ 
plaints  and  head  off  “stop  orders.” 
Newspapers  have  already  ordered  187  of 
these  for  their  individual  use. 

The  circulation  executives  also  heard 
reports  on  the  promotional  tools,  train¬ 
ing,  and  research  programs  developed  or 
made  available  under  the  sponsorship  of 
the  Newspaper  Readership  Project. 

For  example,  William  Mix,  circulation 
director  of  the  Wichita  (Kans.)  Eaf>le 
and  Beacon,  noted  that  265  readership 
promotion  kits  prepared  by  the  Newspa¬ 
per  Advertising  Bureau  for  the  Newspa¬ 
per  Readership  Project  have  been  pur¬ 
chased  by  individual  newspapers.  These 
consist  of  ready-to-run  newspaper  ads 
and  radio  commercials  plus  story  boards 
for  television  commercials  which  the  pa¬ 
pers  can  produce  locally.  The  initial 
series  deals  with  how  the  newspaper 
helps  the  reader  cope  with  everyday 
problems.  A  second  group  of  promo¬ 
tional  advertisements  is  based  on  sub¬ 
jects  of  particular  interest  to  young 
people  and  is  now  being  made  available 
to  individual  newspapers. 

Mix  told  the  circulation  executives 
that  “in-paper  ads”  are  the  backbone  of 
a  promotion  campaign.  He  said:  “It  is 
quite  important  to  keep  reminding  your 
regular  readers  what  they  are  getting  in 
their  newspaper  and  to  reaffirm  the  wis¬ 
dom  of  a  home  subscription  .  .  .  Second 
.  .  .  an  in-paper  campaign  like  this  gives 
you  a  shot  at  your  infrequent  readers  if 
you  run  it  with  fair  frequency  ...” 

Economics  fellows 

A  newspaper  reporter  and  an  editorial 
writer  have  been  selected  as  1978-79  Fel¬ 
lows  in  Economics  Journalism  in  the 
Alfred  P.  Sloan  Foundation  program  at 
Princeton  University.  They  are:  Jon  M. 
Sawyer,  St.  Louis  Post-Dispatch;  and 
Frederick  K.  Reinsch,  Quincy  (Mass.) 
Patriot  Ledger. 

Other  Fellows  are:  Kenneth  A.  Bode, 
New  Republic;  Mary  E.  Chalupsky, 
Fairchild  Publications;  Mark  I.  Pinsky, 
free-lance;  and  Lisabeth  C.  Weiner, 
WKEE  Radio. 
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Gimbel’s  ad  chief  heads 
ABC-tv’s  new  retail  dept 


The  ABC  owned  television  stations 
division  has  created  a  retail  marketing 
department,  it  was  announced  by  Peter 
B.  Desnoes,  vicepresident,  sales  and 
marketing. 

“This  major  thrust  into  the  retail  arena 
represents  the  largest  marketing  com¬ 
mitment  by  the  division  since  the  crea¬ 
tion  of  ABC  television  spot  sales  in 
1963,”  the  station  said  in  a  news  release. 

The  retail  unit  will  promote  more  ef¬ 
fective  use  of  television  among  retail  ad¬ 
vertisers  in  the  markets  served  by  the 
five  ABC  owned  stations.  Robert 
Gottlieb,  formerly  a  senior  advertising 
executive  with  Gimbel’s,  New  York,  will 
head  the  newsgroup  as  director,  retail 
marketing. 

In  making  the  announcement,  Desnoes 
explained, “Our  new  group  will  differ 
from  past  efforts.  First,  it  will  be  staffed 
by  retail  experts,  not  by  television  veter¬ 
ans.  Such  experts  will  be  on  the  staff  of 
each  of  our  five  Owned  Stations.  Ac¬ 
cordingly,  a  new  position  of  manager, 
retail  marketing,  will  be  created  at  each 
of  the  television  facilities;  WABC-tv, 
New  York;  WXYZ-tv,  Detroit;  WLS-tv, 
Chicago;  KGO-tv,  San  Francisco;  and 
KABC-tv,  Los  Angeles.  Second,  the  ef¬ 
fort  will  be  coordinated  at  the  divisional 
level — again,  by  a  retail  expert.  Bob 
Gottlieb.  Third,  the  group  will  be  backed 
by  research  and  marketing  support  de¬ 
veloped  expressly  for  retail  develop¬ 
ment.” 

Desnoes  added,  “Our  past  success  in 
convincing  retailers  that  they  belonged 
on  television  has  been  limited  at  best. 
The  needs  of  a  Marshall  Field  are  quite 
different  from  those  of  a  Procter  and 
Gamble,  and  while  previously  we  may 
have  been  somewhat  insensitive  to  those 
differences,  the  fact  remains  that  televi¬ 
sion,  if  properly  used,  is  capable  of  being 
a  major  medium  in  a  retailer’s  media 
mix.” 

The  major  thrust  of  ABC’s  retail  sales 
development  effort  will  be  to  encourage 
a  media  mix  in  which  television  and 
newspapers  will  share  retailers’  advertis¬ 
ing  budgets.  Accordingly,  research  will 
be  newspaper  oriented  and  will 
include  pre/post  testing,  store  audits  and 
other  attendant  research  activities. 

“Retailers  traditionally  are  single¬ 
medium  advertisers,”  Desnoes  said. 
“Many  in  the  industry,  however,  are 
coming  to  the  realization  that  what 
worked  in  years  past  may  not  work  in  the 
future.  American  adults  spend  upwards 
of  three  hours  a  day,  on  an  average,  with 
television — six  times  as  much  time  as  is 
spent  with  newspapers.  With  that  in 
mind,  it  appears  that  television  would  be 


a  natural  extension  of  a  retailer’s  overall 
marketing  plans.” 

In  ABC’s  five  owned  stations  markets, 
major  retailers  spent  over  $300  million  in 
advertising  in  1977.  Less  than  $30  million 
of  that  was  spent  on  television.  The  total 
amount  of  retail  advertising  in  those 
same  five  markets  totals  far  more  than 
the  amount  spent  by  the  major  retailers. 

Retail  advertising  in  city  newspapers 
in  New  York,  Chicago,  Detroit,  Los 
Angeles  and  San  Francisco  totaled  more 
than  $114  billion  in  1977.  The  $1!4  billion 
total  exceeds  by  50%  the  amount  all  ad¬ 
vertisers  spent  on  television  in  the  same 
five  markets  and  is  nearly  triple  the  ex¬ 
penditure  of  all  local  television  advertis¬ 
ers.  Desnoes  explained  that  those  retail¬ 
ers  who  could  probably  benefit  most 
from  television  account  for  between 
one-fourth  and  one-third  of  the  amount 
spent  in  newspaper  advertising. 

Gottlieb,  the  newly  appointed  direc¬ 
tor,  retail  marketing  for  ABC,  joined 
Gimbels,  New  York,  his  previous 
employer,  as  vicepresident  of  sales  pro¬ 
motion  and  a  member  of  the  executive 
committee  in  1976.  He  had  been  vice- 
president  of  Gimbels.  Pittsburgh,  from 
1975  until  moving  to  New  York. 

Prior  to  joining  Gimbels,  Gottlieb 
served  with  Abraham  and  Straus  for  12 
years,  beginning  as  direct  mail  manager 
and  subsequently  as  suburban  advertis¬ 
ing  manager,  broadcast  manager  and 
administrative  advertising  manager. 
Gottlieb’s  other  experience  includes  six 
years  in  television  production  and  traffic. 


DePrez  to  direct 
UPl  Communications 

John  C.  DePrez,  Jr.  has  been  named 
director  of  communications  for  United 
Press  International. 

DePrez,  who  has  been  based  in  San 
Diego  as  regional  executive  for  Southern 
California,  will  move  to  New  York  to 
supervise  the  worldwide  communica¬ 
tions  operations  of  the  news  company. 

The  appointment,  which  is  effective 
immediately,  was  announced  by  Robert 
E.  Page,  vicepresident  and  general  man¬ 
ager  of  UPL 

DePrez  joined  UPl  in  1973  at  In¬ 
dianapolis  as  a  newsman  and  later  was 
on  the  Chicago  news  staff  before  being 
headquartered  in  Des  Moines  as  regional 
executive  for  Iowa,  Nebraska  and  South 
Dakota.  He  was  named  regional  execu¬ 
tive  for  Southern  California  in 
November,  1976. 


Meeting  set 
on  computer 
mapping  uses 

Computer  graphics,  also  known  as 
computer  cartography,  is  a  relatively 
new  and  advancing  technology  that  is 
destined  to  impact  the  newspaper  indus- 
try. 

Executives  with  responsibilities  in  the 
areas  of  newspaper  marketing,  editorial 
and  newspaper  management  could  be 
ranked  among  the  early  commercial 
users  of  the  technology  if  a  commitment 
is  made  now. 

Computer  graphics  is  related  to  infor¬ 
mation  management  and  deals  with  ways 
of  relating  a  mass  of  data  in  a  com¬ 
prehensible  method  by  using  maps. 
These  computer  generated  graphics 
(maps)  permit  individuals  to  advance 
their  ability  to  interpret  large  amounts  of 
data  by  way  of  a  visual  representation. 

Newspaper  marketing  executives,  for 
example,  could  use  computer  graphics  to 
pull  together  a  wide  variety  of  informa¬ 
tion  about  subscribers.  This  could  in¬ 
clude  elements  such  as  buying  habits, 
income,  demographics,  psychographic 
characteristics,  and  regional  prefer¬ 
ences. 

Newsroom  executives  could  use  the 
technique  to  present  visual  representa¬ 
tions  for  a  host  of  editorial  items  ranging 
from  education,  public  safety  to 
ecology/environment  and  energy. 

Newspaper  management  could  use 
computer  graphics  for  corporate  plan¬ 
ning. 

Some  of  the  companies  and  organiza¬ 
tions  using  computer  graphics  include 
General  Motors,  Procter  &  Gamble, 
Shell  Oil,  General  Electric,  the  World 
Health  Organization  and  the  U.S.  Cen¬ 
sus  Bureau. 

Newspaper  executives  interested  in 
gaining  a  further  insight  into  computer 
graphics  technology  may  wish  to  attend 
the  upcoming  (July  23-28)  International 
Users’  Conference  on  Computer  Map¬ 
ping  Software  and  Data  Bases:  Applica¬ 
tion  and  Dissemination.  The  conference 
is  being  sponsored  by  Harvard  Univer¬ 
sity  Laboratory  for  Computer  Graphics 
and  Spatial  Analysis  and  will  be  held  at 
the  Hyatt  Regency  Hotel,  Cambridge, 
Mass.  Individuals  may  attend  either  the 
full  session  (5  day)  or  individual  day  ses¬ 
sions. 

On  Thursday  (July  27)  the  program 
will  be  devoted  to  commercial  applica¬ 
tions  with  the  afternoon  portion  directed 
to  a  review  of  the  Harvard  Laboratory 
Data  Base  and  an  executive  briefing  on 
computer  mapping  and  its  impact  on  bus¬ 
iness  and  industry. 

For  additional  information  call  Har¬ 
vard  Laboratory  for  Computer  Graphics 
and  Spatial  Analysis,  area  code  (617) 
495-2526. 
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API  posts 
seminar  dates 
for  1978-79 

Twenty-three  seminars,  including  one 
for  Newspaper  Data-Processing  Manag¬ 
ers  being  held  for  the  first  time,  will  be 
conducted  by  the  American  Press  Insti¬ 
tute  during  the  1978-79  season,  the  Insti¬ 
tute’s  33rd  year  of  operation,  it  was  an¬ 
nounced  this  week. 

In  addition,  each  of  the  two  seminars 
on  management  of  the  weekly  newspaper 
will  be  designed  for  a  specific  kind  of 
weekly,  one  for  members  from  weeklies 
in  a  city  or  its  suburbs,  the  other  for 
members  from  weeklies  outside  a  met¬ 
ropolitan  area. 

Two  seminars  for  publishers  are 
scheduled,  one  for  newspapers  above 
50,000  circulation,  the  other  for  below 
50,000. 

Because  of  exceptionally  heavy  de¬ 
mand,  three  circulation  seminars  will  be 
conducted.  All  space  in  the  first,  October 
29-November  10,  has  been  reserved  for 
nominees  deferred  from  last  February, 
as  has  part  of  the  space  in  the  February 
4-16  program. 

The  schedule  of  seminars,  all  to  be 
held  at  the  API  building  in  Reston,  Va., 
follows: 

•  Living  and  Leisure  Section 
Editors — Sept.  10-22,  1978. 

•  Advertising  Executives  (newspa¬ 
pers  under  75,000  circulation) — Sept. 
24-Oct.  6,  1978. 

•  City  Editors  (newspapers  under 
75,000  circulation) — Oct.  8-20,  1978. 

•  Newspaper  Data-Processing 
Managers — Oct.  22-27,  1978. 

•  Circulation  Managers — Oct.  29- 
Nov.  10,  1978. 

Publishers  (newspapers  under  50,000 
circulation) — Nov.  12-17,  1978. 

•  Classified  Advertising  Managers — 
Nov.  26-Dec.  8,  1978. 

Publishers  (newspapers  over  50,000 
circulation) — Dec.  10-15,  1978. 

•  New  Systems  of  Newspaper 
Production — Jan.  2-12,  1979. 

•  City  Editors  (newspapers  over 
75,000  circulation) — Jan.  14-26,  1979. 

•  Management  of  the  Suburban 
Weekly— Jan.  28-Feb.  2,  1979. 

•  Circulation  Managers — Feb.  4-16, 
1979. 

•  Executive  Editors  and  Managing 
Editors  (newspapers  under  50,000 
circulation) — Feb.  18-March  2,  1979. 

•  Management  of  the  Community 
Weekly — March  4-9,  1979. 

•  Managing  Editors  and  News  Editors 
(newspapers  over  50,000  circulation) — 
March  11-23,  1979. 

•  Editorial  Page  Editors  and 
Writers — March  25-April  6,  1979. 

•  Newspaper  Promotion  and  Market 
Research — April  8-13,  1979. 
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•  Sports  Editors — April  22-May  4, 
1979. 

•  Circulation  Managers — May  6-18, 
1979. 

•  Effective  Writing  and  Editing — May 
20-25,  1979. 

•  (Topy  Desk  Chiefs  and  Wire 
Editors — June  3-15,  1979. 

•  Management  and  Costs  (newspa¬ 
pers  under  75,000  circulation) — June 
17-29,  1979. 

•  Newspaper  Design — July  8-12, 
1979. 

For  the  fourth  consecutive  year,  tui¬ 
tion  is  being  held  at  the  same  level — ^$450 
for  a  two-week  seminar  and  $310  for  a 
one-week  seminar. 

In  its  32  years,  API  has  held  406  semi¬ 
nars,  attended  by  11,444  representatives 
of  1,002  daily  newspapers  and  154 
weekly  newspapers. 

ANPA/RI  Lab  group 
lists  new  press 
design  objectives 

The  New  Press  Design  Subcommittee 
of  the  ANPA/Rl  Laboratory  Committee 
has  been  appointed  to  investigate  and 
make  recommendations  for  the  design  of 
a  new  newspaper  press  unit  from  a  user’s 
point  of  view. 

The  following  information  has  evolved 
from  subcommittee  meetings,  data  fur¬ 
nished  by  ANPA/RI,  and  direct  contacts 
with  newspaper  personnel  in  the  field. 

Objectives  for  this  “New  Press  De¬ 
sign’’  follow  in  approximate  order  of  im¬ 
portance:  reduction  in  capital  invest¬ 
ment;  reduction  in  operating  and  mainte¬ 
nance  costs  of  a  press  unit;  improvement 
in  printing  quality;  reduction  in  news¬ 
print  waste;  reduction  in  material  cost; 
reduction  in  noise  levels;  provide  au¬ 
tomatic  cylinder  separation  device  or 
other  safety  method  for  protection 
against  wraps;  possible  increase  in  the 
printing  length  of  a  page;  reduction 
and/or  possible  elimination  of  ink  mist; 
reduction  in  ink  consumption;  simplified 
plating  procedure;  provide  controls  for 
remote  press  operation;  provide  for 
simplified  electrical  wiring. 

Story  of  Pittsburgh 
bridges  given  citation 

The  Pittsburgh  Press  has  received  a 
special  citation,  the  first  ever  given  by 
the  National  Society  of  Professional  En¬ 
gineers,  for  its  14-articIe  spread  in  the 
Sunday  Roto  Magazine  entitled, 
“Pittsburgh’s  Bridges  Are  Falling 
Down.’’ 

Three  newspaper  writers  shared 
$1,000  cash  prizes  in  the  annual  jour¬ 
nalism  competition  of  the  Society.  They 
are:  Glenn  Banner,  Kokomo  (Ind.) 
Tribune;  David  F.  Salisbury,  Christian 
Science  Monitor;  and  Don  Olesen,  Mil¬ 
waukee  (Wis.)  Journal. 


Freedom  to  acquire 
4th  daily  in  N.C. 

Freedom  Newspapers  Inc.,  Santa 
Ana,  Calif.,  has  signed  an  agreement  to 
buy  the  Burlington  (N.C.)  Times-News. 

The  acquisition  makes  the  Times- 
News  the  fourth  daily  to  come  under 
Freedom’s  ownership  in  North  Carolina. 
The  other  three  dailies  are  the  Gastonia 
Gazette,  Kinston  Daily  Free  Press,  New 
Bern  Sun-Journal,  and  Jacksonville 
Daily  News. 

David  A.  Rawley  Jr.  is  president  and 
co-publisher  of  the  Times-News.  R.  B. 
Terry  Jr.  was  the  other  co-publisher.  The 
evening  and  Sunday  paper  has  a  circula¬ 
tion  of  26,000. 

John  A.  Park  Jr.,  Raleigh,  N.C., 
served  as  broker  in  the  transaction. 

Weekly  sports  section 
to  focus  on  people 

Dallas  Morning  News  will  begin  publi¬ 
cation  July  18  of  a  weekly  sports  section. 
Sports  Spectrum,  designed  to  expand 
significantly  the  coverage  of  leisure  and 
spectator  sports.  Sports  Spectrum  will 
be  published  each  Tuesday  and  will 
complement  the  News’  regular  sports 
coverage.  The  section  will  focus  on  per¬ 
sonalities  and  events  which  influence 
spectator  sports,  and  on  recreational  and 
leisure  sports  in  the  Southwest. 

Sports  Spectrum  follows  the  weekly 
sections  previously  introduced  by  the 
News,  including  Fashion!  Dallas  on 
Wednesdays,  Good  Eating  on  Thurs¬ 
days,  Guide  on  Fridays,  Entertainment 
on  Saturdays  and  Focus  on  Sundays. 

Features,  profiles  and  insights  into  lei¬ 
sure  sports  will  constitute  the  principal 
direction  of  Sports  Spectrum.  The  sec¬ 
tion  will  include  a  weekly  directory  of 
sports  activities,  highlighting  weekend 
pursuits  such  as  back-packing,  boating, 
bicycling  and  racing. 

Sports  Spectrum  will  be  developed  by 
Walter  Robertson,  executive  sports 
editor  of  the  News,  and  will  be  produced 
by  the  paper’s  present  sports  staff  and 
additional  writers. 

Color  Contest 
deadline  extended 

The  deadline  for  entries  submitted  in 
the  E&P-NASA  Color  Awards  Competi¬ 
tion  has  been  extended  to  July  28. 

Entry  blanks  are  available  from  Editor 
&  Publisher.  Winners  of  the  competition 
will  be  announced  in  E&P’s  annual  color 
issue,  published  September  30. 

The  issue  will  also  include  newspaper 
color  linage  for  1977,  leading  national 
and  retail  color  advertisers  and  other 
color-related  data  and  features. 
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Perlik  addresses  delegates 

Guild  members  urged 
to  take  tougher  stance 


By  Celeste  Huenergard 

Newspaper  Guild  (TNG)  President 
Charles  A.  Perlik  Jr.  urged  delegates  at¬ 
tending  TNG's  45th  annual  meeting  in 
Detroit  last  week  to  protect  their  jobs  by 
supporting  the  Labor  Law  Reform  Act 
and  pending  merger  with  the  Interna¬ 
tional  Typographical  Union. 

“We  are  living  in  a  bargaining  and  or¬ 
ganizing  environment  that  is  distinctly 
more  hostile  than  it  has  been  for  many, 
many  years,”  Perlik  warned.  “And  we 
must  equip  ourselves  to  master  that  envi¬ 
ronment.” 

Perlik  blamed  the  hostility  on  newspa¬ 
per’s  recent  automation  moves  and  what 
he  called  subsequent  retrogressive  con¬ 
tract  demands. 

“A  few  years  ago,  a  retrogressive 
employer  demand  at  any  but  our  weakest 
units  was  all  but  unheard  of.  Today, 
there  is  virtually  no  instance  of  bargain¬ 
ing  that  does  not  produce  a  full-blown  set 
of  employer  demands  striking  at  the  core 
of  our  contracts.” 

Perlik  called  management’s  new  stand 
a  “well-thought  out,  thoroughly  orches¬ 
trated  assault”  on  union  contracts. 

“It  is  clear  from  the  concerted  nature 
of  the  attack  and  similar  way  it  is  being 
conducted  at  newspaper  after  newspaper 
.  .  .  that  the  publishers  are  acting  with 
coordination,  guidance  and  common 
purpose,”  he  added. 

Perlik  cited  defensive  strikes  in  New 
York  City,  Baltimore,  Pontiac  (Mich.) 
Madison  (Wise.)  and  Vallejo  (Calif.)  as 
disputes  “not  to  achieve  new  gains  but  to 
hold  on  to  what  we  have.” 


“Contract  exclusion  has  become  man¬ 
agement’s  favorite  weapon”  he  said. 

The  only  way  to  reverse  the  situation, 
Perlik  emphasized,  is  to  extend  the 
union’s  organizing  efforts,  “bringing  non¬ 
union  citadels  into  the  Guild  to  broaden 
our  strength.  We  need  Labor  Law  Re¬ 
form  to  help  us  accomplish  that  task.” 

Perlik  also  pointed  to  the  Guild’s 
proposed  merger  with  the  ITU  as  a  way 
of  reinforcing  labor’s  position.  The  re¬ 
cent  New  York  bargaining  crisis  held  up 
negotiations  between  the  two  unions, 
Perlik  said,  but  added  that  even  without 
the  crisis  he  would  have  been  far  from 
prepared  to  introduce  a  merger  proposal 
at  the  conference. 

The  biggest  stumbling  blocks  to 
merger  revolve  around  dues  structures, 
strike  benefits,  voting  eligibility,  and  of¬ 
ficer  alignment,  Perlik  said. 

Joe  Bingel,  ITU  president-elect, 
warned  Guild  members  not  to  “dilly¬ 
dally”  over  the  pending  merger. 

“If  we  procrastinate,  or  if  we  go  our 
separate  ways  ...  the  future  for  our 
respective  members  is  gloomy  indeed. 
And  time  is  running  short,”  he  said. 

In  separate  actions,  the  TNG  assembly 
adopted  resolutions  to: 

— increase  membership  dues  by  $1  a 
month,  with  75%  of  the  new  funds  ear¬ 
marked  to  erase  a  $.5  million  interna¬ 
tional  deficit,  and  250  directed  to  the  loc¬ 
als. 

— request  the  Government  of  South 
Africa  to  free  all  imprisoned  journalists, 
remove  all  restrictions  upon  publication 
of  the  World  and  Voice,  and  lift  the  ban 
on  the  Union  of  Black  Journalists. 

— Condemn  the  Soviet  Union  for  its 


treatment  of  New  York  Times  reporter 
Craig  Whitney  and  Baltimore  Sun  report¬ 
er  Harold  Piper,  and  to  dismiss  all 
charges  against  them  at  once  (TNG  sent 
the  Kremlin  a  telegram  to  the  same  effect 
June  29). 

— urge  the  House  Ways  and  Means 
Committee  to  schedule  early  hearings 
and  action  on  Rep.  Morris  Udall’s  Inde¬ 
pendent  Local  Newspaper  Act. 

— encourage  locals  to  seek  joint  or 
coordinated  bargaining  with  other  unions 
in  their  shops. 

— direct  that  TNG  waage  goals  be  ad¬ 
vanced  to  $750  per  week  for  the  top 
minimum  of  key  classifications,  with  a 
starting  minimum  of  at  least  two  thirds  of 
that  amount,  or  $500,  and  to  $375  per 
week  or  more  for  the  top  minimum  of  all 
other  classifications.  (Highest  top 
minimum  being  paid  for  key- 
classification  jobs  under  Guild  contracts 
in  effect  June  1  was  $486.27,  at  the  New 
York  Times  under  a  contract  expired 
March  30.) 

— recommend  that  TNG  locals  make 
every  effort  to  meet  with  their  senators 
during  the  Fourth  of  July  week  recess  to 
urge  them  to  vote  for  cloture  and  the 
Labor  Law  Reform  Bill,  and  to  send 
postcards  supporting  the  Bill  to  their 
senators. 

— urge  the  Congress  to  speedily  enact 
legislation  in  reaction  to  the  Supreme 
Court’s  Stanford  decision  that  will  pre¬ 
vent  police  from  obtaining  evidence 
without  a  subpoena,  except  from  persons 
suspected  of  a  crime. 

Thrailkill  named  head 
of  Harris  Composition 

Howard  A  Thrailkill  has  been  pro¬ 
moted  to  vicepresident-general  manager 
of  Harris  Corporation’s  Composition 
Systems  division,  Melbourne,  Florida. 
He  was  formerly  vicepresident-engineer- 
ing  for  the  division. 

The  post  as  division  head  had  been 
held  on  an  acting  basis  by  Jack  C.  Davis, 
corporate  vicepresident-group  executive 
for  the  Harris  Information  Systems 
Group. 

Composition  Systems  is  one  of  four 
divisions  making  up  the  Harris  Informa¬ 
tion  Systems  Group.  The  others  are  Data 
Communications,  Computer  Systems 
and  Controls. 

Thrailkill  began  his  association  with 
the  company  as  co-op  student  from 
Georgia  Institute  of  Technology  in  1957, 
and  became  a  full-time  employee  upon 
graduation  in  1961.  He  held  a  variety  of 
engineering  and  management  positions 
before  being  made  vicepresident  of  the 
Composition  Systems  division  in  1976. 

Alice  Pitts  dies 

Alice  Fox  Pitts,  82,  secretary  of  the 
American  Society  of  Newspaper  Editors 
for  almost  35  years  until  her  retirement  in 
1%3,  died  May  25. 
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Scripps-Howard 
Foundation  will 
award  $199,750 


ACCEPTS  AWARD — Arthur  Kaufman,  who  retired  June  30  as  senior  vicepresi¬ 
dent  of  Hill  &  Knowiton,  Inc.,  public  relations,  in  charge  of  its  Newsprint 
Information  Committee  account,  accepts  a  certificate  from  the  Newspaper  Ad¬ 
vertising  Bureau,  Inc.  in  appreciation  of  his  work  "in  the  mutual  interests  of  the 
newsprint  and  daily  newspaper  industries."  Jack  Kauffman,  Bureau  president 
(left)  and  Leo  Bogart,  its  executive  vicepresident  and  general  manager  (second 
from  right)  made  the  presentation  July  6  in  the  office  of  Edward  Starr,  executive 
_ _ vicepresident  of  Hill  &  Knowiton,  (right). _ 


The  Scripps-Howard  Foundation  will 
award  $199,750  for  scholarships  and 
grants  in  the  coming  school  year  to  153 
students  and  63  colleges  and  universities. 

In  addition,  the  Foundation  will  pre¬ 
sent  prize  money  totaling  $22,000  through 
an  awards  program  honoring  outstanding 
journalistic  achievement  for  work  pub¬ 
lished  and  broadcast  in  1978. 

Announcement  was  made  by  Jacques 
A.  Caldwell,  president  of  the  Founda¬ 
tion,  which  has  as  its  objective  the  en¬ 
couragement  of  excellence  in  the  broad 
field  of  communications. 

Students  receiving  scholarships  were 
selected  from  708  applicants.  They  will 
have  part  of  their  college  expenses  paid 
during  the  1978-79  school  year.  The  col¬ 
leges  and  universities  will  receive  $1000 
grants  which  they  will  administer  to  stu¬ 
dents  who  are  preparing  for  careers  in 
communications. 

A  substantial  number  of  scholarships 
will  go  to  students  who  are  pursuing 
non-editorial  objectives  in  newspapering 
like  circulation  and  advertising,  as  well 
as  to  students  seeking  advanced  degrees 
in  specialized  fields  of  journalism.  Stu¬ 
dents  interested  in  radio  and  television 
will  also  receive  grants. 

Caldwell  announced  approval  of  the 
following  special  projects: 

University  of  Florida  Journalism 
School  Building  Fund;  University  of 
California  at  Berkeley  Minority  Jour¬ 
nalists  Program;  World  Press  Institute; 
American  Press  Institute  Seminars;  Inter 
American  Press  Association  Student  Ex¬ 
change  Fund;  University  of  Evansville 
for  electronic  newsroom  equipment; 
Rochester  Institute  of  Technology  for 
administering  the  Robert  P.  Scripps 
Graphic  Arts  Grants;  University  of  Den¬ 
ver  for  its  Journalism  School;  Tennes¬ 
see  Press  Association;  Boston  Univer¬ 
sity  Afro-American  Journalism  Program. 

He  also  announced  authorization  of 
new  grants  to  Eugene  O’Neill  Theater 
Center/National  Critics  Institute;  Ohio 
University  for  Cornelius  Ryan  Foreign 
Correspondents  Internships;  Norfolk 
State  College  for  Minority  Internship 
Program;  and  California  State  University 
at  Fullerton  for  a  Scripps-Howard 
Foundation- Daily  News  Tribune  Intern¬ 
ship. 

An  important  scholarship  program,  the 
Ellen  Browning  Scripps  Journalism  Fel¬ 
lowships,  will  be  continued,  Caldwell 
said. 

He  also  said  financial  contributions  to 
the  Foundation  have  continued  to  grow, 
making  possible  the  expansion  of  assist¬ 
ance  to  individual  students,  universities 
and  colleges. 
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Hollywood,  Calif, 
to  get  5-day  paper 

Hollywood  again  will  have  its  own 
daily  newspaper. 

The  Hollywood  sign  has  gained  a  new 
“H”. 

These  two  firm  expressions  of  confi¬ 
dence  in  the  resurgence  of  Hollywood 
came  in  an  announcement  by  Terrence 
T.  Donnelly,  publisher  of  Meredith 
Newspapers. 

Publication  of  the  Hollywood  (Calif.) 
Independent  every  day  except  Mondays 
and  Tuesdays  is  scheduled  to  begin  Sep¬ 
tember  20  in  the  Hollywood  and  Los 
Feliz  areas,  Donnelly  said,  “as  a  com¬ 
mitment  on  the  part  of  Meredith  News¬ 
papers  of  faith  in  the  community  and  to 
provide  a  rallying  point  for  its  people  in 
their  drive  to  revitalize  Hollywood.” 

The  letter  “H”  is  a  civic  investment  in 
the  community,  the  publisher  pointed 
out,  from  the  Meredith  Corporation,  it¬ 
self.  The  parent  corporation,  a  multi- 
media  business  headquartered  in  Des 
Moines,  Iowa,  is  involved  in  printing, 
book  and  magazine  publishing,  radio  and 
television,  as  well  as  newspaper  publish¬ 
ing. 

Meredith  is  contributing  the  $27,700 
cost  of  the  initial  letter  “H”,  as  a  corpo¬ 
rate  gift  in  the  Hollywood  Chamber  of 
Commerce  campaign  to  replace  the  de¬ 
crepit  1923  sign  as  a  symbol  of  Hol¬ 
lywood’s  revitalization.  That  campaign 
already  is  near  reaching  the  $250,000 
goal. 

“Hollywood,”  Donnelly  declared,  “is 
a  community  in  the  process  of  rediscov¬ 
ering  itself  and  with  the  dedicated  efforts 
of  a  broad  cross-section  of  the 
community — citizens,  business  and 


government — is  on  the  threshold  of  a 
new  era  of  prominence.”  He  called  at¬ 
tention  to  a  section  of  Councilwoman 
Peggy  Stevenson’s  1976  report  on  re¬ 
vitalizing  Hollywood: 

"The  fact  that  Hollywood  no  longer 
supports  a  daily  community  newspaper 
of  its  own  is  a  deficit  of  major  propor¬ 
tions.  Such  a  publication,  if  supported 
financially  through  advertising  by 
neighborhood  business,  could  be  a  unify¬ 
ing  and  rallying  force  for  community  im¬ 
provement.  As  communicator,  crusader 
and  companion,  a  daily  newspaper  has 
no  peer.  It  can  take  account  of  last- 
minute  developments  and  changes,  ex¬ 
plain  complex  proposals  or  problems  in 
vivid  fashion  to  a  broad  range  of 
citizenry,  unify  movements  for  civic  pro¬ 
test  and  philanthropic  benefit,  all  the 
while  being  supremely  portable  and  con¬ 
venient.” 

“This  is  precisely  the  deficit  in  the 
community  which  Meredith  Newspapers 
intends  to  correct  with  its  expansion  of 
the  Hollywood  Independent  to  a  five-day 
daily  newspaper,”  Donnelly  declared. 

“Since  its  beginnings,  the  Hollywood 
Independent  has  focused  on  the  local 
scene — its  people  and  events — and  there 
is  no  intent  to  change  this  perspective 
with  the  greater  frequency  of  publica¬ 
tion,”  the  publisher  added.  “There  will 
be  a  greater  opportunity,  however,”  he 
said,  “to  expand  and  improve  this  ser¬ 
vice  to  the  community.  And,  with  com- 
m*unity  acceptance,  this  could  be  ex¬ 
panded  to  a  full  seven-day-a-week  ser¬ 
vice.” 

In  preparation  for  the  daily  operation, 
necessary  staff  additions  are  being  made 
in  all  departments  and  feature  and  wire 
services  are  being  placed  under  contract 
to  bolster  the  efforts  of  the  Meredith 
news  staff. 
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Centennial  Year  observed 


Riverside  Press-Enterprise 
surpasses  100,000  circ. 


Riverside  (Calif.)  Press-Enterprise  is 
celebrating  its  lOOth  anniversary  in  a 
symbolic  way  this  year — by  passing  the 
100,000  mark  in  combined  circulation. 

The  coincidence  has  set  the  theme  for 
the  two  daily  newspapers’  observance  of 
the  founding  of  the  older  of  the  two,  the 
evening  Press,  on  June  29,  1878. 

The  history  of  the  two  is  one  of  growth 
and  change  from  small  community 
newspapers  into  the  largest  newspapers 
in  inland  Southern  California,  with  the 
Press  now  serving  the  city  and  suburbs 
of  Riverside,  60  miles  east  of  Los 
Angeles,  and  the  morning  Enterprise  cir¬ 
culating  throughout  Riverside  County,  a 
7,243  square  mile  region  that  stretches 
from  Riverside  more  than  180  miles  to 
the  Arizona  border.  The  area  served  in¬ 
cludes  some  of  the  most  diverse  topog¬ 
raphy  and  people  in  the  country — alpine 
meadows,  vernal  pools  and  vast  desert; 
Palm  Springs  socialites,  farmworkers 
and  young  families. 

To  cover  the  region,  the  Enterprise 
publishes  .four  zoned  editions  and  the 
Press,  two.  In  addition  to  maintaining  six 
bureau  offices  in  Riverside  County,  the 
newspapers  have  had  their  own  Sac¬ 
ramento  bureau  since  1%5  and  their  own 
Washington  bureau  since  1974.  A 
seventh  county  bureau  will  be  opened 
this  summer. 

The  changes  that  have  occurred  in 
both  newspapers  in  recent  years  have 
been  closely  tied  to  the  heavy  migration 
to  Southern  California  that  occurred 
after  World  War  11,  and,  more  recently, 
to  a  substantial  movement  of  people 
from  neighboring  Orange  County  into 
Riverside  County.  For  the  past  three 
years.  Riverside  County  has  been  one  of 
the  fastest  growing  areas  in  California — 
it  now  has  about  570,000  people — and 
the  population  growth  has  translated  into 
increased  circulation  for  the  two  papers. 
Since  1975,  circulation  has  increased 
12%.  Penetration  in  the  primary  market 
area  has  held  steady  at  about  50%. 

The  two  papers  are  headed  by  Arthur 
A.  Culver,  who  is  general  manager  and 
co-publisher.  All  but  a  fraction  of  the 
newspapers'  stock  is  owned  by  the 
Culver  and  Hays  families. 

Both  co-publishers  have  been  active  in 
newspaper  and  civic  organizations. 
Culver  participates  in  the  International 
Press  Institute  and  has  a  long  record  of 
civic  involvement.  He  has  also  been  a 
director  of  the  California  Newspaper 
Publishers  Association.  Hays  was  presi¬ 
dent  of  the  American  Society  of  News- 
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paper  Editors  in  1974-75.  He  sits  on  the 
Pulitzer  Prize  advisory  board  and  is  the 
new  chairman  of  the  board  of  the  Ameri¬ 
can  Press  Institute. 

Day-to-day  editorial  operations  at  the 
newspapers  are  overseen  by  Norman  A. 
Cherniss,  executive  editor.  His  counter¬ 
part  on  the  business  and  production  side 
is  Bill  Rich,  assistant  general  manager. 

Started  by  the  town  druggist,  the  Press 
was  at  first  a  weekly  published  for  the 
19th  century  East  Coast  immigrants  who 
founded  Riverside.  It  was  staunchly  Re¬ 
publican  and  was  long  run  by  scholarly 
New  Englanders  who  occasionally 
taught  Latin  on  the  side — when  they 
were  not  busy  with  their  involvements  in 
community  and  state  politics.  The  En¬ 
terprise,  founded  in  1885,  was  a  feisty 
Democratic  paper  that  attempted  to 
cover  the  entire  county,  then  sparsely 
populated.  Never  as  financially  healthy 
as  the  Press,  it  was  sold  to  its  competitor 
in  1931. 

Today,  under  Culver  and  Hays,  the 
newspapers  have  established  political 
independence. 

Ironically,  because  of  population 
growth  throughout  the  county,  the  En¬ 
terprise  now  exceeds  the  Press,  with  a 
64,0()0-plus  circulation  compared  to  its 
evening  sister’s  35,()00-plus.  On  Satur¬ 
day  and  Sunday,  the  two  are  combined 
into  a  single  morning  paper. 

In  the  1950s  and  1960s,  the  Press  and 
Enterprise  expanded  their  coverage,  add¬ 
ing  wire  services  and  syndicated  colum¬ 
nists  and  increasing  their  own  reporting 
staffs  in  order  to  become  more  complete 
papers.  Their  Sunday  paper,  which  now 
has  about  108,000  circulation,  was 
started  in  1956  and  offers  the  newspa¬ 
pers’  own  television  magazine.  Parade 
magazine  and  separate  sections  on  na¬ 
tional  and  international  news,  local 
news,  sports,  entertainment  and  life¬ 
styles. 

Also  during  the  1950s  and  1960s,  the 
newspapers  increased  their  in-depth 
coverage,  winning  a  Pulitzer  Prize  in 
1968  for  a  series  of  more  than  100  articles 
and  editorials  exposing  the  way  in  which 
judges  and  attorneys  were  using  their  po¬ 
sitions  as  guardians  for  a  wealthy  Indian 
tribe  to  exact  exorbitant  fees. 

The  two  newspapers  have  also  ex¬ 
panded  corporately:  they  now  publish 
three  weeklies,  all  with  circulations 
within  Riverside  County,  and  hold  the 
primary  ownership  in  the  World  Wide 
Agency,  a  help  wanted  classified  ad 
agency  that  has  25  offices  and  about  200 
employees. 


The  100th  anniversary  is  being  ob¬ 
served  by  the  publication  of  a  centennial 
tabloid  in  which  the  history  of  the  two 
papers  is  traced.  The  company  is  also 
sponsoring  an  open  house  for  employees 
and  their  families. 

For  the  full  hundred  years,  the  Press 
and  Enterprise  have  been  independently 
owned,  by  owners  who  have  lived  in  the 
community.  Combined,  they  are  now  the 
second  largest  non-group  newspaper  in 
California,  after  the  San  Francisco 
Chronicle. 

King  Features  offers 
Inside  Football  Report 

Inside  Football  Report  ’78,  the  pro 
football  service  from  King  Features,  will 
be  available  this  year  via  the  high-speed 
UPI  and  AP  Data  systems  as  well  as  in 
camera  ready  and  OCR  formats. 

The  service  begins  September  2  and 
runs  through  the  Super  Bowl. 

The  IFR  package  includes  all  the 
editorial  material  necessary  to  create  a 
weekly  tab  section  keyed  to  football 
games  shown  on  tv,  including  scouting 
reports,  matchups,  statistics,  and  a  vari¬ 
ety  of  puzzles,  quizzes  and  other  fea¬ 
tures,  the  syndicate  said. 

“We  also  added  a  number  of  exciting 
new  features  to  the  package  this  year,’’ 
said  King’s  executive  editor,  Allan 
Priaulx.  “One  is  called  The  Winning 
Edge’  and  is  a  weekly  analysis  of  football 
wagering,  one  of  the  most  popular  pas¬ 
times  in  the  country.  Sid  Gilman,  the 
legendary  offensive  coach,  also  is  a  con¬ 
tributor  this  year  with  a  ‘Play  of  the 
Week’  feature.’’ 

“More  than  50  newspapers  carried  the 
IFR  service  last  year.  Most  papers  used 
it  as  the  backbone  for  a  special  tab  sec¬ 
tion,  although  a  number  of  papers  inte¬ 
grate  the  articles  in  their  regular  sports  sec¬ 
tions,’’  Priaulx  said. 

Inside  Football  Report  has  been 
created  for  four  years  by  two  Califor¬ 
nians,  writer-editor  Irv  Grossman  and 
advertising  executive  Jordan  Lansky. 
King  Features  is  the  marketing  agent. 

Harte-Hanks  splits 
stock,  2-for-1 

The  board  of  directors  of  Harte-Hanks 
Communications,  Inc.  announced  a 
two-for-one  stock  split  and  dividend  in¬ 
crease  at  its  recent  meeting.  The  stock 
split  (effected  as  a  dividend)  will  apply  to 
stockholders  of  record  on  August  8, 
1978,  payable  August  21,  1978. 

The  quarterly  dividend  rate  will  be  in¬ 
creased  1 1%  on  the  increased  number  of 
shares,  from  11  1/4  ^  per  share  to  12  1/20 
per  share.  The  new  dividend  rate  will  be 
payable  on  September  1,  1978. 
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Readers  want  more  than 
front-page  stories 


By  Elizabeth  Mest 

Readers  are  demanding  more  than 
front-page  stories  from  their  newspapers 
these  days.  The  good  guys  on  the  six 
o'clock  news  take  you  around  the  world 
in  half  an  hour  and  you  don't  even  have 
to  turn  the  page.  They're  slick,  and  that's 
scary. 

Unless  the  thought  of  extinction  is  ap¬ 
pealing,  newspapers  have  to  think  be¬ 
yond  the  fast-breaking,  tell-'em-what- 
happened-today  news.  They  must  antici¬ 
pate  and  interpret. 

Woodward  and  Bernstein  plunged  into 
this  kind  of  journalism  when  they  waded 
hip-deep  in  the  Watergate  mess.  On  a 
smaller  scale  every  day,  reporters  across 
the  country  are  digging  out  information 
to  initiate  stories,  not  just  report  happen¬ 
ings  after  the  fact. 

A  good  library — not  a  “morgue” — is 
essential  if  newspapers  are  to  survive  in 
this  competitive  environment.  The  tradi¬ 
tional  library  is  not  good  enough.  All  it 
was  ever  intended  to  be  was  a  repository 
for  old  clips — a  “morgue”  for  dead 
news. 

Filing  clips  in  one  or  more  of  5,000 
predetermined  subject  headings  is  an 
inadequate  way  to  assure  a  reporter  that 
he  can  find  what  he  wants  two  years 
from  now.  Besides,  the  human  error  fac¬ 
tor  is  risky  even  on  a  good  day.  Depend¬ 
ing  on  a  person's  viewpoint,  for  instance, 
a  story  about  an  electric  snow  shovel 
could  be  filed  under  weather,  small 
appliances  or — heaven  forbid — 
miscellaneous. 

And  if  you  want  to  find  out  what  par¬ 
ents  in  Afghanistan  do  about  their  kids 
eating  junk  food — or  in  fact  if  there  is 
junk  food  in  Afghanistan — your  best  bet 
in  the  traditional  “morgue”  would  be  to 
bury  the  question.  “That's  out  of  our 
area,”  would  have  to  be  the  librarian's 
answer. 

At  the  Call-Chronicle  Newspapers  in 
Allentown,  Pa.,  we  got  nervous  about 
that  kind  of  deficiency  in  our  news  oper¬ 
ation.  Edward  Miller,  executive  editor, 
recognized  the  need  for  a  library  that 
works  and  went  after  it  long  before  a  lot 
of  others  knew  it  was  a  priority. 

He  named  a  director  of  library  services 
whose  job  it  was  to  “Do  something  about 
that  library.  Make  it  work  for  reporters 
and  editors.” 

It  was  as  simple  as  that,  yet  as  compli¬ 
cated  as  that.  We  studied  the  problem 
and  came  up  with  one  recommendation. 
A  computerized  library  developed  on 
two  levels — a  national/international  in¬ 
formation  resource  and  a  computerized 
local  clipping  system. 
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Bruce  Conway,  library  staff  member 
of  the  Allentown  (Pa.)  Call  and  Chroni¬ 
cle,  checks  output  of  the  Info-Ky  system. 


Cheap?  Hardly.  But  so  important  that 
the  publisher  agreed  to  the  project  im¬ 
mediately  and  in  little  more  than  a  year's 
time,  we  put  together  one  of  the  most 
sophisticated  newspaper  libraries  in  the 
world. 

The  easy  part  was  the  national/ 
international  library.  The  New  York 
Times  Information  Bank  was  a  natural. 
This  computer  service  indexes  and 
abstracts  10  newspapers  and  50  periodi¬ 
cals  for  daily  input  into  an  IBM-360 
computer  in  Parsippany,  N.J.  We  can 
telephone  that  computer  any  time  to 
search  its  massive  memory  for  index  in¬ 
formation  in  almost  any  subject  area  in¬ 


cluding  general  news,  biographical  mate¬ 
rial.  business  and  finance,  arts  and 
sports. 

We  bought  The  New  York  Times  on 
microfiche  from  1969  to  the  present  and 
subscribed  to  all  the  periodicals  in  The 
Information  Bank.  That  made  our 
national/international  library  the  envy 
not  only  of  other  newspapers,  but  of  bus¬ 
iness  and  academic  institutions  around 
us  as  well. 

All  we  needed  was  one  video  display 
terminal,  a  high-speed  printer,  a  tele¬ 
phone,  and  we  were  in  business.  To  make 
it  even  better — because  dollars  always 
count — we  were  able  to  use  the  same 
VDT  and  printer  for  The  Information 
Bank  and  the  local  computer  system. 

The  birth  of  the  local  clipping  system 
was  not  quite  as  easy,  but  certainly  it 
was  less  difficult  than  anticipated. 
Info-Ky,  a  computerized  library  system 
developed  by  Dissly  Research  Corp.  for 
the  Louisville  Courier-Journal  and 
Times,  was  the  choice  for  our  local  sys¬ 
tem.  The  reason  is  simple.  It  works.  And 
it  had  been  working  successfully  in  a 
newspaper  library  for  more  than  two 
years. 

With  minor  modifications,  the  same 
system  was  ordered  for  the  Call- 
Chronicle  and  the  delivery  date  was  set 
for  ten  months  later. 

If  we  could  have  put  a  “Gone  fishing” 
sign  on  the  library  door  for  the  next  year, 
the  whole  process  would  have  been  as 
near  to  painless  as  you  can  get.  But 
newspapers  need  to  be  published  every 

(Continued  on  pufie  18) 


System  hardware  includes  from  left:  DIVA  disc  system  with  116  Mega  Byte 
storage  and  Calcomp  drive;  DEC  PDF-  1 1/34  (80K  core)  Computer  and  tape  drive 
and  DECwriter  console  for  the  computer  operator. 
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day  and  reporters  need  to  use  the  library 
to  do  their  jobs.  Also,  a  data  base  of 
several  months  was  necessary  for  testing 
before  the  computer  could  ever  be 
shipped.  So  we  set  out  to  run  two  sys¬ 
tems  simultaneously  for  at  least  ten 
months — and  with  no  additional  staff, 
except  the  usual  summer  replacements. 

During  these  months,  the  library  staff 
developed  the  patience  of  Job  and  the 
sense  of  humor  necessary  to  keep 
everyone  from  going  AWOL.  There 
were  occasional  lunches  on  the  company 
to  bolster  strength  and  lots  of  “warm 
fuzzies".  as  the  behaviorial  scientists  put 
in  these  days. 

When  the  pressure  was  really  on.  staff¬ 
ers  who.  were  indexing  articles  for  the 
new  system  found  themselves  applying 
the  120  classification  terms  to  the  daily 
events  in  their  lives.  They  muttered  as  if 
“speaking  in  tongues."  The  best  we 
could  hope  for  was  a  return  to  normal 
some  day.  so  mostly  we  Just  humored 
them — but  sometimes  we  joined  them. 

Sometimes  something  had  to  give  and 
it  was  usually  the  quantity  of  clips  cut 
for  the  old  system.  The  quality  of  that 
test  data  base  was  paramount.  There  was 
never  a  question  about  dedication,  but 
there  were  days  when  endurance  was  a 
problem. 

Also  during  this  time,  staff  members 
and  administrators  began  to  match  tal¬ 
ents  with  jobs.  Continual  evaluation  of 
performance  and  just  plain  “talk"  re¬ 
sulted  in  getting  the  right  person  in  the 
right  job  by  the  time  the  system  was  up 
and  running. 

When  the  system  was  finally 
delivered — on  time — the  pressure  began 
to  ease.  It  was  time  to  put  faith  in  the 
future  and  set  aside  the  past.  All  clipping 
for  the  old  system  was  discontinued  and 
everyone  assumed  his  role  in  the  new 
library. 

Installation  of  the  equiment  went  so 
smoothly  that  we  found  ourselves  won¬ 
dering  what  to  do  next  long  before  we 
were  supposed  to  be  worrying  about 
that.  Usually  if  there's  one  thing  you  can 
count  on  it's  late  delivery  of  equipment. 
Target  dates  are  something  that 
everyone  agrees  on  hoping  the  shipment 
will  be  sooner  rather  than  later. 

But  Info-Ky  arrived  and  was  installed 
without  a  hitch.  Mechanical  problems 
were  few  and  what  problems  we  did  have 
were  handled  quickly  by  Dissly. 

To  say  there  were  no  transition  prob¬ 
lems  would  be  stretching  a  point,  how¬ 
ever.  But  the  problems  were  of  the 
human  sort — the  kind  that  are  not  as  eas¬ 
ily  solved  as  technical  problems. 

Not  only  are  the  toys  in  the  library 
different,  but  the  games  are  different, 
too.  It's  not  just  a  place  to  file  clips,  it's  a 
18 


center  for  information  retrieval  and  re¬ 
search.  Those  who  worked  in  the  old 
system  found  it  difficult  to  make  that  dis¬ 
tinction  in  the  beginning,  but  in  time  they 
changed  gears  and  did  it  so  successfully 
that  now  it's  business  as  usual. 

Sometimes  the  editorial  staff  looked  at 
the  new  Buck  Rogers  library  as  if  they 
thought  it  might  self-destruct  any  min¬ 
ute.  But  they  moved  in  closer  every  day. 
After  a  period  of  training  by  a  Louisville 
customer  representative  many  reporters 
qualified  for  gold  stars  in  advanced  on¬ 
line  searching  within  a  few  days. 

We  know  there's  a  natural  tendency 
for  people  to  feel  intimidated  by 
machines,  but  so  far  there  have  been  no 
reports  of  assault  by  a  computer,  or  abu¬ 
sive  language  from  a  VDT.  The  high¬ 
speed  printer  goes  crazy  once  in  a  while 
and  prints  test  patterns  at  an  alarming 
rate,  but  there  have  been  no  physical 
injuries  reported  by  anyone. 

But  the  intent  never  was  to  make 
people  uncomfortable  in  a  new  situation. 
In  fact,  quite  the  opposite.  We  treat 
full-blown  cases  of  anti-gadgetitis  with 


extreme  care.  There  are  always  librar¬ 
ians  on  duty  to  help  baffled  reporters. 

One  dyed-in-the-wool  conservative 
commented.  “1  must  admit  I've  never 
had  any  love  for  machines  with  more 
than  two  moving  parts,  but  I  really  like 
that  “thing'  in  the  library." 

Another  reporter  is  on  a  special  as¬ 
signment  that  involves  going  back 
through  volumes  of  files  on  a  particular 
subject.  With  the  computer  he  was  able 
to  come  up  with  information  that  might 
have  taken  days  rather  than  minutes  to 
gather. 

More  relieved  than  surprised,  he  said. 
“That  system  works,  thank  goodness.  I 
don't  know  what  I  would  have  done 
without  it." 

Those  are  the  comments  that  make  us 
smile  and  quickly  forget  the  intensity  of 
the  labor  pains  we  experienced  during 
the  birth  of  a  new  system. 

Mest  is  director  of  library  services  at 
the  Allenlown  (Pa.)  Call  and  Chronicle.  In 
1976  she  was  asked  to  study  and  imple¬ 
ment  the  upgrading  and  automation  of  the 
newspaper's  library.  Before  that,  she  was 
a  columnist  and  copy  editor. 


Levi’s  store  wins 
newspaper  ADDY 

A  newspaper  advertising  campaign  by 
a  Washington,  D.C.-based  retailer.  Zip¬ 
per's,  which  promotes  itself  as  “the 
world's  largest  levi's  store,"  has  won  a 
national  ADDY  award  for  best  local 
newspaper  campaign  in  the  1978  compe¬ 
titions.  The  campaign  begun  a  heavy 
schedule  of  full  page  and  1  .OOO-line  ads  in 
the  Washington  Post,  supported  by  radio 
and  television  spots,  was  created  and 
placed  by  Earle,  Palmer  Brown  and  As¬ 
sociates  of  Washington.  The  ads  rely 
heavily  on  copy  to  “explain  the  unique 
concept  of  Zipper’s,"  according  to  Mark 
Goldstein,  the  agency  creative  director 
in  charge  of  the  campaign.  Besides  win¬ 
ning  the  national  ADDY,  an  American 
Advertising  Federation  award,  the  Zip¬ 
per's  campaign  was  also  recognized  as 
this  year's  best  newspaper  campaign  by 
the  Washington  Ad  (Tlub. 


Editorial  writer  wins  religious  freedom  award 


Laurence  Cohen,  editorial  writer  for 
the  Hartford  (Conn.)  Courant,  has  won 
the  1978  Jim  Merrell  Religious  Liberty 
Memorial  for  the  best  newspaper  writ¬ 
ings  in  1977  defending  and  promoting  re¬ 
ligious  freedom  guaranteed  by  the  First 
Amendment. 

He  received  $1000  and  a  plaque. 

Cohen  editorialized  on  such  subjects 
as  so-called  Moonie  deprogramming,  an 
official  American  envoy  to  the  Vatican, 
abortion  and  Christian  Yellow  Pages. 
“He  showed  keen  insight  into  many  of 


the  ways  religious  freedom  can  be 
threatened."  judges  said. 

No  award  was  given  in  the  second 
$1000  category — editorial  cartoons — 
because  no  entries  were  submitted,  said 
the  sponsor,  Jesse  H.  Merrell,  a  Wash¬ 
ington  writer  and  public  relations  consul¬ 
tant. 

“I  never  thought  it  would  be  so  hard  to 
give  away  $1000,"  he  said. 

For  full  contest  details:  Jesse  H.  Mer¬ 
rell.  Merrell  Enterprises,  1500  Mas¬ 
sachusetts  Avenue  N.W..  Washington. 
D.C. 
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JOHNNY  CAN  READ,  DUT  JOHNNY  WON'T  READ.  WHY? 


Television  is  a  convenient  scape¬ 
goat,  sure  Too  convenient.  The  problem 
isn't  so  much  that  TV  is  easy  and  read¬ 
ing  is  difficult  as  it  is  that  many  children 
haven't  been  convinced  that  the  things 
that  are  available  to  read  are  relevant 
to  their  interests,  and  their  lives. 

It  is  for  this  reason  that  the  San  Jose 
Mercury  Nev/s  has  become  involved  in 
the  Newspapers  in  Education  program. 
NIE  is  a  program  designed  to  convince 
young  people  that  newspapers  can 
become  an  important  and  exciting  part 
of  their  experience. 

When  a  school  or  class  joins  with 
us  in  NIE,  they  receive  copies  of  the 
Mercury  News  at  a  special,  low  rate. 
They  tour  our  facilities.  We  send  repre¬ 
sentatives  to  the  schools  to  conduct 
workshops,  and  provide  films  on  how  a 
newspaper  is  created,  and  about  the 
importance  of  the  freedom  to  know. 

We  work  to  generate  enthusiasm 
for  the  things  that  are  to  be  found  in  a 
newspaper,  and  provide  guidance  on 
how  and  where  to  find  them.  How  do 
you  place  a  classified  ad?  How  do  you 
read  a  weather  map?  Basic  stuff 

We  try  to  give  students  a  history  of 
the  newspaper  business,  and  teach 
them  about  Greeley,  Pulitzer .  .  the  pio¬ 
neers.  We  publish  special  columns  on 
the  metric  system,  designed  for  our  stu¬ 
dent  readers.  And  we've  begun  a  new 
page  called  Dynamite  to  involve  chil¬ 
dren  under  14  with  the  basic  idea  that  a 
newspaper  can  be  fun. 

And  maybe  that's  the  key.  We've 
listened  to  the  young  people  in  our 
community.  And  now  we're  finding  ways 
to  get  them  to  listen  to  us.  Because 
the  world  is  an  interesting  place  to 
live.  And  you  can  read  about  it  in  your 
newspaper 

THE  SAN  JOS 
MERCURY/lhlEWS 

A  Good  Newspap^  Is  A  Good  Usfe?fer  '  ~ 


EXPANSION — Las  Vegas  Review-Journal  has  completed  an  expansion  program.  The 
basic  facility  was  completed  in  1971  when  the  paper  became  the  first  afternoon 
daily  in  the  country  to  install  the  Metro  offset  press.  The  original  design  criteria 
included  ease  of  expansion.  This  feature  was  placed  to  the  test  during  the  recent 
construction.  The  work  was  carried  out  without  causing  the  slightest  inconvenience 
to  any  facet  of  the  daily  operation.  The  Pellegren  Corporation  of  Englewood,  Colo., 
were  the  architects  and  engineers. 


ABC  to  do  test  audits 


of  ‘giveaway’ 

The  Audit  Bureau  of  Circulations  has 
announced  plans  to  conduct  two  types  of 
experimental  audits  this  summer. 

The  first  one  will  audit  the  circulations 
of  several  publications  which  presently 
do  not  meet  ABC’s  membership  re¬ 
quirement  of  at  least  70  per  cent  paid 
circulation.  A  daily  newspaper,  weekly 
newspaper,  magazine,  business  publica¬ 
tion  and  farm  publication  have  been  cho¬ 
sen  as  guinea  pigs. 

The  second  experimental  audit  will 
measure  the  total  or  selective  market 
coverage  distribution  offered  to  adver¬ 
tisers  by  ABC  member  papers.  This  test 
answers  requests  from  ABC  papers  of¬ 
fering  supplementary  free  distribution 
coverage  which  is  not  eligible  for  an 
ABC  audit.  The  Bureau’s  bylaws  and 
rules  permit  the  audit  of  unpaid  distribu¬ 
tion  in  total  only. 

Results  from  both  experiments  are  ex¬ 
pected  to  be  available  for  consideration 
by  ABC’s  board  of  directors  at  its  Au- 


papers 

gust  meeting.  Proposals  for  possible  new 
auditing  services  will  be  discussed  at  the 
Bureau’s  annual  meeting  in  November. 

Management  ideas 
in  circuiation  book 

The  International  Circulation  Mana¬ 
gers  Association  has  published  a  64-page 
booklet  entitled  “Circulation  Manage¬ 
ment  Ideas.’’ 

Written  by  Ronald  C.  Anderson,  direc¬ 
tor  of  circulation  of  the  Gannett  Roches¬ 
ter  Newspapers  and  chairman  of  ICMA’s 
education  committee,  the  booklet  is  a 
compilation  of  over  400  ideas  on  all  phases 
of  circulation  management  that  have 
appeared  in  his  monthly  Circulation 
Management  Ideas  column  in  the  ICMA 
Bulletin  over  the  past  three  years. 

ICMA  is  selling  the  booklet,  while 
they  last,  to  interested  newspaper  people 
for  $5  each. 
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Diederich  to  manage 
community  dailies 

Frank  Batten,  chairman  of  the  board 
of  Landmark  Communications,  Inc.,  an¬ 
nounced  the  formation  of  a  community 
newspapers  corporation  and  a  realign¬ 
ment  of  corporate  executive  staff  re¬ 
sponsibilities. 

The  corporation  is  Community 
Dailies,  Inc.  which  Batten  said  “will 
place  us  in  a  stronger  position  to  expand 
in  the  non-metropolitan  newspaper  busi¬ 
ness.”  Community  Dailies  will  be  part  of 
a  new  Community  Newspapers  Group 
which  will  include  Landmark  Commun¬ 
ity  Newspapers,  Inc.  based  in  Shel- 
byville,  Kentucky. 

Batten  named  J.  William  Diederich  to 
manage  the  group  as  executive  vicepres¬ 
ident/community  newspapers,  a  new  po¬ 
sition,  and  appointed  Alfred  Ritter  to 
succeed  Diederich  as  vicepresident/Fi- 
nance  with  responsibility  for  Land¬ 
mark’s  financial  and  accounting  man¬ 
agement.  Ritter  has  been  vicepresident/ 
controller. 

Kelso  Gillenwater  was  named  presi¬ 
dent  and  general  manager  of  Community 
Dailies.  Larry  Coffey  will  continue  as 
president  and  general  manager  of  Land¬ 
mark  Community  Newspapers. 

Gillenwater  also  is  president  of  the  El 
Cajon  Daily  Californian  and  News- 
Enterprise  in  Elizabethtown,  Kentucky. 
These  dailies  form  the  foundation  of  the 
new  corporation.  Landmark  Community 
Newspapers  publishes  16  non-dailies  and 
operates  5  commercial  printing  plants  in 
Kentucky,  Indiana,  Maryland  and  Vir¬ 
ginia. 

Richard  F.  Barry,  III,  who  became 
president  of  Landmark  Communications 
April  1 ,  is  responsible  for  overseeing  op¬ 
erations  of  Landmark’s  larger  daily 
newspapers  in  Tidewater  and  Roanoke, 
Virginia  and  Greensboro,  North  Carolina 
and  the  Broadcasting  and  TeleCable  di¬ 
visions.  The  Broadcasting  division  took 
over,  July  1,  operation  of  KLAS-tv,  a 
CBS  affiliate  in  Las  Vegas,  Nevada.  It 
also  operates  WTAR-tv  in  Norfolk  and 
has  a  purchase  agreement,  subject  to 
Federal  Communications  Commission 
approval,  with  KNTV  in  San  Jose, 
California. 

The  City  Council  of  Springfield,  Mis¬ 
souri,  on  June  30,  approved  an  ordinance 
awarding  TeleCable  a  cable  television 
franchise  subject  to  voter  approval  in  a 
fall  referendum  election.  TeleCable  now 
serves  43  communities  in  ten  other 
states. 

French  paper  folds 

Le  Qiiotidien  de  Paris,  a  4-year-old 
French  national  newspaper,  has  gone  out 
of  business.  Editor-in-chief  Philippe  Tes- 
son  said  the  paper  had  been  dragged 
down  by  rising  costs  and  what  he  called 
unreasonable  demands  by  newspaper 
workers. 
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Fassio  named 
publisher  of 
Seattle  P-l 

Virgil  Fassio  has  been  appointed  pub¬ 
lisher  of  Seattle  Post-lntellif’encer,  suc¬ 
ceeding  Robert  E.  Thompson  who  has 
been  named  bureau  chief  of  the  Hearst 
Newspapers'  Washington  Bureau. 

The  appointments  were  made  by 
Frank  A.  Bennack.  Jr.,  executive  vice 
president  and  chief  operating  officer  of 
the  Hearst  Corporation,  and  Robert  J. 
Danzig,  vice  president  and  general  man¬ 
ager  of  newspapers. 

In  naming  Fassio  publisher  of  the 
largest  circulation  morning  newspaper  in 
the  State  of  Washington,  Danzig  said: 
“Virgil  Fassio  is  acknowledged  by  his 
professional  associates  as  one  of  the  na¬ 


tion’s  most  outstanding  newspaper 
executives.  The  quality  of  his  leadership 
as  General  Manager  of  the  P-I  has  been 
underscored  by  his  laying  the  foundation 
for  future  strengthening  of  the  newspa¬ 
per  in  every  way.  We  are  confident  that 
the  people  of  Seattle  and  his  associates  at 
the  P-l  will  be  served  well  with  Fassio  at 
the  helm  of  this  important  Hearst  News¬ 
paper.” 

Fassio  has  been  vicepresident  and 
general  manager  of  the  P-l  since  August 
1976.  Prior  to  that,  he  was  vicepresident 
and  circulation  director  of  the  Chicago 
Tribune.  He  was  business  manager  of  the 
Detroit  Free  Press. 

Thompson  was  named  bureau  chief  of 
the  Washington  bureau  by  Joseph 
Kingsbury-Smith,  vicepresident  and  di¬ 
rector  of  Hearst  Corp.  and  national  editor 
of  Hearst  Newspapers. 

Thompson  returns  to  the  city  which 


embraced  seventeen  years  of  his  profes¬ 
sional  newspaper  career. 

In  1951,  he  joined  Hearst’s  Interna¬ 
tional  News  Service  as  a  Washington 
correspondent.  He  covered  the  1956  Re¬ 
publican  Convention  in  San  Francisco, 
the  1956  campaigns  of  Adlai  Stevenson 
and  Richard  M.  Nixon  and  the  Senate 
Rackets  Committee  investigations  of 
1957-58.  After  INS  was  merged  with 
United  Press  in  1958,  he  served  as  direc¬ 
tor  of  press  relations  for  then-Senator 
John  F.  Kennedy's  reelection  campaign 
in  Massachusetts. 

He  served  five  years  as  White  House 
correspondent  for  the  Los  Angeles 
Times.  He  rejoined  the  Hearst  Newspa¬ 
pers’  Washington  Bureau  in  1966. 

Danzig  said:  “The  return  of  Bob 
Thompson  to  Chief  of  our  Washington 
Bureau  further  enhances  that  Bureau’s 
service  to  all  Hearst  newspapers.” 


Stay  after  Story,  remembers.  ..automatically 


NewsMeadia  has  emerged  as  the  premier  electronic  library. 
One  of  the  major  factors  contributing  to  this  is  the  reduced 
librarian  hours  required  to  administer  the  system.  Simply 
stated;  newsMeadia  programs  remember,  automatically, 
without  expensive  clerical  burden. 

A  newsMeadia  library  is  updated  with  every  word  from 
every  story.  Full  text  is  electronically  captured  onto  mag¬ 
netic  tape  directly  from  electronic  typesetters  or  text  editing 
equipment  following  completion  of  each  publication.  This 
text  is  introduced  into  the  newsMeadia  software,  on  a  com¬ 
puter,  where  it  is  organized  and  merged  into  your  electronic 
library.  Now  it  is  ready  for  immediate  research  from  any  lo¬ 
cation  . .  .  newsMeadia  performs  it  all,  automatically. 


Minimal  human  intervention  and  story  conditioning  is  re¬ 
quired.  In  fact,  a  fully  operational  newsMeadia  system  is  so 
automatic  that  less  than  40  hours  a  month  are  spent  by  the 
library  staff  on  story  enrichment,  selection  and  adminis¬ 
tration.  No  other  electronic  library  system  does  so  much 
with  so  little  clerical  support. 

NewsMeadia:  the  full  text  electronic  library  system.  Dis¬ 
cover  our  many  other  superior  benefits  by  writing  or  calling: 

ffteod 

TechrxjtoggLdborxiborSes 

newsMeadia  •  3481  Dayton-Xenia  Road  •  Dayton,  Ohio  45432  •  513-426-3111 
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Litigation  costs  growing 
threat  to  free  press 


By  Dan  Paul 

In  discussing  threats  to  the  First 
Amendment,  we  may  be  overlooking  the 
greatest  threat  of  all — the  cash  register. 

The  costs  of  trying  libel  suits,  contest¬ 
ing  gag  orders,  quashing  subpoenas, 
fending  off  privacy  actions,  and  obtain¬ 
ing  news  under  freedom  of  information 
laws  are  already  substantial,  and  the 
burden  is  growing.  To  this  list  we  may 
now  have  to  add  the  costs  of  an  all-out 
defense  against  search  warrants. 

Because  of  this  burden  the  hometown 
newspaper  or  small  radio  station  may 
decide  to  steer  clear  of  news  prone  to 
generate  litigation  costs  or  search  war¬ 
rants.  That  is  chilling. 

What  about  the  big-city  newspapers 
which  have  always  led  the  fight?  The 
advent  of  corporate  journalism  has  seen 
the  burgeoning  importance  of  favorable 
quarterly  earnings  reports,  higher  earn¬ 
ings  per  share,  and  a  strong  stock  market 
perfoimance  as  primary  corporate  goals. 
Faced  by  the  pressure  to  meet  budgets 
set  by  professional  corporate  managers, 
editors  may  increasingly  be  faced  with 
the  Hobbesian  choice  of  not  meeting  the 
newsroom  budget  or  compromising  or 
not  defending  vital  First  Amendment 
areas. 

Nor  can  we  expect  television,  the  new 
profit  darling,  to  take  up  the  slack.  The 

Dan  Paul  is  a  Miami  attorney  who  repre¬ 
sents  several  newspapers  and  other  media 
in  First  Amendment  matters. 


electronic  media  have  never  been  willing 
to  commit  substantial  resources  in  de¬ 
fense  of  the  First  Amendment. 

This  economic  crunch  the  First 
Amendment  now  finds  itself  in  is  strik¬ 
ingly  illustrated  by  the  U.S.  Supreme 
Court’s  refusal  to  review  state  court  libel 
decisions  striking  a  newspaper's  de¬ 
fenses  and  entering  a  judgment  against  it 
for  failure  to  reveal  its  sources.  Default 
judgments  will  not  be  easy  to  explain  on 
Wall  Street. 

In  short  we  have  reached  the  point 
where  the  First  Amendment  can  no 
longer  be  taken  for  granted. 

But  there  may  be  hope.  If  Chief  Justice 
Burger  is  right  in  his  analysis  in  the  Bel- 
lotti  case  that  there  is  no  basis  for  distin¬ 
guishing  between  the  managers  and  di¬ 
rectors  of  media  conglomerates  and  their 
counterparts  in  banking  and  manufactur¬ 
ing  corporations,  corporate  managers  of 
the  big  newspapers  will  recognize  that 
the  First  Amendment  is  a  newspaper’s 
constitutional  franchise  to  do  business 
and  be  willing  to  commit  substantial  ad¬ 
ditional  resources  to  defend  it  against 
these  new  attacks  in  very  much  the  same 
way  Xerox  protects  its  patents.  The  New 
York  Times  recently  reported  that  Xerox 
and  Smith-Corona  Manufacturing  spent 
over  $60  million  in  legal  fees  up  through 
the  trial  in  a  case  seeking  to  break 
Xerox’s  alleged  patent  monopoly.  It  is 
doubtful  that  the  newspapers  in  the 
United  States  together  spent  that  amount 
in  defending  the  First  Amendment  over 
the  last  five  years,  but  one  advantage  of 


Missed  opportunities 
cost  newspapers 
millions  of  dollars  each  year 


Selection  of  senior  executives  able  to  capitalize  on  opportunities 
overlooked  by  their  competitors  is  only  part  of  how  we  help 
our  clients. 

We  also  provide  complete  investment  banking  services  including 
expertise  in  arranging  loans  with  the  right  banks  and  insurance 
companies  to  save  our  clients  unnecessary  interest  expense. 

Knowing  who  can  do  it  best  when  looking  for  senior  executives 
or  financing  is  how  we  can  make  certain  a  missed  opportunity 
doesn’t  become  expensive  to  you. 

Ron  Curtis  8^  Company 

Renaissance  Plara,  Suite  2 1 3 
1460  Renaissance  Drive 
Park  Ridge,  Illinois  60068 
(312)  296-2375 


media  conglomeration  is  that  the  con¬ 
centration  of  capital  and  resources 
should  leave  media  groups  better 
equipped  to  defend  the  First  Amend¬ 
ment. 

It  may  seem  crass  mentioning  patents 
and  the  First  Amendment  in  the  same 
breath.  But  some  businessmen  would 
argue  that  legal  protection  of  the  inven¬ 
tor’s  genius  contributed  as  much  as  any¬ 
thing  else  toward  making  this  country 
successful  over  the  last  200  years.  In  any 
case,  without  getting  in  that  argument, 
the  founding  fathers  thought  patent  pro¬ 
tection  was  important  to  include  in  the 
Constitution  along  with  the  First 
Amendment. 

There  may  even  be  a  chance  for  those 
unable  to  defend  themselves  adequately 
against  these  new  challenges.  With  all 
the  newspaper  foundations  in  the  coun¬ 
try  and  the  money  they  annually  pour 
down  community  rat  holes  with  no  last¬ 
ing  impact,  maybe  one  of  these  founda¬ 
tions  will  assume  as  its  prime  purpose 
the  defense  of  the  First  Amendment. 
What  an  opportunity  for  some  news¬ 
paper  tycoon  to  have  his  name  join 
Zenger  and  Pulitzer. 

Chicago  ad  reps 
elect  officers 

The  Newspaper  Representatives  As¬ 
sociation  of  Chicago  has  a  new  slate  of 
officers. 

Elected  at  the  association’s  June  13th 
meeting  were:  president.  Robert  N. 
Taylor  of  Story  &  Kelly-Smith,  Inc.; 
vicepresident  and  program  director,  Sam 
J.  Odishoo,  Knight-Ridder  Newspapers 
Sales  Inc.;  secretary,  James  F.  Walsh, 
Chicago  Tribune:  and  treasurer,  Ken¬ 
neth  Cummings,  Million  Market  News¬ 
papers. 

Elected  to  one-year  terms  on  the  board 
of  directors  were:  Richard  L.  Goller, 
Landon  Associates  Inc.;  Jack  W.  An¬ 
drews  Jr..  Hearst  Advertising  Service 
Inc.;  and  Thomas  C.  Rupp,  Los  An^ieles 
Times. 

L.A.  Times  to  run 
special  ad  campaign 

A  series  of  ads  to  "convey  the  scope 
of  the  Los  Afifieles  Times  editorial  prod¬ 
uct”  will  be  placed  in  several  publica¬ 
tions  including  Editor  &  Pi  bi.isuer. 

The  ads  will  be  directed  at  business, 
financial  and  government  leaders  in  the 
East  and  Midwest. 

Needham.  Harper  &  Steers’  office  in 
Los  Angeles  has  been  selected  to  create 
the  campaign  which  starts  this  fall. 

The  Times  has  been  handling  all  of  its 
own  advertising  since  the  early  l%0s, 
when  Donahue  &  Coe  handled  the  paper 
account  after  it  had  been  with  BBDO  for 
several  years.  Regular  trade  and  con¬ 
sumer  ads  will  continue  to  be  handled 
in-house. 
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DECedit  620. 

Step  into 
the  future  of 
newspaper 
systems.  ' 


A  new  dimension 
in  text  management  is 
coming  to  small  and  me¬ 
dium  size  newspapers. 
DECedit  620. 

It’s  small  in  size  but 
large  in  scope.  It  can 
handle  up  to  31  different 
editorial,  reporting,  wire 
service  and  classified 
terminals.  And  it  offers 
the  flexibility  and  sophis¬ 
tication  of  much  larger 


systems.  Including  the 
ability  to  custom  design 
the  system  to  the  way  you 
and  your  people  work. 

DECedit  620  offers 
all  the  speed  and  effi¬ 
ciency  advantages  of 
test  management  to  just 
about  any  newspaper. 
Including  yours. 

For  complete  infor¬ 
mation  mail  the  coupon 
with  your  business  card 


to  Digital  Equipment 
Corporation,  Graphic 
Arts  Marketing  2B11, 
Continental  Boulevard, 
Merrimack,  N.H.  03054. 


European  headquarters; 
12,  av.  des  Morgines, 
1213  Petit-Lancy/Geneva. 
In  Canada;  Digital  Equip¬ 
ment  of  Canada,  Ltd. 


mism 

Digital  Equipment  Corporation 
Graphic  Arts  Marketing  2B11 
Continental  Boulevard 
Merrimack,  N.H.  03054 


■  Please  send  me 
your  new  DECedit  ' 
620  Brochure 

■  Please  have  a 
Graphic  Arts  Spe¬ 
cialist  call  me  for  an 
appointment 

■  My  business  card 
is  attached 


Less  rigid  environmental 
save  steelworker  jobs... 
environmental  goals. 


Environmental  common  sense: 
part  of  the  solution  to  the  steel  industry  puzzle. 


mandates  can 
without  forsaking 


The  job  of  controlling  air 
and  water  pollution  in  the  steel 
industry  is  a  tough  one.  And  the 
costs  are  inordinately  high. 

So  far,  Bethlehem  has  spent 
about  $550  million  for  hardware 
to  clean  up  pollutants  from  the 
air  and  water  we  use.  In  addi¬ 
tion,  it  costs  us  about  $75  million 
a  year  to  operate  and  maintain 
these  control  facilities,  including 
the  cost  of  valuable  energy. 

We're  proud  of  what  we 
have  accomplished.  Today  we 
have  in  place  or  in  progress  fa¬ 
cilities  and  plans  designed  to  ef¬ 
fectively  control  the  major 
sources  of  pollution  at  our 
operations. 

But  federal  and  state  gov¬ 
ernments  want  us  to  do  more. 

The  road  gets  rockier— and 
costlier 

In  order  to  comply  with 
existing  regulations,  it  is  esti¬ 
mated  that  Bethlehem  must 
spend  about  $500  million  more 
for  environmental  control. 
Grand  total:  more  than  $1  billion. 
Our  operating  and  maintenance 
costs  will  also  increase  as  more 
control  facilities  are  installed 
and  as  energy  costs  rise.  We  have 
no  clear  estimate  of  what  the  ultimate 
tab  will  be.  Nor  does  anyone  else. 

Based  on  the  scientific  data 
available,  we  question  the  strin¬ 
gency  of  many  of  the  mandates 
we  currently  face.  In  some  cases, 
proven  technology  does  not  exist 
to  do  the  job.  It  takes  time  and 
money  to  develop  control  mech¬ 
anisms  that  will  be  effective.  In 
other  cases,  it  is  simply  not  fea¬ 
sible  to  do  what  needs  to  be 
done  to  meet  the  required 
deadlines. 

Jobs  are  at  stake 

Bethlehem  is  now  spending 
25%  of  its  capital  funds  for  envi¬ 
ronmental  controls.  During  the 


next  five  years,  we  expect  this 
will  increase  to  about  30%.  Such 
capital  investments  do  not  pro¬ 
duce  income,  but  do  increase  the 
cost  of  making  steel. 

Expenditures  like  these  erode 
the  dollars  we  need  to  improve 
production  facilities  and  provide 
job  opportunities. 

We  are  not  crying  "wolf" 
Last  year  Bethlehem  shut 
down  certain  facilities  at  our 
Johnstown  and  Lackawanna 
plants  and  laid  off  thousands  of 
employees.  That  action  was 
painful  but  necessary.  Contin¬ 
ued  efforts  to  restore  the  profit¬ 
ability  of  these  operations  could 
not  be  justified— not  when  we  in¬ 
cluded  the  huge  expenditures  for 
pollution  controls  that  would 
have  been  required  to  continue 
operation  of  those  facilities. 
Action  needed  now 
We  support  our  nation's 
goals  for  clean  air  and  water. 
And  we  endorse  the  recommen¬ 
dation  of  President  Carter's  In¬ 
ter-Agency  Task  Force  on  Steel 
that  calls  for  a  review  of  EPA 


standards  and  regulations  to 
provide  more  flexibility  and  to 
reduce  barriers  to  steel  industry 
modernization. 

We  also  support  the  follow¬ 
ing:  (1)  rational  enforcement  of 
environmental  laws  and  regu¬ 
lations;  (2)  greater  flexibility  in 
compliance  timetables;  (3)  accu¬ 
rate  determination  of  significant 
sources  of  pollution,  their  effect 
on  public  health,  and  the  most 
cost-effective  control  techniques; 
(4)  amortization  of  expenditures 
for  pollution  control  facilities, 
including  buildings,  over  any 
period  selected  by  the  taxpayer, 
including  immediate  write-off  in 
the  year  the  funds  are  expended. 

Make  your  views  known 
where  they  count 

We  believe  a  more  reason¬ 
able  balance  between  jobs  and 
environmental  cleanup  is  ur¬ 
gently  needed.  If  you  agree,  tell 
that  to  your  representatives  in 
Washington  and  your  state 
capital. 

Bethlehem  Steel  Corporation, 
Bethlehem,  PA  18016. 


Bethlehem 

In  search  of  solutions. 


New  copyright  act  changes 
rights/protection  for  photos 


By  Ellen  Wood 

The  new  Copyright  Act  of  1976  has 
changed  the  systems  of  rights  and  pro¬ 
tections  for  photographs,  and  it  is  vital 
for  newspapers,  as  holders  and  users  of 
copyrighted  materials,  to  be  aware  of  the 
law. 

This  was  the  message  given  by  a  panel 
of  three  copyright  experts  to  an  audience 
of  librarians  from  newspapers,  pub¬ 
lishers,  advertising  agencies  and  others 
concerned  with  photographs  and 
graphics  in  publication,  meeting  at  the 
annual  conference  of  the  Special  Li¬ 
braries  Association  in  Kansas  City  June 
14. 

Copyright  attorney  Arthur  H.  Seidel, 
Esq.,  of  Seidel,  Gonda  and  Gold- 
hammer;  Harold  G.  Buell,  from  the  As¬ 
sociated  Press  picture  operations,  and 
Bernard  Dietz,  U.S.  Copyright  Office, 
explained  several  concepts  codified  into 
the  law  for  the  first  time,  and  how  they 
may  affect  newspapers. 

Why  bother  to  copyright  photographs? 
It  protects  your  rights  to  use  a  photo¬ 
graph  and  to  sue  infringers.  Under  the 


Wood  is  Librarian  of  the  Walnut  Creek 
(Calif.)  Contra  Costa  Times. 


Call  your  CWO&O  Representative 


new  law,  Dietz  explained,  if  you  have 
evidence  that  you  registered  a  photo¬ 
graph  before  infringement,  you  can  col¬ 
lect  attorneys’  fees  and  up  to  $50,000  in 
damages  without  proof  of  loss.  If  you 
register  within  three  months  of  publica¬ 
tion,  you  can  sue  for  damages.  Copyright 
violation  is  a  federal  criminal  offense 
with  prison  terms  of  up  to  four  years  for 
willful  violation. 

When  can  a  photograph  be  copyright- 
ted?  Copyright  protection  is  in  effect 
from  the  moment  the  item  is  fixed  in  a 
tangible  form  of  expression — when  the 
negative  is  fixed  or  the  last  letter  in  a 
story  is  typed — and  does  not  depend  on 
the  item’s  being  published.  It  is  the  ex¬ 
pression  of  an  idea  (a  news  event,  etc.) 
that  is  copyrighted,  not  the  idea  itself,  so 
while  information  in  a  news  story  is  pub¬ 
lic  domain,  a  photo  is  only  an  expression 
of  one  point  of  view  and  can  be  copy¬ 
righted.  This  is  new  under  the  1976 
Act,  Seidel  said. 

Who  owns  the  copyright?  Dietz  ex¬ 
plained  that  the  new  law  codified  the  idea 
of  “employment  for  hire,’’  so  that  works 
created  by  an  employe  in  the  regular 
course  of  his  job,  such  as  photos  pro¬ 
duced  by  a  staff  photographer,  belong  to 
the  employer  along  with  the  copyright. 
For  borderline  cases,  such  as  stringers, 
Seidel  said  a  good  test  to  apply  is,  if  the 
employer  pays  that  person’s  social  secur¬ 
ity  taxes,  his  output  can  probably  be 
considered  work  for  hire.  Otherwise  it  is 
considered  a  commissioned  work  of  art, 
with  this  difference:  the  photographer 
may  sell  the  picture  and  the  copyright, 
but  after  35  years  the  rights  revert  to  the 
photographer  and  must  be  renegotiated. 
(There  are  some  exceptions.)  All  three 
panelists  stressed  the  importance  of  buy¬ 
ing  both  the  photo  and  the  copyright,  and 
of  a  written  agreement  specifically  stat¬ 
ing  what  rights  are  being  sold:  buying  a 
copy  of  a  print  for  publication  does  not 
mean  you  are  buying  the  copyright  as 
well.  (Topyright  can  be  owned  jointly — 
different  rights  by  different  people — 
which  was  not  possible  before.  If  you 
own  distribution  rights  of  a  photograph, 
and  someone  infringes  on  those  rights, 
you  can  sue  in  your  own  right,  not  on 
behalf  of  the  original  owner. 

How  long  does  the  copyright  last?  This 
depends  on  when  the  work  was  created, 
whether  published  and  copyrighted.  A 
big  change  is  that  works  of  corporate 
authors,  like  newspapers,  are  covered 
for  100  years  from  date  of  creation,  or  75 
years  from  date  of  publication, 
whichever  is  shorter,  with  no  renewal. 
Works  by  individuals  are  copyrighted  for 
the  author’s  lifetime  plus  50  years.  This 
applies  to  works  created  after  Jan.  1, 
1978.  Other  dates  apply  to  works  created 
before  that  date. 


Under  the  1909  Act,  items  were 
copyrighted  for  28  years,  then  renewed 
for  another  28  years.  Now,  items 
copyrighted  under  the  1909  law  may  be 
renewed  once  for  47  years.  Anything 
created  before  Jan.  1,  1978,  but  not  pub¬ 
lished  or  copyrighted,  is  protected  until 
Dec.  31,  2002;  if  created  before  Jan.  1, 
1978  and  copyrighted  and  published  after 
that  date,  it  is  protected  until  2027. 
Under  the  old  law,  unpublished  items 
were  held  perpetually  until  copyrighted, 
so  the  new  law  will  place  a  great  deal  of 
material  in  the  public  domain.) 

How  do  you  copyright  a  photograph? 
You  must  place  a  copyright  notice  on  the 
item  when  it  is  published,  which  includes 
the  word  “copyright”  or  “copr.”  or  the 
copyright  symbol  “C”  in  a  circle,  the 
owner’s  name  or  abbreviation  of  it,  and 
the  year  when  first  published.  And  you 
must  register  it  with  the  U.S.  Copyright 
Office  by  sending  two  copies  of  the 
photo,  a  registration  form  and  $10.  The 
two  copies  can  be  contact  sheets  for  un¬ 
published  photos,  Dietz  said,  and  for 
published  photos,  two  complete  copies 
of  that  section  of  the  paper  with  a  sepa¬ 
rate  registration  form  for  the  photo  itself. 
A  copyright  notice  on  an  edition  of  the 
paper  covers  everything  in  the  paper  ex¬ 
cept  possibly  advertisements,  Seidel 
said. 

How  does  copyright  affect  the  every¬ 
day  use  of  outside  photos  at  the  news¬ 
paper?  Buell,  from  the  Associated  Press, 
said  that  most  AP  pictures  are  not 
copyrighted.  AP  photos  can  be  used  and 
reused  freely,  including  laserphotos 
(whether  or  not  used  at  time  of  transmis¬ 
sion),  undistributed  APfile  photos  which 
can  be  purchased,  and  pictures  copy¬ 
righted  by  member  papers  and  sent  out 
by  AP. 

Photos  to  be  careful  with  include  PR 
handouts  like  commercial  portraits  that 
carry  copyright  notices  (which  AP 
doesn’t  handle  at  all),  pictures  released 
with  time  limitations,  as  with  promotions 
for  books  or  movies,  photos  obtained 
from  photo  pools,  where  copyright  may 
revert  to  the  photographer  or  his 
employer,  and  archives.  Buell  advised 
librarians  not  to  file  any  of  these  for  fu¬ 
ture  use,  but  to  destroy  them  after  that 
first  permitted  use. 

Using  photographs  in  advertisements 
can  cause  legal  problems  that  don’t  arise 
in  news  column  use.  For  example.  New 
York  State  law  forbids  the  use  “for 
trade’’  of  photographs  of  persons  with¬ 
out  the  subject’s  consent.  There  are  dan¬ 
gers  in  using  AP  or  other  photos  in  spe¬ 
cial  sections  or  syndicated  columns  that 
are  sold  for  publication  in  other,  possibly 
non-AP  member  papers;  it  destroys  AP 
members  rights  to  the  photos. 

For  editors  who  want  a  manual  on 
copyright  written  in  plain  English,  Dietz 
recommended  the  U.S.  Copyright  Of¬ 
fice’s  “General  Guide  to  the  Copyright 
Act  of  1976.” 
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After  careful  consideration  and  evaiuatbn 


STACKER 


GEORGE  SKOCIPICK,  National  Service  Manager 


the  Lafayette  Jourixii  and  Courier 
decided  McCain's'ln-Line'  System 

Koc+  Cl  li+oH  thoir 


SQUEEZE 

ROLLERS 


After  deciding  to  completely  automate  their  Stuffing 
Operation,  the  next  decision  was  which  stuffing  sys¬ 
tem  to  select.  There  were  many  unique  considera¬ 
tions  and  special  limitations  to  evaluate.  Size, 
Capacity,  Cost  and  Versatility  were  some  of  the 
criteria  that  were  used  to  evaluate  available  equip¬ 
ment.  The  McCain  660  In-Line  Stuffer  was  chosen 
because  it  offered  the  most  practical  results;  Lowest 
daily  operating  cost,  reliability  and  consistency  so 
necessary  to  a  smooth,  successful  operation. 

If  you're  thinking  of  automating  your  stuffing  op¬ 
eration,  get  the  facts  about  McCain  660.  It's  probably 
the  best  solution  for  you,  too. 

Write  for  our  brochure  today. 


iVicCAIN 


McCAIN  MANUFACTURING  CORP. 

6200  West  60th  St.,  Chicago.  Illinois  60638 
Tel .  (31 2)  586-6200  Telex  25-3772 
Cable:  McCainco  Chicago 


TO  TOP  &  BOTTOM  WRAP 
TVER  AND  LOADING  DOCK 


*  Hendrix  Newspaper 
Management  System 


HNMS  is  a  Publishing  System  for  Editorial,  Classified  and  Composition . . . 
a  Financial  System  for  Payroll,  General  Ledger,  Accounts  Receivable  &  Payable,  and 


AN  EXCLUSIVE  MARKHIK  SySIEM 


CIRCULATION  CUSTOMER  MARKETING 

MANAGEMENT  SERVICE  MANAGEMENT 


The  Circulation  Facility  provides 
total  support  for  a  newspaper’s 
carrier  distribution  system.  Key 
elements  include: 

On-Line  Start-Stop  Processing 

Interactive  data  base  access  pro¬ 
vides  immediate  subscriber  start- 


The  Customer  Service  Facility 
provides  a  link  betweeen  man¬ 
agement,  the  carrier  and  the  cus¬ 
tomer.  Key  elements  include: 

Subscriber  Compiaint  Handiing 

The  system  logs  all  subscriber 
complaints  and  dispatches  the 


The  marketing  facility  provides 
support  for  a  Total  Market  Cov¬ 
erage  capability.  Key  elements 
include: 

Primary  Market  Area  Data  Base 

The  marketing  facility  supports 
the  creation  of  an  on-line 


stop  processing  and  automatic 
carrier  draw  adjustments. 

Automated  Carrier  Biiling 

Carrier  bills  are  produced  auto¬ 
matically  based  on  the  carriers’ 
draw  and  PI  A  customers  for  each 
delivery  day. 

Paid-In-Advance  Management 

Paid-In-Advance  credits  are 
issued  against  the  carriers’  draw. 
Customers  may  be  automatically 
notified  that  their  subscriptions 
are  about  to  expire. 

Audit  Bureau  of  Circulation 
Reporting 

Daily  circulation  totals  for  each 
ABC  zone  are  maintained  and 
include  delivery  classification 
and  returned  papers.  Reports  are 
available  on  demand. 

Distribution  Management 

New  subscribers  are  automati¬ 
cally  assigned  to  the  correct  car¬ 
rier  route  via  an  on-line  route 
directory.  Truck  loads  and  routes 
can  be  adjusted  to  maintain  deliv¬ 
ery  in  the  event  of  truck 


complaint  to  the  correct  carrier 
manager  for  disposition.  Daily 
reports  of  pending  complaints 
ensure  timely  resolution  of  cus¬ 
tomer  problems. 

Message  Facility 

Carriers  may  phone  in  messages 
for  subscribers  or  managers.  The 
subscriber  message  is  available 
for  recall  with  each  subscriber 
record  on  that  carrier  route.  Mes¬ 
sages  may  also  be  sent  to  the  car¬ 
rier  with  each  day’s  delivery  of 
newspapers. 

Subscriber  Solicitation  Reports 

Reports  of  lost  subscribers  are 
available  for  use  in  telephone  re¬ 
solicitation.  Lists  of  non¬ 
subscribers  are  available  for  use 
in  telephone  solicitation  to  elimi¬ 
nate  wasted  time  calling  current 
subscribers. 


subscriber  and  non-subscriber 
data  base.  This  data  base  allows 
simple  total  market  coverage  by 
mail  or  carrier  drop  to  all  non¬ 
subscribers,  subscribers,  or  all 
addresses  within  the  news¬ 
paper’s  primary  market  area. 

Market  Performance  Analysis 

The  system  provides  real-time 
information  regarding  changes  in 
readership  and  productivity  of 
managers.  Market  penetration 
figures  are  available  throughout 
the  PMA  and  can  be  used  as 
advertising  and  circulation  sales 
tools. 

Demographic  Support 

Provisions  within  the  data  base 
support  inclusion  of  demogra¬ 
phic  information  for  each  sub¬ 
scriber  and  nonsubscriber.  This 
information  can  be  used  to  pro¬ 
vide  advertising  demographics 
and  to  plan  new  products  and 
sales  promotions. 


HNMS  is  produced  by  Hendrix:  first  to  transform  words 
from  fingertip  to  computer  to  print . . .  instantaneously. 


Newspeople  in  the  news 


Jack  E.  Undkrwood — appointed 
executive  vicepresident  of  Publishing 
Industries,  Inc.,  publisher  of  CB 
Oklahoma  City.  Prior  to  en¬ 
tering  the  magazine  field,  Underwood 
was  circulation  manager  of  the  Lox 
Anf>cle.\  Times  and  vicepresident-sales 
for  the  New  York  Daily  News. 

*  *  * 

Vic  ki  Tasujian,  personnel  training 
manager  for  the  Chicago  Sun-Times — 
named  personnel  manager.  Tashjian  re¬ 
places  Amanda  Fox.  who  resigned  to  be¬ 
come  coordinator  of  supply-personnel 
for  Standard  Oil.  Before  joining  the 
paper  last  February,  Tashjian  worked  in 
technical  and  managerial  development 
for  General  Motors. 

*  *  * 

Howard  W.  Kot/ — elected  senior 
vicepresident  and  assistant  managing  di¬ 
rector  of  the  Audit  Bureau  of  Circula¬ 
tions.  Raymond  E.  Downinc; — elected 
senior  vicepresident,  financial  and  com¬ 
puter  services — and  continues  as  assis¬ 
tant  treasurer. 

♦  ♦  * 

Jeanne  Peei.egren.  treasurer  of  Pelle- 
gren  Corp.,  architectural/engineering  firm 
specializing  in  newspaper  plant  design 
and  based  in  Denver,  Colo. — received 
her  MBA  from  Harvard  last  month. 


‘‘Finding  The  Right 
People  For  You  Is 
Our  Goal” 

says  Ken  Ward, 


We  currently  have  78  top 
quality  resumes  from  publish¬ 
er  to  sates  asst,  level. 

Our  services  include  follow¬ 
up  monitoring  to  assure  pro¬ 
per  progress  to  reach  your 
goals. 

Put  over  150  years  of  com¬ 
bined  newspaper  experience 
to  work  for  you  with  Ray 
Greene,  Dick  Hare,  Bill  Gold¬ 
ing,  George  Borden,  Dr. 
Hilton  Wasserman,  and  Ken 
Ward  on  your  team. 

Call  or  write  for  free  brochure 


Executive  Search  Programs 

•  division  of 


Clossiried  Iniwnalional  Ad»«(tising  Series.  Inc. 
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PRIZE-WINNER — Eugene  P.  Higgins 
(right),  advertising  director  of  News- 
day,  displays  the  newspaper's  prize¬ 
winning  energy  supplement  published 
with  Sunday  Newsday  October  2.  The 
New  York  State  Energy  Office  awarded 
the  supplement  its  energy  conserva¬ 
tion  award  for  advertising  in  the  form 
of  a  plaque  being  held  by  Terence  M. 
Butler,  director  of  Energy  Expo  ‘78  for 
the  state  body. 


James  F.  Clark — named  director  of 
corporate  communications  of  the  Even¬ 
ing  News  Association,  Detroit.  He  will 
be  responsible  for  developing  improved 
communications  between  subsidiaries  of 
the  Evening  News  Association  as  well  as 
groups  outside.  The  association  includes 
the  Detroit  News,  Desert  Sun,  Palm 
Springs,  Calif.;  Times  Graphics,  Inc., 
Vineland  N.J.,  and  broadcast,  radio  and 
tv  stations.  For  many  years  news  editor 
of  WWJ-TV,  Detroit.  Clark  became 
editorial  director  of  the  WWJ  stations  in 
1971. 

*  *  * 

Ki  RT  Sc  HMAi,/ — joined  the  Naslirille 
Banner  as  a  reporter.  A  1978  cum  laude 
graduate  of  Vanderbilt  University,  he 
was  editor  of  the  Vanderbilt  newspaper. 
The  Hustler,  and  held  the  Ralph  McGill 
Memorial  Scholarship  from  1977-1978. 
Schmalz  also  held  the  Barney  Ballard 
Memorial  Scholarship  given  by  the  Mid¬ 
dle  Tennessee  Chapter  of  Society  of  Pro¬ 
fessional  Journalists/Sigma  Delta  Chi. 


AT  LAST!!! 

A 

Unique  T-Shirt 
DAILY  PLANET" 

2  color  design  on  light  blue,  fine  quality 
T-Shirt.  S,  M,  L,  XL.  M.50  plus  50c  postage. 

IRISH  RUNNERS  INC. 

P.O.BOX288E  EAST  WALPOLE,  MA  02032 


Jerry  Arnold,  formerly  managing 
editor  of  the  Marshall  (Tex.)  News- 
Messeufier — named  managing  editor  of 
the  Denton  (Tex.)  Record-Chronicle . 

t  ^ 

Richard  O'Reilly — named  chief  of  the 
Los  Anneles  Times  county  bureau  which 
has  been  expanded  from  2  to  4  reporters. 
He  joined  the  Times  from  the  Rocky 
Mountain  News,  Denver,  in  1974  and 
had  been  Colorado  Journalist  of  the  Year 
in  1972. 

sic  :fc  9|c 

Lee  Hills,  publisher  of  the  Detroit 
Tree  Press  and  chairman  of  the  board  of 
Knight-Ridder  newspapers — named  a 
fellow  of  the  Society  of  Professional 
Journalists/Sigma  Delta  Chi  in  “recogni¬ 
tion  of  editorial  performance  or  contribu¬ 
tions  to  the  elevation  of  journalism  as  a 
profession.”  The  presentation  of  a 
plaque  and  key  was  made  at  the  Detroit 
chapter  June  21. 

:{c  :)c 

Bernie  Brenner,  UPl-Washington 
reporter  on  agricultural  affairs  who  re¬ 
tired  recently  after  45-year  career — has 
gone  to  work  for  the  House  Agriculture 
Committee. 

Nancy  Kr/ton,  formerly  a  staffer  for 
WLlO-tv  in  Lima,  Ohio — named  a 
reporter  for  the  Del  Rio  (Tex.)  News- 
Herald. 

*  *  * 

Lft)n  Brown,  editor-publisher  of  the 
Baytown  (Tex.)  Sun — elected  president 
of  the  Chamber  of  Commerce  in  his  city. 

*  *  * 

Gerald  Berger — to  replace  the  late 
Bob  Goddard  as  entertainment-chatter 
columnist  for  the  St.  Louis  Globe- 
Democrat. 

:4c  9(c  :(c 

Nicholas  J.  Kayata  and  Michael  J. 
D(X)ley — to  single  copy  sales  manager 
and  circulation  promotion  manager,  re¬ 
spectively,  Providence  Journal-Bulletin. 
Both  men  joined  the  firm  in  1973  as  circu¬ 
lation  supervisors. 

9ic  :4c  % 

Walter  Nester  Jr.,  New  Haven 
(Conn.)  RefiisterlJournal-Courier  news¬ 
papers — elected  president.  New  Haven 
Advertising  Club. 

:4c  :4c  :4c 

David  G.  Holmes — named  general 
manager  of  San  Fernando  (Calif.)  Sun 
and  Valley  View. 

♦  ♦  * 

Sam  D.  Kennedy,  publisher  of  the  Co¬ 
lumbia  (Tenn.)  Daily  Herald — elected 
president  of  the  Tennessee  Press  Associ¬ 
ation,  succeeding  Larry  K.  Smith, 
La  Toilette  Press. 

OtherofTicerselected — J.Owen  Burgess, 
Brownsville  States-Graphic,  vicepresi¬ 
dent  for  weekly  newspapers;  Tom  Hill. 
The  Oak  Ridger,  vicepresident  for  daily 
newspapers,  and  Robert  D.  SYKEs.Af/;c/i.v 
Post-Athenian,  treasurer. 
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SEND-OFF — Over  40  Chicago  Sun-Times  colleagues  gathered  last  month  to  wish 
Albert  von  Entress  the  very  best  in  his  new  position  as  circulation  manager  of  the 
Bergen  County  (N.J.)  Record.  The  former  Sun-Times  vicepresident  and  circula¬ 
tion  director's  first  day  on  the  new  job  was  July  3.  Seated  from  left  to  right  are: 
Barbara  Eden,  wife  of  Sun-Times  vicepresident  and  advertising  director  Charles 
Fegert;  publisher  Marshall  Field;  von  Entress'  wife,  Virginia;  von  Entress;  Field's 
wife,  Jamie;  and  Leo  Newcombe,  senior  vicepresident. 


JamksGranata — named  production  di¬ 
rector  of  the  Oakland  (Calif.)  Tribune. 
succeeding  Larry  Hkrman.  Granata 
began  with  the  Tribune  in  the  press  room 
in  1963  while  in  college  and  has  served  in 
a  number  of  production  capacities. 


Edward  A.  Pkrsons — appointed  In¬ 
dianapolis  newspictures  bureau  manager 
for  United  Press  International,  succeed¬ 
ing  Jim  SciiwriKKR,  who  resigned.  Per¬ 
sons  was  with  the  Calnnihns  (Ga.) 
Led}>er-Enqnirer  prior  to  joining  UPl  in 
Atlanta  in  1971.  He  transferred  to  Lans¬ 
ing.  Michigan  in  1976  before  moving  to 
Indianapolis. 


Food 

Marketing  in 
Western  N.Y. 
Reaches  All  the 
Way  to  Erie,  Pa, 


Tom  Bailey 

City  editor  Tom  Bailey  has 
been  promoted  to  the  newly 
created  position  of  assign¬ 
ments  editor  as  the  key  move 
in  a  major  reorganization  of 
newsroom  management  at 
the  Birmingham  (Ala:)  News. 

Carol  Nunnelley,  formerly 
assistant  city  editor,  suc¬ 
ceeds  Bailey  as  city  editor. 
The  appointments  were  an¬ 
nounced  by  managing  editor 
James  E.  Jacobson. 

All  news  stories  will  be 
handled  by  a  single  desk, 
under  Bailey's  supervision, 
rather  than  by  separate  city 
and  state  desks  as  in  the 
past. 

Bailey  will  supervise  a  con¬ 
solidated  desk  including  city 
editor,  state  editor,  metro 
editor,  PACE  (features)  editor 
and  the  special  projects 
editor. 

The  rnetro  editor,  Emily 
Jones,  will  supervise  report¬ 
ers  working  in  three  geo¬ 
graphic  areas  of’greater  Bir¬ 
mingham  for  newly  created 
zone  pages. 

Special  projects  editor  Tom 
Scarritt  will  direct  investiga¬ 
tions  and  other  special  re¬ 
porting  projects. 

PACE  editor  Ron  Casey  will 
coordinate  production  of  the 
paper's  daily  features  sec- 


Leonard  E.  Elliott 
Leonard  E.  Elliott,  who 
spent  nearly  20  years  with 
Cleveland  Plain  Dealer  in 
jobs  ranging  from  classified 
salesman  to  director  of  ser¬ 
vices,  has  joined  the  Los 
Angeles  Herald  Examiner  as 
production  director. 

Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 

72  Years  Nation-Wide  Personal  Service 


Gkroi'ld  W.  Kern,  city  editor  the 
Daily  Herald,  published  by  Paddock 
Publications  of  Arlington  Heights,  Ill. — 
promoted  to  new  position  of  Sunday 
editor.  Kern  joined  the  suburban  daily  in 
1975.  Ci.ARissE  M.  Ritter,  assistant  to 
chief  copy  editor — appointed  systems 
editor  and  will  begin  preparing  for  con¬ 
version  of  the  newsroom  to  an  electronic 
editing  system. 

*  tfc 

James  M.  Carey — named  manager, 
classified  advertising,  and  Mindy 
Cari.son — appointed  office  manager,  cir¬ 
culation  department,  Barlinfilan  (Vt.) 
Tree  Press. 


Represented  by  Story  &  Kelly-Smith,  Inc. 


A  Market 
Bigger  Than  Any 
of  32  States 

Get  the  facts  in  a  special  repart 
we  have  prepared  for  food  mar- 
kefers  It's  free.  Just  write  to: 


Mr.  Gerald  Szorek  N.A.M. 
Times  Publishing  Co. 

205  W  12th  St. 

Erie,  Pa.  16501 


Erie  Morning  News 
ERIE  DAILY  TI.ME.S 

(Drie 
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Newspeople  in  the  news 


Donald  S.  Phili.ips,  who  has  been  cov¬ 
ering  taxes  and  economics  for  UP! — 
designated  deputy  chief  of  UPI’s  con¬ 
gressional  staff,  succeeding  Gene  Bern¬ 
hardt,  who  became  an  aide  to  House 
Speaker  Tip  O'Neill. 

*  *  * 

Brian  R.  Carter,  assistant  sports 
editor — promoted  to  sports  editor  of  the 
Worct'.vft'r  (Mass.)  Telegram  and  Sunday 
Telegram . 


Kevin  P.  Young,  a  1978  journalism 
graduate  from  Iona  College  in  New 
Rochelle,  N.Y.— joined  the  staff  of  Syra¬ 
cuse  (N.Y.)  Herald-Journal  and  Sunday 
Herald-American  as  a  police  and  fire  re¬ 
porter. 

♦  ♦  * 

Robert  E.  Cobaugh,  an  18- year  vete¬ 
ran  on  the  sales  staff  of  the  Harrisburg 
(Pa.)  Patriot-News  newspapers — named 
national  advertising  manager. 


Frank  J.  O'Neill 

Frank  J.  (Jerry)  O'Neill, 
vicepresident  of  Peninsula 
Newspapers  and  publisher  of 
Redwood  City  (Calif.) 
Tribune,  has  been  put  in 
charge  of  all  of  the  com¬ 
pany's  newspaper  opera¬ 
tions.  His  title  will  be  general 
manager,  and  he  will  be  as¬ 
sisted  by  John  H.  Lyman  and 
Winfield  S.  Whitney  Jr.,  busi¬ 
ness  manager  of  the  papers, 
who  were  promoted  to  the 
new  positions  of  operations 
directors.  The  titles  of  pub¬ 
lisher  will  be  eliminated. 
Charles  T.  Tyler,  publisher  of 
Palo  Alto  Times  and  vp  of  PNI 
was  named  assistant  to  the 

president,  Harry  L.  Millet. 


Vance  Caesar 

Vance  Caesar  has  been 
named  general  manager  of 
Long  Beach  (Calif.)  Indepen¬ 
dent  Press-Telegram  to  suc¬ 
ceed  retiring  Samuel  C. 
Cameron.  Caesar,  33,  as¬ 
sumes  the  post  in  August. 
Caesar  has  been  an  as¬ 
sociate  editor  of  the  Detroit 
Free  Press  since  last 
November.  Prior  to  that, 
Caesar  worked  for  the  Miami 
Herald,  serving  as  adminis¬ 
trative  assistant  to  the  gen¬ 
eral  manager,  as  production 
director  and  as  consumer 
marketing  director.  Cameron, 
who  announced  his  retire¬ 
ment  plans,  has  been  with 
the  papers  for  40  years. 


management 
consultants 
specializing 
in  executive 
recaiitment 


Carl  Youngs 


Over  fourteen  years  experience  in  the  newspaper  industry. 

For  a  confidential  discussion  of  your  hiring  needs,  call:  312-693-7021. 


CHICAGO  O  HARE  INTERNATIONAL  TRANSPORTATION  CENTER— SUITE  103 
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Robert  J.  Weil,  retail  ad  manager, 
Bridgewater  (N.J.)  Courier-News — 
named  ad  director,  replacing  Dennis  At¬ 
kin,  who  was  named  marketing  director 
of  Baltimore  News  American. 

Hfi  Hfi 

Lee  Kapi.an,  formerly  with  Harte 
Hanks  Communications — joined  Col¬ 
umbus  (O.)  Dispatch  as  research  man¬ 
ager.  Richard  Franks,  previously  ad¬ 
ministrative  officer  for  the  city  of  Ur- 
bana.  111. — appointed  director  of 
employe  and  labor  relations  at  the  Dis¬ 
patch. 

♦  ♦  * 

SoREN  Nielsen,  a  1 2-year  veteraa  of 
both  the  Binghamton  (N.Y.)  Evening 
Press  and  Sun-Bulletin — named  city 
editor  of  the  Sun-Bulletin,  replacing 
Barry  Holtzci.aw — to  the  Raleigh  (N.C.) 
Times.  Gary  Schwartz,  sports  writer — 
moved  up  to  sports  editor  of  Sun- 
Bulletin.  Edwin  Barrett — retired  from 
the  Press  after  45  years.  T.  Wayne 
Mitchell,  previously  head  of  Jefferson 
City  bureau  for  Kansas  City  Star  and 
Times — joined  the  FYess  as  city  editor. 

:jc  %  9|c 

Ted  M.  Torcivia,  general  ad  manager. 
Newspapers  Inc.,  Milwaukee — to  presi¬ 
dent  of  Racquet  Ball  Club/Waukesha 
Inc.,  largest  racquet  ball  club  chain  in 
Wisconsin. 

*  *  * 

Jeeerey  L.  F  ield,  newscenter  editor  in 
San  Francisco  for  DPI — appointed  as¬ 
sistant  managing  editor,  responsible  for 
the  editorial  department’s  developmental 
work  in  news  technology.  Susan  Tebbe, 
assistant  editor  of  San  Francisco 
Newscenter — succeeds  Field. 

)iC  ift  9i( 

Douglas  Smith,  60,  retired  to  Jones¬ 
boro,  Ark.,  after  33  years  in  the 
Scripps-Howard  Washington  Bureau, 
the  last  21  as  correspondent  for  the 
Pittsburgh  Pre.ss. 

♦  *  ♦ 

Adeline  M.  Callan,  affirmative  action 
director,  Boston  Globe — given  added 
title  of  personnel  manager. 

♦  *  * 

Rollin  Reimer,  editor  and  publisher  of 
the  Cheyenne  (Okla.)  Star  and  the 
Leedey  (Okla.)  Star — announced  his 
candidacy  for  the  state  House  of  Rep¬ 
resentatives. 

9|C  *  9iC 

Tish  Holliday,  formerly  of  the  staffs 
of  Oklahoma  and  Texas  newspapers— 

named  managing  editor  of  the  Noble 

(Okla.)  News  and  Le.xington  (Okla.)  Sun. 

^  4c  tie 

D.  Ray  Wilson,  editor  and  publisher  of 
Elgin  (III.)  Daily  Courier-News  and 
Wheaton  (111.)  Daily  Journal,  named 
“Man  of  the  Year”  by  the  Illinois  Dis¬ 
abled  American  Veterans  in  their  56th 
Annual  State  Convention  held  in  Elgin 
June  1-4.  Wilson  serves  as  judge  advo¬ 
cate  for  the  state  veterans’  organization. 
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He’s  still  a  reporter  and  never  plans  to  quit 


Jimmy  Kilgallen  turns  90  years  old 


By  Carla  Marie  Rupp 

“You  give  me  a  big  story,  and  I'll  tell 
you  whether  I  covered  it.”  Jimmy  Kilgal¬ 
len  says  when  you’re  getting  him  to  re¬ 
minisce.  He  invited  me  on  July  5  over  to 
his  apartment  of  37  years  at  737  Park 
Ave.  in  New  York,  where  he  lives  on  the 
eighth  floor  with  his  wife  Mae.  His 
daughter  Eleanor,  who  is  vicepresident 
in  charge  of  East  Coast  talent  for  Univer¬ 
sal  Pictures,  lives  just  three  floors  below. 

James  L.  Kilgallen,  as  his  byline  goes 
for  the  Hearst  newspapers,  turned  90 
years  old  on  July  11.  William  Randolph 
Hearst,  Jr.,  editor-in-chief  of  the  Hearst 
Newspapers,  hosted  a  birthday  celebra¬ 
tion  to  honor  this  unusual  newsman  on 
July  6  at  the  Overseas  Press  Club  quar¬ 
ters  at  the  Hotel  Biltmore. 

Kilgallen  worked  38  straight  years  for 
Hearst's  International  News  Service 
until  it  folded  in  1958  and  became  ab¬ 
sorbed  by  United  Press.  His  byline  had 
become  famous  across  America  for  his 
coverage  of  the  nation's  biggest  stories. 
These  ranged  from  dramatic  courtroom 
drama  like  the  two  Alger  Hiss  trials  to 
interviews  with  personalities  like  the 
original  Henry  Ford,  Whitaker  Cham¬ 
bers  and  Kilgallen's  close  friend  Thomas 
A.  Edison.  Kilgallen  covered  World  War 
II  from  beginning  to  end.  He  joined  UPI 
when  INS  folded,  then  moved  to  the 
Journal- American  until  it  ceased  in  I%6, 
switching  to  Hearst  Headline  Service, 
where  he  is  now  employed. 

He's  still  a  reporter  and  never  plans  to 
quit. 

“I  don’t  work  on  a  strict 
schedule  ...  I  go  in  early  in  the  week 
for  a  couple  of  days.  I'll  cover  every¬ 
thing — whatever  1  perceive  will  make  a 
story.  If  1  spot  a  good  story,  then  I  go  get 
it,”  says  Kilgallen. 

Just  before  our  interview,  Kilgallen 
was  at  his  typewriter.  His  lovely  wife 
Mae  let  me  in.  Kilgallen  seated  me  at  a 
satin-covered  chair  next  to  his.  He  was 
clutching  a  paperback  copy  of  The  Life 
and  World  of  Al  Capone  by  John  Kobler. 
Jimmy  told  me  about  interviewing 
Capone  years  ago  when  he  was  a  news¬ 
paperman  in  Chicago. 

Kilgallen's  Hearst  boss.  Don  Rogers, 
when  I  called  him,  had  already  briefed 
me.  “Jimmy  is  just  as  nice  a  human  being 
as  you'd  ever  want  to  meet,”  Rogers 
said.  A  senior  editor,  Rogers  set  up  the 
reception  for  Kilgallen  at  Bill  Hearst’s 
request.  Hearst  maintains  a  small  bureau 
staff  in  New  York  to  supply  the  Hearst 
papers — including  the  Albany  (N.Y.) 
Times-Union  and  Knickerbocker  News, 
the  Los  Angeles  Herald-Examiner,  the 
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Jimmy  with  his  wife,  Mae,  whom  he  mar¬ 
ried  66  years  ago  on  July  10. 


Boston  Herald  American,  San  Antonio 
Light,  San  Francisco  Examiner,  Balti¬ 
more  News  American  and  Seattle  Post- 
Intelligencer — with  news  about  New 
York  City. 

“We  had  a  heck  of  a  time  trying  to  get 
any  of  Kilgallen's  contemporaries  to 
come  to  the  cocktail  party.  They  have  all 
gone  to  the  big  ‘cityroom  in  the  sky,’” 
said  Rogers.  “We  couldn’t  find  a  soul. 
Jimmy  gave  us  a  list  of  about  25  of  his 
friends,  and  many  of  them  are  young  fel¬ 
lows  in  their  70’s,”  said  Rogers.  Some 
persons  between  40  and  60  years  of  age 
who  worked  for  INS  showed  up. 

Kilgallen  is  madly  in  love  with  the 
newspaper  business,  his  friends  all  tes¬ 
tify,  and  he  always  will  be.  He  lives  and 
breathes  it  24  hours  a  day.  He  never 
thought  of  reporting  as  a  9-5  job.  “Jimmy 
would  shoot  anyone  if  we  made  him  an 
editor,  instead  of  a  reporter,”  joked 
Rogers,  who  once  had  been  the  financial 
editor  at  the  old  New  York  Herald 
Tribune. 

Late  daughter  Dorothy  Kilgallen,  who 
died  in  1965,  had  been  a  star  reporter  for 
the  New  York  Journal-American.  She 
was  also  known  for  her  Sunday  night  par¬ 
ticipation  as  a  regular  panelist  on  the 
“What’s  My  Line?”  television  show. 
When  Grace  Kelly  got  married,  Dorothy 
covered  the  ceremonies  for  the 


Journal-American,  and  her  father  also 
reminisced  in  our  visit  about  his  daughter 
covering  the  inauguration  of  the  King  of 
England.  A  very  large  artist  portrait  of 
Dorothy  hangs  prominently  over  the  Kil¬ 
gallen's  couch  in  the  living  room.  She 
had  also  starred  on  a  show,  “Leave  It  to 
the  Girls,”  and  had  been  heard  on  New 
York's  WOR-Radio  on  “Breakfast  with 
Dorothy  and  Dick”  (Kolmar,  her  late 
husband). 

Both  Dorothy  and  her  father  Jimmy 
covered  the  trials  of  Bruno  Richard 
Hauptmann,  convicted  of  kidnapping  the 
baby  of  Charles  Lindbergh,  “l.ook  at 
this  finger,”  Jimmy  motioned  his  third 
index  finger  on  his  right  hand.  “I've  had 
a  blister  on  it  for  years.  It's  just  now 
wearing  off.  I  wrote  thousands  of  words 
during  the  Hauptmann  trial  for  INS.  and 
got  the  most  enormous  blister  writing  so 
much  in  court  in  longhand,”  he  said. 

I  sat  attentively  at  this  respected 
man's  feet  and  listened.  He  had  on  his 
dark  suit,  with  black  house  slippers.  His 
white  hair  was  neatly  combed  back. 

Kilgallen  talks  of  covering  the 
Coconut  Grove  fire  in  Boston.  He  said 
gently,  when  mentioning  the  491  who 
lost  their  lives,  “What  sticks  in  my 
memory  is  a  girl's  one  gold  slipper  next 
to  a  big  bass  drum.”  Kilgallen's  eyes 
seemed  like  he  was  back  there.  This  is 
his  background  as  he  told  it  to  me: 

He  started  selling  newspapers  when  he 
was  12  years  old  and  used  to  hang  around 
the  telegraphers  in  Chicago.  He  lived 
near  the  livestock  yards.  He  graduated 
from  school  at  the  age  of  not  quite  13  and 
landed  a  job  as  a  messenger  boy  for 
Western  Union,  picking  up  telegraphy 
quick.  The  Chicago  Daily  Farmers  and 
Drovers  Journal  had  an  ad  in  for  a  part- 
time  telegrapher  and  Jimmy  got  the  job  at 
15  years  of  age.  Later,  he  also  became  a 
stringer  for  the  Chicago  Tribune  while 
holding  down  the  Drovers  Journal  job.  If 
something  happened,  such  as  a  fire  at  the 
stock  yards,  then  Jimmy  would  get  paid 
for  phoning  the  story  in  to  the  Trib.  This 
led  to  a  full-time  job  with  the  Trib. 

One  Easter  Monday  night,  Jimmy  took 
one  of  the  girls  he  was  dating  to  a  ball. 
There  he  met  Mae  Ahem,  from  Denver, 
Colo. ,  who  had  come  to  Chicago  to  go  on 
the  stage  and  get  into  show  business. 
Mae  used  to  sing  in  productions  in  Den¬ 
ver.  Jimmy  became  infatuated  with 
Mae  at  the  dance,  filling  up  “14  pro¬ 
grams”  with  Mae.  “I  dated  her  up.  I  was 
a  brassy  young  guy  in  those  days  with  a 
lot  of  nerve.  I  had  been  going  with  sev¬ 
eral  other  girls  then  and  never  had  inten¬ 
tions  of  getting  married.” 

(Continued  on  page  34) 
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But  Christmas,  Jimmy  presented  Mae 
with  a  diamond  ring,  and  they  were  mar¬ 
ried  about  a  year  after  that  big  dance. 
This  July  10,  the  day  before  Jimmy's 
birthday,  they  celebrated  their  66th  wed¬ 
ding  anniversary.  They  were  married  in 
1912  in  Denver,  where  Mae  grew  up, 
near  the  state  capitol. 

“I’ve  only  been  at  it  (reporting)  75 
years,  and  I'm  still  not  tired,"  Kilgallen 
told  me.  Rogers  lets  Kilgallen  pick  most 
of  his  assignments  in  the  city,  but  he 
said,  “I  did  have  Jimmy  covering  the 
elections  in  New  York  last  year."  The 


Hearst  New  York  bureau  operates  rather 
informally. 

I  called  his  daughter  Eleanor  Kilgallen 


Kilgallen  in  the  last  interview  with  Eamon  De  Valera,  shortly 
before  the  head  of  Ireland  died. 


at  Universal  to  learn  any  secret  to  Jimmy 


Kilgallen's  vitality  and  journalistic  spirit. 
“Journalism  is  something  that  Daddy  has 
always  devoted  all  of  his  energies.  He 
would  just  melt  away  at  the  thought  of 
not  being  a  newspaperman.  He  still  goes 
to  the  baseball  games  to  sit  in  the  press 
box.  He  amazes  me  with  his  remarkable 
sports  memory,  what  year  what  league 
played  what.  He  used  to  cover  spring 
training  in  Florida. 

“Running  all  around  the  world  cover¬ 
ing  stories  keeps  him  young.  It  has  been 
incredible  for  all  of  us — living  through  his¬ 
tory.  when  it  had  more  class,  with  him. 
He  started  to  phase  down  after  the  Ken- 
nedys  were  assassinated. 

“1  think  Daddy  is  kept  young  by  his 
wife.  My  mother  really  keeps  him  on  his 
toes.  She  takes  very  good  care  of  him. 


kind  of  leary  of  the  tv  business.  He  has 
always  told  me  there  is  nothing  like  the 
newspaper  really  for  indepth  coverage  of 
the  news.” 

On  the  days  Kilgallen  doesn’t  work  as 
a  reporter,  he  reads  every  newspaper  he 
can  get  his  hands  on,  reads  books,  takes 
walks.  And  he  remembers  his  departed 
friends — Damon  Runyon,  Pierre  Huss, 
Jimmy  Cannon  and  columnist  Walter 
Winchell. 

Eleanor  recalled  how  her  father  used 
to  bring  home  dimes  from  John  D.  Rock¬ 
efeller.  “Daddy  would  interview  Rocke¬ 
feller,  and  Rockefeller  would  ask,  ‘Do 
you  have  any  children?’  Daddy  would 
say,  ‘Two  girls,’  and  then  Rockefeller 
would  take  out  two  shiny  dimes  and  send 
them  home  to  Dorothy  and  me.  During 


doing  all  of  the  practical  things.  She  sees  hard  times.  Rockefeller  would  cut  that 

he  has  his  rubbers  on  when  it’s  raining.”  down  to  two  nickels  when  Daddy  inter-  Kilgallen  during  WWII  as  a  war  reporter 
Eleanor  attributed  a  lot  of  her  father’s  viewed  him.” 


excellent  health — at  90 — to  Mae  Kilgal- 
len’s  care.  Jimmy  Kilgallen  has  to  be 
“falling  apart  at  the  seams”  before  he’ll 
tell  anyone.  He  thinks  you’re  a  junkie  if 
you  take  an  aspirin.  He  never  wants  to 
be  a  problem.  If  you  ad-lib  it,  he  thinks  it 
will  go  away.” 

Eleanor  said  the  first  time  her  father 
went  to  a  hospital  as  a  patient  was  four 
years  ago  with  a  chest  congestion,  and 
that  these  young  doctors  had  “a  field  day 
taking  x-rays  and  everything  because  he 
had  never  before  been  bothered  by  any¬ 
thing.”  The  congestion  was  minor,  and 
Kilgallen  was  quickly  out  of  the  hospital. 

She  never  thought  she  could  follow  in 
her  father’s  footsteps.  “My  father  was  so 
good,  my  sister  so  super,  and  1  couldn’t 
spell.”  Her  father’s  natural  ability,  with 
no  education  in  English,  always  amazed 
her.  “When  you  read  his  stories,  you  can 
see  his  spelling  and  grammar  is  impecca¬ 
ble.” 

Even  though  Eleanor  works  closely 
with  developing  new  talent  for  Univer¬ 
sal’s  television  production,  she  has  ob¬ 
served  about  her  father:  “I  think  he  is 


“It’s  tough  for  a  woman  to  be  married 
to  a  newspaperman,”  said  Kilgallen. 
Mae  added,  “I’ve  packed  a  lot  of  his 
suitcases.”  Her  mother  and  sister  lived 
with  the  couple  for  years  while  the  two 
daughters  were  growing  up.  Pictures  of 
the  daughters  and  their  children  occupy 
the  Kilgallens’  grand  piano,  which  Mae 
plays.  Dorothy’s  daughter  Jill  Grossman 
designs  sweaters,  in  partnership  with 
another  woman,  in  New  York,  and  has  a 
son,  Peter,  II,  the  Kilgallen’s  only 
great-grandson.  Eleanor’s  daughter  Su¬ 
san,  who  was  designer  Halston’s  gal  Fri¬ 
day  for  three  years,  now  works  with 
lipstick  coloring  for  Revlon. 

Not  long  after  Dorothy  was  bom,  a 
relative  who  ran  a  department  store  in 
Laramie,  Wyo.,  enticed  the  Kilgallens 
out  west,  and  Kilgallen  was  editor  of  the 
Laramie  Daily  Boomerang,  founded  by 
American  humorist  and  editor  Bill  Nye, 
for  a  few  years.  After  returning  to 
Chicago,  Kilgallen  joined  the  Associated 
Press  as  a  rewrite  man.  He  left  to  be 
managing  editor  of  the  Indianapolis 
Daily  Times  a  few  years.  He  joined 


United  Press,  then  a  year  later  went  with 
INS.  His  running  stories  covering  the 
famous  “Black  Sox’’  trial  held  in 
Chicago  attracted  attention.  Eight  mem¬ 
bers  of  the  Chicago  White  Sox  league 
were  “bought”  by  mobsters  in  attempts 
to  “throw”  the  1919  World  Series  to  the 
Cincinnati  Reds.  “1  can  give  you  all  their 
names  .  .  .,’’  said  Kilgallen.  The 
players  involved  in  this  big  baseball 
scandal  were  banished  from  the  sport. 
After  the  Black  Sox  trial,  Kilgallen  was 
asked  by  INS  if  he’d  like  to  come  to  New 
York. 

“In  1922  when  I  came  to  New  York, 
there  were  about  20  dailies  here,  includ¬ 
ing  three  in  Brooklyn.”  Kilgallen  re¬ 
moved  his  glasses,  and  said,  “There 
were  good  newspaper  people  on  all  of 
these  papers.  It  makes  me  sad  to  think  of 
them  being  gone.”  An  item  appeared  on 
a  “People”  page  in  the  New  York  Daily 
News  recently,  and  an  office  boy  of  long 
ago  for  INS  wrote  to  Kilgallen,  recalling 
the  different  personnel,  and  Kilgallen 
fought  back  tears,  when  realizing  his 
(Continued  on  page  35) 
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former  colleagues  are  gone,  as  he  talked 
about  it  to  me. 

He  recalled  -how  Dorothy  got  her 
newspaper  job.  She  was  going  to  College 
of  New  Rochelle.  “She  just  decided  she 
wanted  to  work  on  a  newspaper.  I  took 
her  over  to  the  Journal-American,  and 
they  gave  her  a  job.  I  have  always 
thought  her  style  of  journalism  was  ex¬ 
cellent.  A  woman’s  byline  in  those  days 
was  not  very  common.  She  was  just  a 
journalistic  natural.  She  was  a  real 
corker.” 

Kilgallen  has  a  stack  of  clippings  over 
four  feet  high.  He  brought  out  some  yel¬ 
lowed  ones  for  me  to  read.  He  was  one  of 
three  American  newsmen  who  witnessed 
the  signing  of  the  German  surrender  at 
Rheims  in  1945.  He  showed  me  an  April 
21,  1957  clip  from  the  Evansville  (Ind.) 
Sunday  Courier  and  Press  with  his 
byline  and  the  INS  dateline.  The  feature 
was  headlined:  (Jack)  “Dempsey  Idol  of 
Millions  after  30  Years  of  Ring  Retire¬ 
ment.”  I  read  another  one  from  the  Al¬ 
bany  Times  Union,  April  9,  1957,  in 
a  series  of  eight  articles  on  boxer  Gene 
Tunney's  career.  In  1971,  he  did  a  series 
of  “65  Years  of  Deadlines  and  Head¬ 
lines”  for  the  Hearst  papers.  In  the  story 
I  read  out  of  the  Boston  American  of  the 
four  women  Kilgallen  has  seen  die  by 
execution,  in  which  he  graphically  de¬ 
scribes  each  one  in  detail,  Kilgallen  says 
that  seeing  a  person  deliberately  put  to 
death  is  ranked  as  one  of  his  most  dis¬ 
turbing  experiences. 

He  reported  on  1 1  executions,  and  is 
quick  to  say,  “1  am  against  capital 
punishment.  1  wouldn't  pull  the  switch 
myself.  1  don't  believe  in  taking  human 
life.  I'll  never  forget  Ruth  Snyder  and 
Judd  Gray,  her  sweetheart,  executed  a 
few  minutes  apart  separately,  at  Sing 
Sing.  I  took  a  car  out  front,  went  to  do 
my  story.  1  had  a  wire  in  a  speakeasy. 
Going  in  1  had  concentrated  on  what  1 
was  going  to  write.  But  there  were 
people  interviewing  me,  ‘How  did  Ruth 
take  it?’  It  was  such  a  ‘let  down’  feel¬ 
ing  .  .  Kilgallen  reminisced.  About 
his  style  of  journalism,  Kilgallen  says:  “I 
just  simply  put  the  facts  down — 
accuracy,  that's  it.”  He  recalled  getting 
the  facts  at  the  trials  of  Julius  and  Ethel 
Rosenberg.  “I  remember  vividly  how  it 
lasted  a  few  weeks  and,  was  very  vigor¬ 
ously  fought,  and  I  can  now  understand 
why.” 

He  told  me  about  meeting  Winston 
Churchill,  who  flew  over  to  Naples  to 
talk  with  the  British  and  American  press. 
Then  we  spoke  of  his  meeting  Pope  Pius 
XH  in  Rome.  Times  and  places  and 
names  go  fast  in  conversation.  Kilgallen 
is  now  talking  about  being  with  the  Navy 
on  a  heavy  cruiser,  the  S.S.  Louisville, 
with  the  first  task  force  out  of  Pearl  Har¬ 
bor  right  after  the  Japanese  bombed  it. 
Then  he  remembers  later  visiting  the 
house  Hitler  kept  on  top  of  a  mountain. 
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Kilgallen  also  tells  of  filing  a  story  of  his 
visit,  with  a  British  reporter,  to  Dachau 
prison  camp  just  after  the  Germans  were 
ousted  and  when  there  were  still  1,(KM) 
prisoners  remaining.  “One  told  me  of 
people  being  shovelled  alive  into  burn¬ 
ing  furnaces,”  says  Kilgallen.  Then  he 
went  into  covering  the  war,  from  the 
Pacific,  to  Africa  when  Eisenhower  was 
there,  to  the  invasion  of  Italy,  to  being 
with  Gen.  Mark  Clark’s  3rd  Army  when 
Rome  was  liberated  and  the  Germans 
driven  out. 

The  story  goes  that  when  Kilgallen 
went  to  a  specific  theatre  of  war,  the 
other  papers  and  wire  services  would 
send  their  reporters,  because  they  fig¬ 
ured  that  if  Jimmy  went,  there  was 
bound  to  be  a  good  story. 

A  lot  of  stories  about  Kilgallen  have 
been  repeated  in  news  circles.  Ben 
Schecter  has  told  the  Hearst  bunch  this 
one:  When  a  submarine  Squalus  sank  off 
Portsmouth.  N.H.,  Kilgallen  was  sent  to 
cover  the  story.  Although  no  one  was 
drowned,  it  was  a  hot  on-going  story  in 
those  days.  Schecter  had  been  sent  from 
the  Boston  bureau  of  INS  to  be  a  legman 
to  Kilgallen,  but  Ben  couldn't  figure  out 
why  Jimmy  would  just  sit  around  and 
watch  stories  being  filed  by  the  Boston 
papers,  the  A^eir  York  Times,  AP,  United 
Press.  Jimmy  just  made  shorthand  notes 
in  his  pad.  What  they  all  didn't  know  was 
that  Jimmy  also  knew  how  to  “read  a 
telegraph  bug,”  and  was  “reading”  all  of 
the  other  stories  people  were  filling.  Kil¬ 
gallen  waited  until  he  knew  everyone 
else's  stories,  and  then  he  got  his  own 
information  and  did  the  most  com¬ 
prehensive  report  out  of  there,  where  the 
men  were  trapped  100  feet  below  water, 
still  alive. 

Then  Kilgallen  tells  of  interviewing  all 
of  New  York’s  former  mayors.  Wagner, 
Lindsay  and  Abe  Beame.  He  is  always 
thinking  of  new  angles  of  the  New  York 
City  scene  to  develop,  getting  some  ideas 
from  the  local  papers — even  at  the  ripe 
age  of  90.  “I  think  New  York  City  is  still 
an  excellent  news  beat.  Things  are  hap¬ 
pening  that  have  never  happened  before. 
Being  the  largest  city  in  the  country. 
New  York  City  has  everything  .  .  .” 


Schulz  chosen 
Cartoonist  of  Year 

Charles  Schulz,  creator  of  “Peanuts,” 
was  chosen  as  the  Cartoonist  of  the  Year 
by  700  cartoonists. 

Schulz  was  honored  by  the  Interna¬ 
tional  Pavilion  of  Humor  at  the  Interna¬ 
tional  Salon  of  Cartoons  exhibit  in 
Montreal  on  June  26. 

The  award,  established  by  the  Pavilion 
in  1973,  pays  tribute  to  a  living  master  in 
the  graphic  humor  field.  Each  year  a  car¬ 
toonist  is  chosen  in  one  of  three  alternat¬ 
ing  categories:  editorial  cartoon,  gag  car¬ 
toon  and,  this  year's  category,  strip  car¬ 
toon. 

In  addition,  Schulz  headed  the  1978 
Salon  of  Cartoons  jury  that  selected  12 
laureates  in  the  comic  strip  field,  award¬ 
ing  $8,000  in  prizes  to  them.  The  winners 
were  selected  from  the  700  cartoonists 
who  submitted  their  work  to  the  Salon 
and  made  the  selection  of  the  Cartoonist 
of  the  Year. 

Agency  account 
exec  joins  NAB 

Kenneth  O.  Hustel  has  joined  the  na¬ 
tional  advertising  sales  staff  of  the 
Newspaper  Advertising  Bureau.  Inc.  as 
an  account  executive  in  the  Chicago  of¬ 
fice  where  he  will  report  to  Mike  Kelly, 
vicepresident  and  regional  manager. 
Hustel  was  formerly  for  18  years  with 
Leo  Burnett  USA  in  account  manage¬ 
ment.  He  was  account  supervisor  for' 
United  Airlines  and  account  executive 
for  Allstate  Insurance  Companies, 
Brown  Shoe  Company,  Kroehler  Mfg. 
Co.  and  Campbell  Soup  Co.,  among 
others. 


Kramer  appointed 
Hendrix  president 

Donald  Kramer,  a  former  senior 
executive  at  a  large  New  England  elec¬ 
tronics  firm,  was  appointed  president  of 
Hendrix  Electronics  on  June  19,  accord¬ 
ing  to  industry  sources. 

Hendrix  supplies  electronic  copy 
processing  systems  to  the  newspaper  in¬ 
dustry  and  is  a  privately  held  firm  lo¬ 
cated  in  Manchester,  N.H. 
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Reporter  bound  over 
to  Miss,  grand  jury 

Joseph  Shapiro,  the  25-year-old  Mem¬ 
phis  Commercial  Appeal  reporter  who 
was  arrested  last  month  and  charged 
with  two  felonies  and  three  mis¬ 
demeanors  in  connection  with  his  cover¬ 
age  of  a  Ku  Klux  Klan  rally  (E«&.P,  June 
24).  has  been  bound  over  to  a  county 
grand  jury  in  Mississippi. 

At  a  preliminary  hearing  on  July  6  in 
Tupelo,  Mississippi,  Shapiro  was  bound 
over  to  the  Lee  County  grand  jury  on  the 
two  felony  charges — conspiring  to  incite 
a  riot  and  assaulting  an  officer. 

The  three  misdemeanor  charges  are 
being  held  in  abeyance.  Shapiro  con¬ 
tinues  to  be  free  on  $2,000  bond.  The 
grand  jury  is  not  in  session  at  this  time 
and  the  next  grand  jury  is  tentatively 
scheduled  to  begin  sitting  August  21. 

Shapiro  was  arrested  by  Tupelo  police 
at  a  June  10  KKK  rally  after  he  says  he 
attempted  to  prevent  a  female  reporter 
from  being  struck  by  a  policeman  and 
had  taken  a  picture  of  a  policeman  who 
also  struck  him  when  he  tried  to  inter¬ 
vene. 

Shapiro  has  said  he  was  covering  the 
KKK  rally  in  front  of  the  courthouse 
when  a  lay  minister  interrupted  a  KKK 
imperial  wizard.  A  couple  of  hooded 
Klansmen  converged  on  the  minister, 
police  in  riot  gear  with  guns  cocked 
moved  in  and  the  large  crowd  began  dis¬ 
persing. 

Shapiro  said  he  saw  a  female  reporter 
get  hit  with  the  butt  of  a  police  officer’s 
rifle  and  when  he  tried  to  intervene  and 
tell  the  policeman  she  was  a  reporter,  he 
too  was  struck  by  the  officer.  Shapiro 
then  took  a  picture  of  the  officer  and  was 
arrested. 

Shapiro  believes  the  Tupelo  police  and 
city  officials  are  attempting  to  make  him 
a  scapegoat.  Since  working  out  of  the 
Commercial  Appeal’s  Tupelo  office  in 
January,  Shapiro  has  been  looking  for 
police  department  corruption  and  cover¬ 
ing  both  KKK  and  black  demonstrations 
in  the  city. 

Shapiro  will  work  out  of  Memphis 
until  the  court  matter  is  settled. 


Sales  agent  named 
by  Wood  Industries 

Wood  Industries  has  appointed  Occi¬ 
dental  Equipment,  Inc.  sales  agents  for 
Wood-Hoe  and  Ashton  printing  presses 
and  related  product  lines  for  Mexico, 
Central  America  and  South  America. 

The  principals  of  Occidental  are 
Richard  Neville  and  Chandler  Echols, 
who  are  established  in  the  Pan-American 
graphic  arts  markets  with  over  37  years 
of  collective  experience. 


Charles  E.  Scripps,  left,  chairman  of  the  board,  Scripps-Howard  Newspapers, 
was  one  of  six  Cincinnatians  honored  June  22,  for  service  to  the  National  Jewish 
Hospital  and  Research  Center  at  Denver.  Presenting  award  is  Marvin  Rosen¬ 
berg,  executive  vicepresident,  Towne  Properties,  Inc.,  Cincinnati. 


Editor  buys 
his  newspaper 

The  Sentinel  Publishing  Company  of 
Grand  Junction,  Colo.,  has  sold  the 
Mountain  Mail,  a  Monday  through  Fri¬ 
day  county  seat  daily  in  Salida,  Colo.,  to 
local  owners.  Merle  and  Mary  Kay 
Baranczyk. 

The  announcement  was  made  by  Ken¬ 
neth  E.  Johnson,  the  president  of  the 
Sentinel  and  Mountain  Mail  publishing 
companies. 

Johnson,  noting  that  local  ownership 
of  community  newspapers  is  important, 
said  the  Baranczyks  are  familiar  with  the 
community  and  have  demonstrated  their 
ability  at  operating  the  newspaper. 

Baranczyk  has  served  as  editor  and 
publisher  of  the  Mail  since  September 
1974,  moving  to  Salida  after  serving  as 
editor  and  general  manager  of  a  weekly 
newspaper  in  suburban  Colorado 
Springs. 

“Daily  newspapers,  even  small  dailies 
like  the  Mail,  don’t  come  on  the  market 
very  often,’’  Baranczyk  said.  “We  feel 
fortunate  to  have  this  opportunity.’’ 

Baranczyk  is  a  graduate  of  the  Univer¬ 
sity  of  Wisconsin  in  Madison  and  served 
in  the  public  affairs  office  of  the  U.S. 
Marine  Corps  Recruit  Depot  in  San  Di¬ 
ego,  Calif. 

Baranczyk  said  he  planned  no  major 
changes  in  operations  of  the  business. 
He  said  the  Mail  would  continue  publish¬ 
ing  a  free,  non-duplicated  circulation 
shopper  established  in  March  1977.  He 
added  that  the  2,300  circulation  daily 
would  continue  publishing  as  a  tabloid 
with  a  Wednesday  broadsheet,  a  format 
change  instituted  when  the  newspaper 
adopted  a  local  news  concept  in  July 
1977. 


Toronto  Star  exec 
named  publisher  of 
Toronto  Globe  &  Mail 

A.  Roy  Megarry  has  been  appointed 
publisher  of  the  Toronto  Globe  and  Mail, 
effective  September  1. 

Megarry,  41,  succeeds  Richard  S. 
Malone,  68,  who  will  continue  as  chair¬ 
man  of  the  board  of  FP  Publications 
Ltd.,  which  owns  the  newspaper. 

Megarry  is  vicepresident  of  corporate 
development  for  Torstar  Corp.,  a  direc¬ 
tor  of  the  Toronto  Star  and  a  director  of 
Torstar’s  film,  printing  and  electronic 
data-base  publishing  companies.  He  said 
he  would  resign  all  his  current  director¬ 
ships  in  these  companies. 

Megarry  is  a  friend  of  George  Currie, 
who  he  met  while  employed  by  Currie 
Coopers  and  Lybrand  Ltd.,  business 
consultants. 

Currie  became  president  of  FP  Publi¬ 
cations  on  April  I,  succeeding  Malone, 
who  also  began  his  career  with  the  To¬ 
ronto  Star  before  joining  the  Winnipeg 
Press  in  1929  and  the  Globe  in  1974. 


R.l.  paper  converts 
to  “Y”  polymer 

Providence  {R.\.)  Journal-Bulletin  has 
completed  their  1009f  conversion  to  the 
new  LETTERFLEX  “Y”  polymer  on 
their  two  290  Letterflex  photopolymer 
platemaking  systems.  The  paper  has  ex¬ 
perienced  a  significant  improvement  in 
print  quality  with  sharper  and  smoother 
halftones,  improved  ink  laydown,  good 
character  profile  and  better  dot  holding 
ability  (consistently  3  mil). 
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INFO  78  replaces  Newspaper  Week 


National  Newspaper  Week  has  a  new 
name,  a  new  concept,  and  new  objec¬ 
tives,  reports  this  year’s  chairman, 
Roger  W.  Williams,  executive  director, 
Oregon  Newspaper  Publishers  Associa¬ 
tion. 

The  annual  promotion,  sponsored  by 
Newspaper  Association  Managers,  Inc., 
will  be  called,  “INFO  ’78,”  and  involves 
more  than  a  mere  name  change.  A  spe¬ 
cial  committee  of  publishers,  editors, 
promotion  and  ad  directors  concluded 
that  the  general  public  as  well  as  news¬ 
paper  executives  could  too  often  view 
national  newspaper  week  as  a  self-serving 
event,  not  unlike  other  promotions 
which  seek  to  stimulate  sales  of  prod¬ 
ucts.  The  decision:  shift  the  emphasis 
from  the  newspaper,  as  a  product,  to  the 
readers  .  .  .  and  to  the  benefits  they  de¬ 
rive  as  subscribers. 

A  seven-day  period,  October  8-14,  will 
commemorate  the  event  nationally,  but 


newspapers  will  be  urged  to  promote 
locally  with  a  de-emphasis  on  “canned” 
material.  Promotional  kits  will  be  avail¬ 
able  from  state  press  associations,  and 
will  offer  local  promotional  ideas  as  well 
as  columns,  editorial  cartoons,  and 
comic  strips  to  compliment  localized  fea¬ 
tures  and  events. 

The  slogan,  “Your  Newspaper  Works 
For  You,”  will  emphasize  the  many 
roles  newspapers  play  in  the  lives  of  their 
readers:  a  catalogue  of  current  events, 
government  watchdogs,  book  reviews, 
sports  information,  advertising  news, 
stock  markets,  business  and  economics, 
history  lessons  .  .  .  but  most  of  all,  a 
place  for  the  average  citizen  to  turn  when 
he  or  she  needs  help. 

National  Carrier  Day  is  Saturday,  Oc¬ 
tober  14,  and  special  art  work  has  been 
designed  to  honor  the  young  business 
people  who  distribute  our  products,  said 
Williams. 


New  plant  in 

Knight-Ridder 
to  construct 
$20  million  plant 

Lexington  (Ky.)  Herald-Leader  will 
construct  in  downtown  Lexington  a  $20 
million  production  plant  and  office  build¬ 
ing  to  house  400  employes. 

The  four  story  complex  with  a  building 
exterior  of  pre-cast  concrete  panels 
composed  of  white  stone  aggregate  and 
cement  will  be  built  on  a  6.5  acre  site. 
Construction  will  begin  in  the  fall  of  this 


Lexington,  Ky. 

year  with  completion  expected  by  mid- 
1980. 

Included  in  the  design  of  the  building  is 
a  large  tempered  glass  area  that  will 
show-case  a  new  14  unit  offset  press. 
The  newspapers  are  presently  printed  on 
an  8-unit  letterpress  press. 

The  new  plant  will  be  served  by  the 
Chesapeake  &  Ohio  Railway  which  will 
make  paper-roll  handling  more  efficient. 
There  will  be  1 1  loading  dock  spaces. 

Design  of  the  new  facility  was  a  joint 
effort  of  Coleman/Graves  Architects, 
and  Bennett  &  Tune  Architects,  both  of 
Lexington.  C.  E.  Pennington  of 
Lexington  will  be  the  general  contractor. 
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W.  Va.  to  test 
cameras  in  court 

Monongalia  County,  West  Virginia, 
will  be  permitting  cameras  in  the  court¬ 
room  in  trials  on  an  experimental  basis 
starting  in  August  or  Septeiriber. 

William  Seymour,  associate  professor 
of  journalism  at  West  Virginia  Univer¬ 
sity,  and  the  County  Chief  Judge  L,arry 
V.  Starcher  will  be  working  out  the  de¬ 
tails. 

The  guidelines  will  probably  provide 
for  one  still  camera  and  one  television 
camera  to  be  in  the  courtrooms  at  a  time, 
said  Debra  L.  Hamilton,  who  wrote  the 
state  Supreme  Court  on  June  27  propos¬ 
ing  the  experiment  that  had  been  dis¬ 
cussed  by  Seymour  and  Starcher  since 
May. 

in  an  unprecedented  action  on  June 
29,  the  state  Supreme  Court  voted  4-1  to 
allow  a  trial  use  of  cameras  in  the  court¬ 
room  at  Starcher’s  request. 

Ironically,  the  courtroom  to  be  opened 
will  be  the  one  in  which  former  Daily 
Athenaeum  photographer  Wayne  Scar- 
berry,  who  now  works  for  the  Charles¬ 
ton  Gazette,  took  a  picture  of  convicted 
coed  murderer  Eugene  Paul  Clawson  in 
November  1976  and  went  to  jail  for  it. 

Seymour  was  actively  involved  in  the 
Scarberry  case  and  had  testified  that  he 
advised  the  photographer  to  send  the 
Clawson  pictures  over  the  wire  to  As¬ 
sociated  ^ess. 


Indiana  firm  acquires 
three  weekly  papers 


News  Publisher  Co.,  Tell  City,  Ind., 
has  acquired  the  Journal  and  Shopper’s 
Guide,  Rockport,  Ind.,  and  Santa’s 
Country,  Santa  Claus,  Ind.  The  sales 
were  effective  July  1. 

The  Journal  is  a  paid-circulation 
weekly,  observing  its  lOOth  birthday  this 
year.  The  shopper  is  published  by  the 
Journal  and  is  distributed  free  to  every 
household  in  the  county. 

Santa’s  Country  is  a  free-circulation 
publication  covering  parts  of  four  coun¬ 
ties. 

The  Shopper’s  Guide  will  continue  as 
a  Tuesday  publication,  and  Santa’s  Coun¬ 
try  will  be  continued  as  a  separate  publi¬ 
cation,  distributed  in  some  areas  as  a 
part  of  the  Shopper’s  Guide. 

News  Publishing  Co.  publishes  the 
News,  a  semi-weekly,  and  Lincolnland 
Shoppinig  Guide. 
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DDB’s  own  newspaper 
tests  ad  response 


By  Mike  Murphy 

While  “share  of  market”  is  the  most 
basic  and  essential  concern  of  firms  that 
market  products  and  services,  “share  of 
mind,”  a  more  Orwellian  consideration, 
and  indicating  how  effective  advertising 
is  in  shaping  consumers’  predispositions 
towards  those  products  and  services,  is 
of  primary  interest  to  advertising  agen¬ 
cies. 

In  this  respect,  advertising  agencies 
have  a  more  trying  time  of  it  than  market¬ 
ing  firms:  “share  of  market”  can  be 
analyzed,  determined  and  projected  to 
fractions  of  a  percentage  point,  but 
“share  of  mind” — a  more  elusive  con¬ 
cept  to  quantify — is  difficult  to  determine 
with  any  certainty. 

Difficult,  but  not  impossible:  through 
the  use  of  elaborate  testing  and  interview 
procedures,  advertising  agencies’  re¬ 
search  departments  attempt  to  discover, 
and  measure  statistically,  which  ads 
work  and  which  don’t,  which  tv  and 
radio  spots  sell  and  which  only  take  up 
time,  what  medium  best  delivers  and  ad¬ 
vertising  message,  and,  finally,  how  that 
ad  message  can  be  most  effectively  pre¬ 
sented  within,  or  on,  that  particular 
medium. 

Doyle  Dane  Bernbach,  one  of  Ameri¬ 
ca’s  largest  and  most  successful  advertis¬ 
ing  agencies,  developed  a  simulated 
8-page  newspaper,  the  Weekend  Sen¬ 
tinel,  to  find  out  how  consumers  will 
react  to  future  DDB  newspaper  ads. 


The  Sentinel  appears  to  be  an  authen¬ 
tic  tabloid-size  newspaper,  with  regular 
newspaper  articles  and  features,  though 
of  a  timeless  and  universal  nature — 
articles  entitled,  “What  can  you  do  in  the 
wee  small  hours?”  “Proof  of  marriage 
not  so  difficult,”  and  “Kids  are  entitled 
to  privacy,”  are  carried  on  the  front 
page — and  the  paper  is  presented  to  con¬ 
sumers  as  the  genuine  article.  “The  Sen¬ 
tinel  was  designed  to  simulate,  as  closely 
as  possible,  a  real  newspaper  environ¬ 
ment  in  which  we  can  test  agency  ads,” 
said  Sy  Collins,  DDB’s  manager  of  re¬ 
search.  “We  don’t  really  care  if  people 
read  the  articles  or  not .  .  .  we’re  totally 
concerned,  however,  with  how  they  re¬ 
spond  to  the  ads  carried  within  the  pa¬ 
per.” 

Collins  explained  that  the  Sentinel  can 
be  presented  to  a  test  group  of  consum¬ 
ers  in  a  number  of  ways — passed  out  at 
shopping  malls  or  in  neighborhood  shop¬ 
ping  areas  as  a  “new  newspaper  for  the 
area,”  delivered  or  mailed  to  peoples’ 
homes,  or  handed  out  to  consumers  at 
various  testing  locations  throughout  the 
country;  people  are  then  asked,  in  on- 
the-spot  interviews,  over  the  phone,  or 
through  the  use  of  mailed  questionnaires, 
to  evaluate  the  newspaper,  itself,  but  not 
any  particular  ads. 

In  the  process,  DDB’s  research  staff  is 
able  to  determine  the  “effectiveness”  of 
individual  ads  carried  within  the  paper, 
noting  in  terms  of  overall  recall,  ad  con¬ 
tent  communicated,  persuasiveness,  and 
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other  factors. 

In  one  case  where  the  agency  wanted 
to  determine  which  of  2  newspaper  ad 
formats — a  half-page  vertical  or  a  half¬ 
page  horizontal  ad — would  be  most  effi¬ 
cient,  a  “target  audience”  of  approxi¬ 
mately  150  people  were  invited  to  a  spe¬ 
cial  New  York  testing  location,  and  were 
then  seated  at  eye  movement  recorders, 
while  individual  Sentinel  pages  were 
projected  in  front  of  them,  under  each 
person’s  control,  from  35mm  slides. 

Half  of  the  respondents  viewed  the 
complete  Sentinel  issue  containing  the 
vertical  format  of  the  ad  being  tested, 
and  the  others  viewed  the  paper  contain¬ 
ing  the  ad  in  a  horizontal  format.  The  eye 
movement  camera,  which  is  used  by 
agencies  to  determine  what  portion  of  a 
printed  page  or  of  a  screen  the  eye  is 
looking  at,  and  for  how  long,  recorded 
each  respondent’s  visual  experience  in 
terms  of  the  time  they  spent  looking  at 
the  particular  horizontal  or  vertical  ad. 

Additionally,  following  the  viewing 
and  reading  experience,  respondents 
were  questioned  regarding  aided  and  un¬ 
aided  recall  and  the  overall  communica¬ 
tion  of  the  ads.  This  testing  procedure 
showed  that  both  ads  performed  well  in 
the  newspaper  setting,  relative  to  the 
other  ads  in  the  paper,  but  the  vertical 
format  proved  to  perform  consistently 
better  than  the  horizontal  format  on  key 
measures:  it  drew  the  reader’s  attention 
more  quickly  than  the  horizontal  format; 
and  it  was  read,  on  the  average,  for  a 
longer  period  of  time. 

Collins  pointed  out  that,  except  for 
color,  the  Sentinel  can  be  used  to  test 
many  different  aspects  of  a  future  DDB 
newspaper  ad,  but  he  believes  that  it  is 
particularly  valuable  when  used  to 
evaluate  alternative  creative  executions 
of  the  same  basic  strategy. 

“The  Sentinel  can  help  us  determine 
which  copy  or  art  approach  works  best 
for  a  particular  ad,”  Collins  said.  “In  the 
case  of  a  direct  response  ad,  we  can 
place  a  surrogate  testing  device — the 
message  “if  you  have  read  this  far, 
you’re  entitiled  to  a  dollar”  is  one  such 
compelling  testing  measure — at  the  same 
point  within  the  text  of  different  selling 
messages  for  the  same  ad. 

“Through  the  use  of  this  testing  de¬ 
vice,  we’re  able  to  determine  which  par¬ 
ticular  message  does  the  best  Job  draw¬ 
ing  to  the  reader  into  the  heart  of  the  ad.” 

In  addition  to  the  Sentinel,  Doyle  Dane 
Bernbach  has  pioneered  in  the  develop¬ 
ment  of  number  of  media  testing  tools. 
One  is  a  unique  radio  research  device 
which  consists  of  a  penny  arcade  driving 
machine  with  an  8-minute  film  that  simu¬ 
lates  a  drive  through  various  types  of 
areas.  The  film  includes  background 
music,  to  simulate  a  car  radio,  and  com¬ 
mercials,  which  are  heard  at  2-minute 
intervals,  and  later  tested  for  relative 
“intrusiveness”  and  comprehension  via 
recall,  and  for  other  factors  by  asking 
additional  questions. 
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Ad  scene 


By  Dan  Lionel 


New  life-styles  require  want  ad  restructuring 


“Chuck  the  alphabet  and  substitute 
logic  in  your  classified  ad  page  make-up 
to  keep  in  step  with  current  life-styles 
and  linage  building  opportunities,”  was 
the  core  of  the  presentation  Ray  and 
Tom  Greene  and  Bill  Golding  of  Clas¬ 
sified  International  Ad  Services  gave  be¬ 
fore  the  ANCAM  Conference  in 
Spokane,  Washington  last  week. 

“We  continue  to  suffer  from  the  unde¬ 
niable  genious  of  Basil  Smith's  1920’s 
structure  which  brought  order  out  of 
chaos  and  sharp  sales  and  profit  gains 
with  alphabetizing,  indexing,  and  multi¬ 
ple  insertion  incentive  pricing.  But  that 
was  over  55  years  ago!”  said  Greene. 

“But  this  genius  did  not  foresee  the 
emergence  of  a  society  so  huge  and  com¬ 
plex  that  it  takes  an  825  page  book  to  list 
some  20,000  different  occupations — 
‘OCCUPATIONAL  OUTLOOK  HAND¬ 
BOOK,  l978-’79  edition’.”  Greene  ad¬ 
vocated  listing  classifications  in  logical 
rather  than  alphabetical  sequence  but 
sticking  with  the  alphabet  within  sub¬ 
classifications.  “  ‘Editor  &  Publisher’, 
newspaper  of  our  industry,”  he  pointed 
out,  “is  a  striking  example  of  ourslavish 
devotion  to  alphabetization!  Note  the  se¬ 
quence:  ACADEMIC,  ADMINISTRA¬ 
TIVE,  ADVERTISING,  ARTIST,  CIR¬ 
CULATION,  CLASSIFIED  ADVER¬ 
TISING,  DATA  PROCESSING,  DIS¬ 
PLAY  ADVERTISING,  EDITORIAL, 
ETC. 

“Somehow  I  don’t  think  of  looking  for 
a  data  processing  job  between  Classified 
and  Display  advertising.  Wouldn’t  you 
restructure  something  like  this: 

“Advertising  Management 
Advertising  Director 
Classified  management 
Retail  Management 
National  Management 

Advertising  Sales 
Classified  Sales 
Outside  Sales 
Telephone  Sales 
Retail  Sales 
National  Sales 
etc.” 

The  Golding/Greene  team  sees,  in  re¬ 
structuring  classified,  an  opportunity  to 
build  the  classifications  other  than  the 
‘big  three’ — autos,  employment  and  real 
estate,  which  last  year  accounted  for  839f 
of  classified’s  $3.2  billion  in  revenue. 
They  see  in  such  classifications  as 
‘Business-to-business’  and  ‘Agribusi¬ 
ness’  whole  areas  of  new  linage. 

“Briefly,”  they  said,  “we  are  essen¬ 
tially  a  failure  at  sustaining  and  expanding 
‘services’  in  the  present  structure.  But 
imagine  this.  First  services  for  Agribusi¬ 
ness: 
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Services  put  into  the  “Agribusiness 
Classified”: 

A.  Real  estate  related  services — land 
sales,  leases,  general  insurance,  title  in¬ 
surance  abstracting,  banking-mortgage, 
legal-accounting  tax  service. 

B.  Operating  services — crop,  live¬ 
stock,  dairy  operation-fertilizer,  pes¬ 
ticide  and  herbicide  application.  Custom 
planting,  harvesting,  testing,  vehicle  and 
equipment  maintenance  and  repair. 
Transport,  information,  education, 
breeding,  medical,  financial,  farm  man¬ 
agement  services,  etc. 

In  a  talk  before  British  newspapers, 
several  years  ago,  Golding  had  suggested 
a  similar  classification  set  up  for 
Business-to  Business  ads.  “The  3rd  week 
of  April,”  he  said,  “the  100,000  circula¬ 
tion  Nottingham  Post  a  provincial  6  day 
daily  carried  41  columns  of  it.  And  the 
weekly  “London  Sunday  Times”  got 
over  $635,000  (over  5%  of  classified  total 
revenue)  from  it  last  year  with  over  1000 
new  advertisers.” 

Currently  most  newspapers  retain  the 
old  Basil  Smith  “Business  Services” 
heading  to  describe  their  services.  The 
classification  is  one  of  classified’s 
weakest  sisters,  it  is  generally  acknowl¬ 
edged.  Golding  and  Greene  would  offer 
instead  a  major  heading  of  “Services” 
broken  down  to  Personal  Services,  Per¬ 
sonal  economic  services.  Personal  cul¬ 
tural  services, Personal  “Pet  related  ser¬ 
vices”,  Home  and  apartment  services. 
Home  content  services.  Protective  ser¬ 
vices,  Yard  and  garden  services,  etc. 

Undereach  of  the  above  subclassifica¬ 
tions  they  suggest  intensive  cultivation  of 
categories  that  meet  the  needs  of  modern 
day  living.  For  example,  under  the  per¬ 
sonal  services-physical,  would  come 
grooming  and  personal  appearance- 
— barbers,  beauty  shops)  health  clubs, 
medical  and  emotional,  nursing,  etc. 
Under  Personal  “Economic  Services” 
logical  categories  would  be  banking- 
consumer  credit,  protective,  checking, 
trust.  Professional  services  such  as  legal, 
accounting,  etc. 

Under  Cultural  Services  there  would 
be  religious,  informational  (books, 
magazines,  newspapers.)  Travel,  Hob¬ 
bies,  etc. 

In  addition  to  adding  a  reader  interest 
with  this  diversity  of  categories  Greene 
sees  many  advertisers  using  several 
categories.  An  auto  dealer  might  appear 
in  the  leasing  column  for  business  to  busi¬ 
ness  and  in  the  Agribusiness  classifica¬ 
tion  for  his  truck  ads. 

“Your  final  blending,  melding  or  juxt¬ 
aposing  of  merchandise  and  services,”  he 


said,  “hasone  further  benefit.  Since  there 
is  here  a  broader  base  for  interest  it  better 
satisfies  and  simplifies  the  search  and 
satisfaction  of  needs  for  the  reader  while 
contributing  mightily  to  those  ‘other’ 
classifications!” 


Affiliated  to  sell 
325,000  shares 

Affiliated  Publications  Inc.  said  it  reg¬ 
istered  with  the  Securities  and  Ex¬ 
change  Commission  to  sell  325,000 
shares  of  common  stock. 

The  publisher,  which  owns  the  Boston 
Globe,  said  the  shares  to  be  offered  in¬ 
clude  52,893  shares  of  treasury  stock  and 
272,107  shares  from  the  two  trusts  that 
had  owned  the  company  before  it  went 
public  and  from  members  of  the 
Hardman  family,  from  whom  it  had 
bought  the  North  Adams  Transcript. 
After  the  offering,  the  company  will  have 
about  3.4  million  shares  outstanding. 

AtTiliated  said  the  sale  will  reduce  the 
holdings  of  the  two  trusts  to  35%  each 
from  38.4%  for  the  Jordontrust  and 
37.5%  for  the  Taylor  voting  trust.  First 
Boston  Corp.  will  manage  the  offering, 
expected  in  early  August. 

Affiliated  said  proceeds  will  be  used  to 
help  finance  its  recently  announced  ac¬ 
quisition  of  four  West  Coast  radio  sta¬ 
tions  from  Hercules  Broadcasting  Co. 
for  $1 1.6  million. 


Andrew 

Greeley 


“I  have  a  knack  for 
making  friends  as 
well  as  enemies.” 

— Rev.  Andrew  Greeley 


But  most  of  all,  Andrew 
Greeley  has  a  knack  for 
making  a  point.  About  our 
lifestyle.  About  our  ethics. 
About  our  values. 


For  samples  and  rates  on 
Greeley’s  thrice  weekly 
column  contact: 
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Guindon 


By  Lenora  Williamson 


Minneapolis  staff  cartoonist  to  syndicate 


Dick  Guindon,  who  joined  the  Min¬ 
neapolis  Tribune  as  staff  cartoonist  in 
1967,  will  begin  national  syndication  with 
his  “Guindon”  cartoon  July  17  from  the 
Los  Angeles  Times  Syndicate. 

“Guindon”  has  been  a  feature  of  the 
Minneapolis  Tribune  for  the  past  3  years, 
and  the  title  has  become  a  household 
word  around  the  area.  On  the  campus  of 
the  University  of  Minnesota  platform 
shoes  are  called  “guindons”  because 
such  shoes  often  are  worn  by  the  car¬ 
toon’s  characters. 

Guindon  is  a  Minnesota  native  and 
while  he  was  the  class  artist  in  grammar 
school  in  St.  Paul,  he  says  he  spent  most 
of  his  time  “smarting  off.”  He  was  in  the 


Army  at  17  and  2  years  later,  a  sergeant 
in  Germany.  Discharged  in  1956,  he  had 
a  variety  of  jobs  before  he  developed  a 
character,  “Hugger  Mugger,”  in  the 
University  of  Minnesota  student  news¬ 
paper.  It  was  syndicated  to  other  college 
newspapers.  By  1961,  Guindon  decided 
he  was  officially  a  cartoonist  and  moved 
to  New  York  City  where  his  work  made 
Esquire,  Playboy  and  New  York  and 
Realist.  When  he  went  home  to  Min¬ 
nesota  in  late  1967,  he  applied  for  the 
staff  cartoonist  job  on  the  Minneapolis 
Tribune  and  has  been  there  since. 

Guindon  credits  Charles  Schulz, 
creator  of  “Peanuts,”  with  helping  him 
make  a  transition  from  tempestuous  to 


"We’ve  got  it— Punk  Polka!” 
(Continued  on  next  page) 


Get  your  paper  in  the  lineup  now  for 


REP8RT78  ^ 


The  most  comprehensive  pro  football  feature  service 
available  to  newspapers,  keyed  to  the  NFL  games 
your  readers  will  watch  each  week  on  TV.  And  now 
available  in  Camera  Ready  format. . .  in  OCR. . .  or 
via  the  high-speed  UPl  and  AP  Data  systems. 


SERVICED  EACH  WEEK: 

•  Complete  Scouting  Reports  on  all 
gomes,  including  key  matchups,  by 
on-scene  writers  who  regularly  cover 
each  team. 

•  An  exclusive  blockbuster  feature 
story  with  illustrations. 

•  A  wagering  feature.  The  Winning 
Edge,  keyed  to  one  of  America's 
most  popular  pastimes. 


•  A  challenging  new  reader  participa¬ 
tion  game,  the  Pro  Puzzle. 

•  The  Play  of  the  Week,  analyzed  by 
coaching  great  Sid  Gilman. 

•  The  Point  Spread  on  each  game  plus 
Best  Bets  to  beat  the  spread. 

•  Time-proven  features  such  as  Pro 
Probe,  Pro  Quiz,  Great  Games  of  the 
Past  and  comprehensive  statistics, 
tables  and  standings. 


Kick-off  date  is  September  2. 


For  details  and  terms,  call  tall  free,  800-223-7384  and 
ask  for  Irwin  Breslauer,  King's  IFR  sales  coordinator. 

I  Fecal’ures  Sv^^^licca’I'e 

235  East  45th  Street,  New  Yark,  N.Y.  10017 
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temperate,  more  gentle  caricatures  of 
our  times.  “Schulz’  work  showed  me 
how  affection  can  be  handled  without  it 
becoming  maudlin.” 

The  cartoonist's  idea  comes  first,  then 
the  caption  and  then  the  drawing.  “I 
write  in  the  morning.  Cartooning  is  gag 
writing;  the  drawing  is  a  minor  part.  I 
write  the  joke  first  and  then  audition  the 
part  in  my  mind.  Do  I  want  young  or  old 
characters?  Are  they  rich,  poor,  or  mid¬ 
dle  class?  Often  I  end  up  with  older 
people.  An  older  woman,  for  example, 
can  say  anything  much  more  naively 
than  a  young  girl.” 

Guindon  comments  that  the  Tribune 
gave  him  opportunity  to  explore  humor 
and  reality  of  everyday  situations.  “I 
don’t  have  to  change  the  world  or 
preach.  After  all,  it’s  really  us  against 
us.  That’s  the  secret.” 

When  the  artist  started  with  the  Trib¬ 
une  he  was  doing  satire,  but  what 
worked  in  his  magazine  cartoons  didn’t 
work  in  the  newspapers.  “Newspapers 
are  a  daily  companion.  You  have  to 
make  smaller  statements  on  a  daily  basis. 
You  don’t  scream  at  the  family.” 

The  Los  Angeles  Times  Syndicate  is 
offering  “Guindon”  six  times  a  week, 
assuring  it  will  be  equally  at  home  in  the 
comics,  lifestyle,  or  news  column. 

♦  *  ♦ 

The  New  York  Times  Syndication 
Sales  Corporation  is  aiming  at  the  8  to  16 
year-olds  with  a  new  weekly  feature, 
“SuperScene.” 

The  feature  is  by  Steve  Kahn,  who  has 
edited  a  teen  magazine,  written  paper¬ 
backs,  and  is  a  youth  marketing  consul¬ 
tant,  with  credits  including  executive 
producer  of  “The  Miss  American 
Teen-Ager  Pageant”  for  ABC  Televi¬ 
sion. 

The  weekly  “SuperScene”  mix  in¬ 
cludes  a  contest  for  readers,  word-find 


game,  superstar  favorite  Jokes,  celebrity 
addresses,  puzzles,  interviews,  auto¬ 
graphs  and  more.  It  is  designed  to  fit  into 
half  and  third-page  standard  size  as  well 
as  full  and  half-page  tabloids. 

^  it(L 

United  Feature  Syndicate  will  begin 
distribution  to  newspapers  of  a  new  word 
game  based  on  the  principles  of  the 
Scrabble  crossword  game  beginning  July 
17. 


Created  by  Judd  Hambrick,  anchor¬ 
man  for  the  6  and  1 1  o’clock  news  at 
WJKW-TV  in  Cleveland,  the  new  fea¬ 
ture  is  called  Scrabble  Grams  (under 
license  from  Selchow  &  Richter,  owner 
of  the  registered  trademark  Scrabble). 

Hambrick  was  first  introduced  to  the 
Scrabble  crossword  game  by  his  mother 
in  1957.  But  he  did  not  begin  to  play  the 


They’ll  be  hooked! 


Get  ready  to  hook 
thousands  of  readers  on 
this  all-new  word  game 
that  offers  the  fun  and 
challenge  of  the 
SCRABBLE®  cross¬ 
word  game. 

Try  this  one  out  for 
size  yourself... and  for 
complete  information 
and  rates  contact  John 
Carroll  at  (212  )  557-2333 
or  Bob  Farnell  at  (212) 
557-5870. 

UNITED  FEATURE 
S'YNDICATE 
200  Park  Avenue 
New  York,  N.Y.  10017 


(Sample  reduced  in  size. ) 


SCRABtkE 
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RACK  1 
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RACK  2 

0000000  [H 

RACK  3 

0 0 0 0 0 0 0 CH 

RACK  4 

by  JUDD  FOUR  rack  total - 

TIME  LIMIT  20  MIN 

DIRECTIONS:  Rearrange  each  row  ol  letters  to  lorm  a 
2-  to  7-letter  word  To  tota'  points  ol  your  words,  use 
scoring  directions  to  right  ot  each  row  T-letter  words  get 
SO  point  tx>nus  Blanks  used  as  any  letter  have  no  point 
value  Proper  nouns,  foreign,  slang  or  hyphenated  words 
are  tortiidden  JUDD'S  SOLUTION  TOMORROW 

Dr  ijAitM  Fmiu'*  SrndtcAl* 


TWo  times  every  week 
Sidney  Margoiius 
can  make  your  readers 
better  consumers! 


What  does  Sidney  Margolius,  au¬ 
thor  of  FOR  THE  CONSUMER, 
know  about  being  a  wise 
consumer? 

His  credentials  say  it  all: 

*  Author  of  18  books  including 
“The  Consumer’s  Guide  to  Better 
Buying”  which  is  used  as  text  in 
many  universities  and  high 
schools 

•  Member  of  the  President’s 


Consumer  Advisory  Coimcil 
•  Consultant  to  the  President’s 
Conunittee  on  Consumer 
Interests 

For  further  information  and 
rates  call  John  Carroll  collect  at 
(212)  557-2333. 

WOMEN’S  NEWS  SERVICE 
200  Park  Avenue 
New  York,  N.Y.  10017 

A  Division  of  United  Feature  Syndicate 
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game  on  a  regular  basis  until  1976.  To 
improve  his  skill  he  began  developing  a 
way  to  play  the  crossw'ord  game  by  him¬ 
self.  This  aetivity  ultimately  resulted  in 
Scrabble  Grams. 


"Why  can't  you  |ust  bark  at  the  moon  like  normal  dogs?" 


“Armondo  Avenue,”  a  panel  cartoon 
aimed  directly  at  weekly  newspapers  is 
being  offered  for  syndication  by  The  Post 
Associated  Newspapers  of  Hermosa 
Beach,  California. 

The  panel  features  the  wacky,  offbeat 
interactions  of  a  cop  on  the  beat  and  a 
brightly-smart  dog,  presented  in  low  key 
humor.  It  is  drawn  by  T.  E.  Lawrence,  a 
local  artist.  “Armondo  Avenue”  has 
been  running  oa  the  weekly  op-ed  page 
of  the  South  Bay  Post  and  the  El 
Sef’iindo  Post  for  several  months. 

The  cartoon,  available  in  camera  ready 
format  for  offset  newspapers,  is  21  picas 
wide.  Inquiries  may  be  directed  to  The 
Post.  1235  Manhattan  Ave.,  Hermosa 
Beach.  California  90254. 

*  *  * 

Princeton  Features  and  Crown  Syndi¬ 
cate  are  the  latest  syndicates  to  request 
delivery  of  their  copy  on  DataFeature, 
the  Associated  Press'  1200- word  per 
minute  circuit.  They  bring  to  13  the 
number  of  syndicates  and  supplemental 
news  agencies  transmitting  on  DA  Data¬ 
Feature. 

Summer  no  sooner  arrives  than  it's 
time  to  start  looking  at  syndicate  offer¬ 
ings  tor  the  Fall  season.  .And  the  Register 
and  Tribune  Syndicate  is  cooking  up  a 
new  weekly  column  from  the  "Better 
Homes  and  Gardens  Complete  Step-by- 
Step  Cook  Book.” 

This  will  be  basic  cooking  w  ith  how-to 
photographs,  and  the  syndicate  has 
scheduled  a  list  of  subjects  right  through 
from  September  17  to  March  II — all  on 
such  essentials  as  pot  roast,  scrambled 
eggs,  baked  potatoes,  roast  turkey  with 
stuffing,  pancakes,  brewing  coffee,  and 
more. 
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112-page  magazine 
on  local  activities 

Newspaper  packaging  of  outdoor  ac¬ 
tivities  news  and  features  in  special 
pages  and  sections  is  no  longer  news. 

But  this  year  the  Quincy  (Mass.) 
Patiot  Ledger  added  another  dimension: 

It  published  a  ll2-page  "Leisure  Liv¬ 
ing”  tabloid  magazine  for  readers  and 
tourists  in  the  Greater  Boston  area. 

The  supplement  is  a  guidebook  for  the 
summer,  and  emphasizes  events  and  ac¬ 
tivities  in  and  near  the  30  communities 
covered  by  the  75,000-circulation  daily. 

Every  item  in  "Leisure  Living”  is 
local  and  written  especially  for  the  sup¬ 
plement.  including  listing  of  summer  at¬ 
tractions  by  categories  from  “Airports” 
to  “Tennis”,  with  a  separate  listing 
called  “Free' — things  to  do  at  no  cost. 

Feature  stories  cover  a  wide  range, 
from  bird-watching  to  solar  soaring,  and 
there  is  emphasis  on  beaches,  fishing  and 
boating  along  the  ocean  boundary  of 
Ledger  territory  from  Boston  to  Cape 
Cod. 

Reinforcing  the  usefulness  is  an  added 
Leisure  Living  section  each  Thursday 
during  the  outdoor  season. 

Copies  of  the  Leisure  Living  supple¬ 
ment  may  be  obtained  from  William  B. 
Ketter,  Editor,  the  Patriot  Ledger. 

Ad  as  news  pulls 
sales  response 

A  simple,  straightforward  ad.  run  in 
the  Cincinnati  Enquirer,  measuring  3 
columns  by  8  inches  in  size,  and  an¬ 
nouncing  the  return  of  Vichy  water,  a 
carbonated  water  drink,  to  the  Cincinnati 
area,  generated  what  has  been  termed  an 
"amazing  response”  for  the  advertiser, 
Barq  Bottling  Co.,  and  all  because  of  the 
news  value  of  the  ad. 

The  ad,  showing  a  six-pack  of  the 
lO-oz.  Vichy  bottles,  and  announcing. 
"It's  back!  Good  old  fashioned  Vichy!” 
was  run  in  the  Enquirer  on  three  separate 
days  and  started  pulling  results  im¬ 
mediately.  “The  Barq  offices  were 
flooded  with  telephone  calls  from  con¬ 
sumers  wishing  to  know  where  they 
might  purchase  the  product,  and  from 
dealers  who  wished  to  stock  it,”  said 
Thomas  H.  Birch,  president  of  the 
agency  that  created  the  ad.  The  response 
to  the  ad  was  so  strong  (hundreds  of  calls 
were  received,  according  to  Barq)  be¬ 
cause  of  the  newsworthiness  of  the  ad, 
Birch  believes,  an  opinion  apparently 
shared  by  Richard  L.  Gordon,  an  En¬ 
quirer  columnist  who  wrote  an  article  en¬ 
titled:  “Cheers,  everyone!  Vichy's 
back,”  when  the  advertising  broke. 
“Vichy  had  been  off  the  market  for 
about  one  year  here,  and  Vichy  lovers 
were  delighted  to  learn  that  'It's  back!'  ” 
said  Birch.  "But  isn't  that  what  newspa¬ 
pers  are  published  for — to  carry  news — 
even  news  of  consumer  products?” 


Pauline  Frederick,  veteran  United 
Nations  correspondent,  became  a  Fel¬ 
low  of  the  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi  at  a  U.N. 
ceremony  in  conjunction  with  the  New 
York  City  professional  chapter.  The 
Deadline  Club.  Also  cited  was  Edward 
Bliss,  Jr.,  retired  head  of  broadcast 
journalism  at  American  University, 
who  received  the  Distinguished  Teach¬ 
ing  in  Journalism  Award.  From  left, 
Russ  Hurst,  SPJ-SDX  executive  direc¬ 
tor;  Bl  iss,  Frederic  k,  and  Alf 
Goodykoontz,  managing  editor  of  the 
Richmond  (Va.)  Times  Dispatch,  pres¬ 
ident  of  the  Society. 


MCQUADE  AWARD— Gerald 

Adams  of  the  San  Francisco  Examiner 
displays  the  plaques  awarded  to  he 
and  Henry  Weinstein  (als6  of  the 
Examiner)  as  winners  of  the  28th  an¬ 
nual  Edward  V.  AAcQuade  Award.  The 
plaques,  and  a  $600  cash  prize  were 
presented  by  the  Association  of 
Catholic  Journalists  for  the  pair's 
week-long  series  of  news  stories  about 
San  Francisco's  "Tenderloin"  District. 
The  McQuade  Award  is  given  to  the 
journalist  who  has  best  exemplified 
Christian  principles  as  expressed  in 
the  Sermon  on  the  Mount. 

Adams  and  Weinstein  spent  six 
months  on  the  series,  living  in  the 
"Tenderloin"  for  six  weeks.  Winner  of 
the  $250  Monsignor  Walter  Tappe 
Award  was  Larry  Hatfield  of  the  San 
Francisco  Examiner  for  his  series  aid¬ 
ing  the  release  from  prison  of  Luigi 
Aranda.  Hatfield  also  won  the  Tappe 
Award  last  year,  and  is  a  past  winner 
of  the  McQuade  Award.  The  $150 
Monsignor  Quinn  Award  was  won  by 
Jeffrey  Lewis  of  the  Catholic  Voice  in 
Oakland  for  a  series  on  the  "Right  to 
Housing." 

The  McQuade  Award  is  named  for 
the  late  city  editor  of  the  San  Francisco 
Examiner,  and  later  the  San  Francisco 
Chronicle — Edward  V.  McQuade.  He 
died  at  the  age  of  41. 
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rights,  she  said  she  requested  and  got  a 
meeting  with  Times  news  executives  to 
discuss  royalty  payments.  She  was  in¬ 
formed  at  the  meeting  that  the  Times 
owned  the  story.  It  is  not  known  if  any 
settlement  was  made  to  her. 

New  York  Times  executive  editor 
A.M.  Rosenthal  said  he  “vaguely”  re¬ 
called  someone  trying  to  take  credit  for 
the  articles,  but  added  that  he  did  not 
recall  who  the  person  was. 

She  also  called  attention  to  the  fact 
that  the  Long  Island  (N.Y.)  Newsday 
had  looked  into  the  hospital  deaths  prior  to 
the  Times. 

Newsday  executive  editor  Anthony 
Insolia  confirmed,  “We  may  have  spent 
a  couple  of  days  of  a  reporter’s  time  on 
it,  but  I  don't  think  we  came  up  with 
anything  or  ever  wrote  anything.” 

It  has  been  reported  that  it  was 
Farber’s  articles  in  the  Times  that  led  the 
Prosecutor’s  Office  to  reopen  its  investi¬ 
gation  which  eventually  led  to  Jas- 
calevich’s  indictment. 


CLASSIFIED  ADVERTISING  RATES 

POSITIONS  WANTED  1  week  -  $1  90  per  line 

(Payment  must  accompany  order)  2-weeks  —  $1.75  per  line  per  issue 

Add  $1.50  for  box  service  and  count  3-weeks  —  $1.55  per  line  per  issue 

as  an  additional  line  in  your  copy.  4-weeks  —  $1.40  per  line  per  issue 

OTHER  CLASSIFICATIONS  1-week  —  $2.60  per  line 

Add  $1 .50  per  insertion  for  box  service  2-weeks  —  $2.50  per  line  per  issue 

andcount asanadditional  line incopy.  3-weeks  —  $2.30  per  line  per  issue 

4-weeks  —  $2  10  per  line  per  issue 

PREPAYMENT  REQUIRED  in  the  following  categories:  Features  Available  News¬ 
papers  for  Sale' Positions  Wanted. 

DISPLAY  CLASSIFIED:  The  use  of  borders,  boldface  type,  cuts  or  other  decora¬ 
tions.  changes  your  classified  ad  to  display.  The  rate  tor  display-classified  is 
$4.75  per  agate  line—  $66.00  per  column  inch  minimum  space 

Count  approximately  39  characters  andlor  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Classified  Contract  Ratas  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Tima 
Editor  fc  Publisher.  S75  Lexintton  Ave..  NY,  NY  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 


Order  Blank 


Judge  rules  reporter 
must  name  source 


Authorized  by 


As  of  July  13,  Bridgeport  (Conn.)  Post 
had  not  decided  its  course  of  action  now 
that  one  of  its  reporters  has  been  ordered 
by  a  Superior  Court  judge  to  disclose  the 
identity  of  a  source  who  furnished  in¬ 
formation  for  an  article  now  the  subject  of 
a  $10  million  libel  suit. 

Thomas  G.  Mattia,  the  reporter,  was 
cited  by  Judge  Irving  Levine  in  a 
memorandum  on  July  12  to  name  his 
source.  The  judge  said  this  source  was 
crucial  to  the  libel  claim  filed  against  the 
Post  and  Mattia. 

No  statutory  privilege  for  a  newsman  to 
withhold  confidential  sources  exists  in 
Connecticut,  ruled  Levine.  “Nor  is  there 
such  a  privilege  at  common  law,”  he 
added.  He  said  courts  recognize  a  limited 
constitutional  privilege  under  the  First 
Amendment,  but  not  an  absolute 
privilege. 

Leonard  E.  Gilbert,  managing  editor, 
said  the  judge  gave  no  time  frame  on  when 
compliance  had  to  be  met.  “We  need  to 
decide  what  our  course  of  action  is.  The 
judge’s  memorandum  has  gone  to  our 
counsel,”  Gilbert  said. 

Albert  P.  Bennett,  the  city  editor  of  the 
Post,  said  he  has  not  advised  Mattia  on 
disclosure.  The  firm  of  Pullman  &  Conley 
is  handling  the  case,  he  said.  “We  don’t 
know  yet  what  we  will  do.If  s  in  the  hands 
of  the  lawyers.” 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run:. 


.Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  I  PUBLISHER  •  57$  Leiington  Ave  •  New  Vorh.  N  V  10022 


EDITOR  &  PUBLISHER  for  July  15,  1978 


43 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

FEATURES  AVAILABLE 

AUTOMOTIVE 

HUMAN  INTEREST 

MOVIE  REVIEWS 

PUZZLES 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 

ERNIE'S  WORLD  profiles  people.  Write 
for  samples,  rates:  WOW  Features,  P.O. 

Box  1659,  Newark,  NJ  07101. 

MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate.  7  Charles 
Court,  Middletown,  NY  10940. 

MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS.  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 

PUZZLE  prices  slashed  30%  for  popular 
Bonus-Words  and  Wiggly-Words,  tested 
reader-pleasers.  Info  504.  Dickson, 
17700  Western  69e,  Gardena,  CA 
90248. 

HUMOR 

STAMPS 

SHE’S  BRIGHT,  she’s  witty,  she’s  wild 
.  .  .  and  her  "SUNNY  SIDE  UP"  columns 
are  the  talk  of  the  town.  She’s  Marie 
Prestom.  Copy  pre-set  ready  to  paste  up. 
Free  samples  and  prices  on  request. 
NEW  ERA  ASSOC.,  14  Bay  26  Street, 
Brooklyn,  NY  11214. 

ENTERTAINMENT 

STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  News  World  Syndicate,  401  Fifth 
Ave.,  NY  10016. 

WEEKLY  SYNDICATED  TELEVISION 
COLUMN.  Long  time  writer  for  Hol¬ 
lywood  Reporter.  Five  dollars.  Box  5166, 
Editor  &  Publisher. 

FILMVIEW.  Complete  film  column — 
long,  short  reviews;  capsules;  commen¬ 
tary;  stills.  Tailored  to  your  magazine  or 
newspaper’s  format.  Expertly  written  by 
industry’s  leading  professional  critic. 
Rates,  samples:  TVR,  Box  11574, 
Philadelphia.  PA  19116. 

TRAVEL 

LABOR 

INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  now  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 

#1  Easy  St.,  Aptos,  CA  95003. 

FAMILY 

TWICE  WEEKLY  column  on  labor  issues, 
union  politics.  Samples  and  rates.  Paul 
Fortney,  Jr.,  138  S.  Virginia  Ave.,  Falls 
Church,  VA  22046. 

NEW  COLUMN— Award-winning  jour¬ 
nalist  writes  weekly  for  family-oriented. 
Sensitive,  thought-provoking  columns 
grab  readers,  keep  them.  Free  samples. 
Kathy  Clark,  Box  105,  Kintnersville,  PA 
18930. 

TRAVEL 

Complete  travel  package,  with  art.  In 
20th  year.  Serving  200  weeklies,  shop¬ 
pers.  3  month  free  trial  exchange  for 
subscription  to  your  paper.  Send  to 
World  News  Features,  Box  418,  Wil¬ 
mette,  IL  60091. 

LIFESTYLES 

MONEY 

SINGLE  LIVING  proves  that  being  single 
doesn’t  mean  being  alone.  Solid  con¬ 
sumer  information  for  singles  on  Travel¬ 
ing  Alone;  Supermarket  Survival;  Con¬ 
dominiums:  Buy  or  Rent?;  Loneliness; 
Group  Living;  and  that’s  just  the  begin¬ 
ning. 

Weekly  600  word  column  written  by  pro 
with  top  credits.  For  samples:  Lee 
Michael  Katz,  1523  N.  Fairfax  Dr.,  Ar¬ 
lington,  VA  22209.  (703)  522-0788. 

“MORE  FOR  YOUR  MONEY’’— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13.  Temple,  TX  76501. 

FILLERS 

MEANWHILE  AROUND  THE  WORLD. 
Fascinating  column  takes  important 
events,  shows  what  happened  elsewhere 
in  world  same  time.  400  words.  Guaran¬ 
teed  to  please.  Write  for  sample  columns 
and  reasonable  rates,  Farnsworth  Fea¬ 
tures  Syndicate,  Box  86,  Salt  Lake  City, 
Utah  84110. 

UNEXPLAINED  PHENOMENA 

"CAN  YOU  EXPLAIN  IT?’’— Weekly  en¬ 
counters  with  strange  phenomena  by 
acknowledged  expert.  Low  rates.  Free 
samples.  Adeptus,  Inc.,  41  Joralemon 

St.,  Brooklyn  Heights,  NY  11201. 

CONSUMER  AIDS— weekly  guide  to 
sources  and  services.  Fits  any  page. 
Camera-ready,  Samples:  News  Research 
Service,  Box  16147,  San  Diego,  CA 
92116. 

WEEKLY 

GOLF 

MEMORANDUM 

TO:  All  Feature  Writers  and  Artists 

FROM:  E&P  Classified  Dept. 

RE:  JOINING  THE  SYNDICATE 

If  you're  involved  in  selling  a  column,  cartoon,  comic  strip  or  other 
feature  material  to  weekly  or  daily  newspapers,  that’s  strictly  syn¬ 
dicate  business.  That’s  why  we  think  it  would  be  wise  for  you  to  be 
represented  in  the  EDITOR  &  PUBLISHER  Syndicate  Directory 
issue  of  July  29.  1978. 

Your  Features  Available  ad  could  help  you  reach  99%  of  America’s 
editors  and  publishers— in  an  issue  that  will  be  kept  and  referred 
to  throughout  the  year.  That’s  action!  And  we  want  to  cut  you  in  on 
a  piece  of  it! 

Use  the  order  blank  in  this  issue — prepayment  is  required. 

ESP  CUASSIFIEOS — THE  COMMUNICATORS 

VOICE  FROM  THE  WOODS— 500-word 
essays  on  perpetual  business  growth 
and  other  myths.  Free  Samples.  Walter 
Gormly,  RFD  #2,  Mt.  Vernon,  lA  52314. 

SOUTHERN  EDITORS— FACING  SOUTH 
is  an  illustrated  human  interest  column, 
written  by  a  different  professional 
Southern  writer  each  week.  Appears  in 
over  1(X)  Southern  Newspapers.  Free 
samples  and  rates.  Box  230,  Chapel  Hill, 

NC  27514. 

YOUTH 

TEENS.  Established  publication  offers 
variety  of  columns,  features,  fillers  for 
12-18-year-old  reader.  Weekly.  PURPLE 
COW,  110  E.  Andrews  Dr.  NW,  Atlanta, 

GA  30305. 

RULES  OF  GOLF 

Experienced  golf  editor  and  official/au¬ 
thority  on  Golf  Rules,  now  offers  monthly 
column  on  unusual  situations  and  pen¬ 
alty  savers.  Free  sample  and  rates  on 
request.  Norman  G.  Meyers,  P.O.  Box 
5321,  Grand  Central  Station,  New  York, 
NY  10017. 

HORSES 

OF  COURSE,  A  HORSE— why  not?  More 
people  own  and  love  more  horses  than 
ever  before.  It's  a  special  interest  with  a 
broad  appeal,  especially  for  young 
women  readers.  Copley  News  Service, 
P.O.  Box  190,  San  Diego,  CA  92112. 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

NEWSPAPER  BROKERS 

"How  to  Start  Your  Own  Community  News¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing.”  15-day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 

INCREASE  CLASSIFIED  AD  revenue.  6 
times  per  week  want  ad  campaign.  Copy 
aimed  at  homeowners  and  retailers.  Send 
for  prices  and  samples.  NBA  Advertising, 
44()9  Charles  Street,  Rockford  IL  61108. 

ON  MARCH  1,  we  started  a  weekly  against 
a  90-year-old  established  tri-weekly.  Now, 
4  months  later,  we  have  more  paid  circula¬ 
tion  (well  over  6.000)  and  90%  as  much 
display  advertising.  We’re  gaining  every 
week  and  we’re  making  money.  It’s  not  im¬ 
possible  ...  we  can  show  you  how.  Box 
5113,  Editor  &  Publisher. 

BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 

SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers” 
SALES,  SERVICE,  ’‘JIANAGEMENT 
5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office,' 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 

136  E.  I^onolulu 

Lindsay,  Cal.  93247  (209)  562-2587 

ENTERTAINER® 

A  Music,  Entertainment  and  Leisure 
oriented  publication  is  now  available  to 
distributors  east  of  the  Mississippi.  You 
can  now  own  your  own  Entertainment 
Newspaper  without  all  the  production  has¬ 
sles.  WE  MAKE  IT  EASY!  The  Entertainer  is 
proven — not  new.  Four  figure  investment 
required.  No  Writing,  Printing,  or  Art  Ex¬ 
perience  Necessary.  Write  The  Enter¬ 
tainer,  1347  So.  3rd  St.,  Louisville,  KY 
40208,  or  call  (502)  636-2541.  Perfect  one 
or  two  person  operation. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden.  Ala.  35902 

Ph.  (205)  546-3356 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 

CONFIDENTIAL  NEGOTIATIONS 

Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410  (912)  897-1348  or 
897-1346. 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


W.  SID  SMITH.  Media  Broker 
Box  189,  Mount  Pleasant,  Ml  48858 
(517)  772-3261 


PRESERVE  UTMOST  SECURITY  and  avoid 
sagging  in  your  newspaper  sale.  News¬ 
paper  Service  Co.,  Inc.,  P.O.  Dr.  12428. 
Panama  City,  Fla.  32401. 


NOBODY  WILL  WORK  HARDER 
TO  SELL  YOUR  NEWSPAPER  .  .  . 
at  fair  market  value,  in  confidence,  with¬ 
out  disrupting  your  business. 

ROY  HOLDING  &  ASSOCIATES 
Box  212— Galva,  IL  61434 
(309)  932-2270  days— 932-2642  evenings 
Appraisals— Consultation 


NEWSPAPERS  FOR  SALE 


MOUNTAIN  STATE  exclusive  county  seat 
weekly,  $15,000  down,  8-page  rotary 
offset  press  and  building  included.  Snyder 
Newspaper  Brokers,  P.O.  Box  308, 
Lindsay,  CA  93247. 


NEWSPAPER-Weekly  English-Jewish  tab¬ 
loid  in  dynamic,  fast-growing  Western  city. 
No  competition  in  entire  state.  Excellent 
earnings  15  years.  Unlimited  potential  for 
expansion.  Sacrifice  due  to  illness, 
$100,000.  Write  Box  4942,  Editor  & 
Publisher. 


FOR  SALE 

Prime  opportunity  to  acquire  weekly  offset 
newspaper  in  Southern  California.  Located 
in  Fillmore,  Ventura  County,  65  miles  from 
downtown  Los  Angeles.  Includes  office 
equipment  and  Compugraphic  machinery. 
For  more  information,  call  publisher 
Robert  C.  Landegger  at  (805)  527-0772 
days  or  527-0812  evenings. 


The  ‘'NOTHING  HAPPENED  TODAY" 
newspaper.  The  Flagstaff  News  is  for  sale. 
Originally  asking  $120,(XX}.  Due  to  illness 
asking  $70,000.  Send  your  replies  to  P.O. 
Box  1296,  Flagstaff,  AZ  86001  or  call 
(602)  774-6868  or  774-1259. 


WEEKLY  in  Southwest  town  of  20,000  ex¬ 
pected  to  double  in  10  years.  Growth  and 
profit  potential  excellent  for  experienced 
energetic  publisher.  Write  Box  5038, 
Editor  &  Publisher. 


BLUEGRASS  WEEKLY,  20  minutes  from 
Lexington,  Kentucky.  Needs  local  man¬ 
agement.  Write  Box  5112,  Editor  & 
Publisher. 


CONTROLLED  CIRCULATION  shopper  in 
Zone  2.  $400,000  gross  from  20,000  circu¬ 
lation.  Will  sell  for  $100,(XX)  with  terms: 
$50,000  down.  Send  proof  of  financial 
status.  At  this  price  you  will  not  see  this 
advertised  in  E&P  again.  Box  5138,  Editor 
&  Publisher. 


TWO  NORTH  TEXAS  Weeklies  in  nearby 
towns,  $130,0(X)  and  $20,000  gross  class. 
New  equipment.  Sale  includes  interest  in 
central  plant.  Will  sell  as  package  only; 
with  29%  down.  Box  5140,  Editor  & 
Publisher. 


LEGAL  REPUBLICAN  WEEKLY  in  South¬ 
ern  Indiana,  near  Louisville,  Kentucky. 
Great  potential  for  management  team. 
Write:  Box  5107,  Editor  &  Publisher. 


NORTHWEST  OHIO  Classified  Shopper 
easily  grossed  $45,000  last  year,  15,0(X) 
circulation,  excellent  future,  asking 
$39,000,  29%  down.  (419)  352-3538. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


FLORIDA  GOLD  COAST.  Established, 
unique,  controlled  circulation  weekly  in 
one  of  the  nation’s  fastest  growing  areas. 
Grossing  $4,500  weekly.  Price  of  $86,000 
includes  composition  shop.  With  your  in¬ 
quiry  include  details  to  help  us  qualify  your 
interest.  Will  respond  promptly  by  tele¬ 
phone.  Box  5150,  Editor  &  Publisher. 


IOWA  small  town  weekly.  Over  $100,000 
annual  volume.  Highly  profitable. 
$125,000.  29%  down.  Lawrence  Jaqua, 
Broker,  Humboldt,  lA  50548. 


NEWSPAPERS  WANTED 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  VVe  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 


WELL-FINANCED  communications  group, 
practitioner  of  responsible  community 
journalism,  seeks  small  newspaper  groups, 
dailies,  strong  weeklies.  Cash  or  terms  fit¬ 
ted  to  seller's  tax  and  other  needs.  Reply  in 
confidence  to  Box  4908,  Editor  & 
Publisher. 


UP  TO  $10,0CX),000  for  the  right  daily 
newspaper  chain  in  Zone  9.  Will  also  con¬ 
sider  purchase  of  independent  dailies  or 
weeklies  which  have  high  expansion  pos¬ 
sibilities.  We  have  excellent  journahstic 
credentials.  Cash  or  terms.  Write  Box 
5144,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SAl£ 


ESTABLISHED  Entertainment  and  Televi¬ 
sion  weekly  publication  in  Colorado  area 
with  23,0(10  county-wide  distribution  in 
high  trafficked  points  throughout  4  com¬ 
munities.  Profitable  expansion  available  to 
outside  adjoining  areas.  Tremendous  op¬ 
portunity,  $25,000  cash.  Box  5155,  Editor 
&  Publisher. 


EQUIPMENT  &  SUPPLIES 


BUSINESS  EQUIPMENT 


FOR  SALE— 2  NCR  400  Accounting 
Machines— magnetic  ledger  system. 
Machines  6  years  old  in  good  condition.  1 
machine  available  now,  1  available  90 
days.  Contact  Don  Watson,  Controller,  The 
Bradenton  Herald,  Bradenton,  FL  (813) 
748-0411. 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213) 

Box  2798  Long  Beach,  Calif.  90801. 


COMPOSING  ROOM 


FOR  SALE 

POS-1  visual  graphics  process  camera/RC 
processor  and  PHOTOTYPOSITOR.  Perfect 
team  for  your  small  or  medium  weekly  to 
do  half  tones,  graphics,  ad  layout  and  job 
work.  Can  take  over  lease/purchase  pay¬ 
ments  of  $198  per  month  or  purchase  out¬ 
right.  Call  (301)  775-7584. 


ENGRAVING 


ENGRAVING  Equipment,  all  in  good  condi¬ 
tion  for  acceptable  offer.  48"  Master 
Etcher;  neutralizing  acid  tank;  Blodgett 
Oven,  Wesel  Rotor,  Mat  Roller,  Mat 
Humidifier,  Vandercook  Proof  Press  and  a 
Micro  Plate  Processor.  Call  Graphic 
Laboratories,  Mansfield,  MA  (617)  339- 
3501. 


MAILROOM 


CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las,  TX  75222.  (214)  357-0196. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


STA-HI  251  COUNTER  STACKER 
Available  immediately — very  good  condi¬ 
tion.  Box  3943,  Editor  &  Publisher. 


CUTLER  HAMMER  MARK  IV  COUNTER 
STACKER.  Excellent  condition.  Box  4536, 
Editor  &  Publisher. 


DIDDE-GLASER  three  station  inserter  with 
spare  parts.  Excellent  condition,  perfect 
for  small  daily.  Contact  Charles  Harrell, 
TEMPLE  TELEGRAM,  Temple,  TX  (817) 
778-4444. 


MULLER  MARTIN  I  MODEL  227  inserting 
machine  with  two  stations. 

Call  Ken  (219)  288-1411. 


NEWSPAPER  BAGS 


SAVE  $$$$/BUY  HI-DENSITY  POLY 
BAGS — All  sizes  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen,  MD  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


NEWSPRINT-ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner, 
Santa  Ana,  CA  92704,  (714)  556-7130. 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961-$2300.  Keyboards-$1200.  Jus- 
towriters.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


COMPLETE  HENDRIX  OCR  front  end  sys¬ 
tem.  Includes  1  OCR,  57(X)  controller,  2 
5700  terminals,  Decitek  tape  reader,  2 
Royal  typewriters.  Make  offer  to  Dave 
Hardy  or  George  Uhland,  (303)  275-2323. 
Daily  Record,  Box  111,  Canon  City,  CO 
81212. 


PHOTONS,  532,  713-20,  both  in  running 
condition  with  two  spare  parts  machines; 
Stat  King;  Photo  Typositor;  Digital  Compu¬ 
ter  PDP-8;  two  Computer  Optics  Terminals 
(Not  operational);  call  Graphic 
Laboratories,  Inc.,  Mansfield,  MA  (617) 
339-3501. 


MERGENTHALER  11  grid  303TC,  #220, 
monitor  scope,  excellent,  7  months  on  line 
small  daily.  Photon  Pacesetter  Model  89, 
#109  with  Continental  Keyboard.  Mr. 
Kunow,  (213)  698-2571. 


FOR  SALE: 

Two  Hendrix  57CK)  VDT  Terminals,  new  in 
1976.  Owners  say  sell  them  at  $1,500 
each.  Single  coaxial  cable  units  for  6400 
system.  There's  never  been  a  deal  on  a 
Hendrix  VDT  like  this.  Contact:  Marc  An¬ 
thony,  Star-Herald,  Scottsbiuff,  NB,  (308) 
632-0670. 


FOR  SALE— 2  VIPs  7245-3A,  HS,  16K,  40 
months  old,  with  spare  parts.  1  MVP,  Dual 
readers,  2  years  old,  1  Comp  Star  190,  2 
lens  and  type  strips.  Equipment  produces 
30-)-  pages  per  day.  Take  all  as  is  where  is 
$45,000.  Replacing  with  faster  equip¬ 
ment.  Call  Bill  Gardner  (803)  669-1771  or 
write  Florence  Morning  News,  P.O.  Box 
911,  Florence,  SC  29503. 


WE'VE  GONE  INTO  THE 
HARDWARE  BUSINESS! 

(And  the  software  business  tool) 

Here's  how  E&P  Classifieds  can  benefit 
you  as  you  move  into  the  new  technology. 
IF  YOU'RE  A  NEWSPAPER  ready  to 
move  into  more  sophisticated  computer 
technology,  we  can  help  you  get  top 
dollar  for  the  computers  you're 
currently  using. 

IF  YOU'RE  A  MANUFACTURER  of 
computer  hardware  or  a  software  house, 
we  can  help  you  move  your  trade-ins 
out  of  your  inventory  and  into  a 
worldwide  marketplace. 

No  matter  what  model  computer 
you  have  for  sale,  someone  out  there 
needs  it  and  wants  it.  And  with  a 
worldwide  readership  in  the  newspaper 
field,  we'll  find  them  for  you. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY  units  for  add-on.  1972 

Goss  Community  folders 

Goss  Suburban,  2  units 

Goss  Suburban,  6  units,  1966 

Goss  SU  folder 

Goss  Suburban  folder 

Goss  Suburban  presses  and  units 

Goss  Suburban  S/C  combo  folder 

Color  King  2:1  folder.  Model  790 

Gregg  flying  imprinter  22%  ’ 

Urbanite  Vt  folder 

Color  King,  2  units  folder  1965 

Fincor  motor  and  control  40-60-75-100HP 

Baldwin  countoveyors  model  108 

2  Unit  V-15  Cottrell  with  Gear  Drive 

Goss  Urbanite  units,  1970 

Goss  Urbanite  3/c  unit 

Goss  Signature  23  9/16  *  x  38  ",  5  unit, 

1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


8  UNIT  Folders  Goss  Universal  presently 
twined  3  and  5 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Hoe  Colormatic  21*/j  cutoff 

4  UNIT  1,0<X)  series  suburban 

6  UNIT  Goss  Mark  1  22%  '  cutoff 

5  UNIT  Goss  Community  with  SC  folder 
Bramble  Professional  Press,  Inc. 

Rt.  2,  Box  2285,  McAllen.  TX  78501 
(512)  682-7011 


ALL  223/4"  X  36"  EQUIPMENT 

13  Unit  1962/3  HOE  LITHOMASTER,  2 
color  decks,  5  60HP  drives,  ovens  and 
chill  rolls.  Will  Split  and  sell  parts. 

5  Unit  (loss  Suburban  running  side  lay 
and  circumferential  register  on  all 
units 

ATF  5  Unit  Press.  2  WPE  roll  changers, 

1  ATF  Imprinter,  Combination  FoTder, 

2  pass  ovens  and  Chill  Rolls.  Can  be 
seen  running. 

5  Unit  Cottrell  V-15A 
4  Unit  News  King  with  Color  King  folder 
1  Unit  Community  with  folder  and  20HP 
drive 

Goss  Suburban  units  standard  or  sig¬ 
nature 

Goss  Urbanite  folding  machine  with  Va 
folder 

Goss  Suburban/Urbanite  4  position  roll 
stand 

Goss  Suburban  combo  folder  Vk-V: 
double  parallel  cross  perf 
ATF  flying  imprinter 
5  HP  compressor 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

1  Madison  St. 

East  Rutherford,  New  Jersey  07073 
(201)  438-3744 


A  BETTER  WAY 
TO  PEDDLE  YOUR 
PAPERS: 

America's  leading  brokers  know  that 
when  it  comes  to  selling  papers,  E&P 
Classifieds  really  give  them  the  busi¬ 
ness!  Here's  a  sampling  of  comments 
received  recently: 

"Boy!  Do  your  ads  pull!  The  last  ones 
we  ran  have  us  Under  a  ton  of  calls 
and  letters." 

"Our  classified  ads  in  Editor  & 
Publisher  do  a  terrific  job  pulling  in¬ 
quiries  .  .  .  from  across  the  spectrum 
of  the  newspaper  industry.  They're 
read  by  people  on  weeklies,  dailies, 
suburbans,  shoppers  and  specialized 
publications  .  .  .  and  really  bring 
results!" 

'The  area  5  daily  was  sold  last  week. 
Our  advice  ro  'Hurry'  was  well  found¬ 
ed.  Thanks  Editor  &  Publisher!" 


E&P  CLASSIFIEDS 

WHEN  IT  COMES  TO  SELLING  PAPERS. 
WE  KNOW  OUR  BUSINESS! 


EDITOR  &  PUBLISHER  for  July  15,  1978 


45 


EQUIPMENT  8.  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


3  UNIT  COLOR  KING  available  immediate¬ 
ly.  60  day  warranty  parts  and  workman¬ 
ship. 

CONTINENTAL  PRINTING  MACHINERY 
MAIN  OFFICE 
K.  W.  LANGLEY 
7432  Hadley 

Overland  Park,  KS  66204 
913  432-8276 


COTTRELL  VISA  UNITS 
New  1973  JF-1  folder  with  upper  balloon 
former  and  845  roll  stands.  We  will  sell 
individual  components  or  complete  press. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt  St., 
Chicago,  IL  60612.  (312)  738-1200.  Telex 
25-4388 


FOR  SALE  OR  LEASE 
1975  KING  PRESS.  5  UNIT  DAILY  KING. 
7  years  left  on  10  year  lease.  Write  for 
further  information  to;  Press,  P.O.  Box 
15093,  Los  Angeles,  CA  90015. 


13:2  Metro  Folder,  Goss  and  Wood,  22W 
cutoff.  Contact:  IPEC,  Inc.,  401  North 
Leavitt  St.,  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


URBANITE  FOLDER  WITH  Vx  AND  Vz 
1970.  CONTACT  BOX  4272,  EDITOR  & 
PUBLISHER. 


S/C  COMBINATION  folder  with  double 
parallel,  cross  perforating  (4  and  Vz,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago.  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 


GREGG  IMPRINTER  22%  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  Inc.,  401  North 
Leavitt,  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


SIX  UNIT  Harris  Cottrell  V-15A  with  folder. 
Available  immediately.  Contact  Box  5007, 
Editor  &  Publisher. 


GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color. 
Contact:  IPEC.  Inc.,  401  N.  Leavitt, 
Chicago,  IL  60612.  (312)  738-1200.  Telex 
25-4388. 


FOR  SALE:  3-Web  Accumeter  Paster  and 
Softener.  Price  new  was  over  $6M.  Used 
IVz  years.  Excellent  condition.  Only  $3M. 
(904)  732-7787. 


FOR  SALE  BY  OWNER.  Suburban  Folder 
and  a  Cole  Double  Parallel  Folder.  Call 
Ken:  (219)  288-1411. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S.. 
1290  Central  Ave.,  Hillside.  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


DIDDE-GLASER  INSERTER 
Minimum  3  stations 
Box  5163,  Editor  &  Publisher 


4  UNIT  Web  Leader  or  Similar  with  Folder. 
Will  consider  long  term  lease  of  your  print¬ 
ing  facilities  in  Zone  5  or  7.  Box  5125, 
Editor  &  Publisher. 


COUNT-O-VEYOR  STACKER 
IN  GOOD  CONDITION 
Box  5164,  Editor  &  Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 

4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 

SHERIDAN  24P  INSERTER 

Must  see  in  operation. 

Box  4050,  Editor  &  Publisher. 

MUELLER  227  INSERTER 
n  very  good  condition. 

Box  4538,  Editor  &  Publisher 

SHERIDAN  72P  INSERTER 

Advise  price  and  availability. 

Box  4499,  Editor  &  Publisher. 

LATE  STYLE 

COTTRELL  V  22/25  AND  845 

BOX  273,  EDITOR  &  PUBLISHER 

SHERIDAN  48P  INSERTER 

Must  see  in  operation 

Box  4537,  Editor  &  Publisher 

GOOD  RUNNING  4  UNIT  WEBENDORFER 
complete  with  folder.  P.O.  Box  1348, 
Houma,  LA  70361. 

GOSS  Community.  3  to  5  units.  Oil  bath. 
Would  consider  other  good,  small  press. 
Bill  Hartman,  Hartman  Newspapers,  Inc., 
P.O.  Box  1390,  Rosenberg,  TX  77471. 
(713)  342-8691. 

STA-HI  251  OR  257 

COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 

INDUSTRY  SERVICES 

CIRCULATION  CONSULTANTS 

NEW! 

WEEKLIES’ 

IDEA  SERVICE 

.  .  .  especially  designed  for  community, 
suburban  and  weekly  newspapers! 

Every  two  months  you  will  receive  dozens 
of  ideas  that  you  can  put  to  use  right  at 
your  newspaper .  .  .  ways  to  increase  rev¬ 
enue,  boost  circulation,  promote  ad  space, 
solve  distribution  problems,  operate  more 
efficiently  .  .  .  plus  a  special  section  of 
original  ready-to-use  art  for  your  ads  and 
promotions. 

There  is  nothing  like  it!  Call  or  write  for 
details  including  our  Double  Guarantee  of 
satisfaction.  WEEKLIES’  IDEA  SERVICE, 
P.O.  BOX  6526,  Mobile,  Alabama  36606, 
Phone  (205)  476-6600. 

ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 

NEWSPAPER  CONSULTANTS 

WHEELER  ASSOCIATES,  INC. 
Management  Consultants 
Productivity  Improvements 
Cost  Analysis  and  Control 
Manpower  Utilization  Studies 
Labor  Negotiation  Assistance 
Preventive  Maintenance  Programs 
System  Design  and  Sophistication 
Four-Day  Workweek  Studies  and  Schedules 
Special  Programs  for  Smaller  Newspapers 
Nine  Central  Street-Lowell,  Mass.  01852 
(617)  457-7549 


A  REQUEST  TO  ALL  ADVERTISERS: 

To  help  us  expedite  your  questions,  claims  and  payments 
regarding  classified  invoices,  please  indicate  the  invoice 
number  (to  be  found  in  the  upper  right  hand  corner  of 
your  bill)  on  all  correspondences,  and  checks.  This  will 
assure  proper  credit  to  your  account. 

THANK  YOU-E&P  CLASSIFIED  DEPARTMENT 


Help  Wanted  .  .  . 


ACADEMIC 


POSITION  OPENING 
INSTITUTIONAL  RELATIONS 
EDUCATIONAL  BACKGROUND 
Minimum  of  Baccalaureate  degree  with 
formal  preparation  in  Journalism. 

WORK  EXPERIENCE 

Experience  in  public  relations,  newspaper, 
or  other  mass  media.  Prefer  experience  in 
institution  of  higher  education. 

RESPONSIBILITIES  AND  DUTIES 
Reports  to  the  President,  and  will  be  in¬ 
volved  in  the  following  activities: 

1.  Writes  News  Releases 

2.  Releases  Public  Interest  Articles 

3.  Assists  with  Institutional  Publica¬ 
tions 

4.  Photography,  including  Lab 

5.  Assists  in  F^und-Raising  Activities 

6.  Assists  in  Alumni  Relations 

7.  Arrangements  for  welcoming 

guests,  conferences,  etc. 
raphic  Arts 

9.  Performs  other  duties  as  assigned 
by  the  President 

SALARY  RANGE 

$12,0(X)-$14,000 — dependent  upon 
qualifications 

STARTING  DATE— IMMEDIATELY 


DEADLINE  FOR  APPLICATIONS 

All  applications  must  be  received  by 
July  31,  1978.  Include  resume  of  edu¬ 
cation,  experience,  and  references. 


CONTACT 

Inquiries  and  applications  should  be 
sent  to: 

William  W.  Day,  President 
Central  Wyoming  College 
Riverton,  Wyoming  82501 

CENTRAL  WYOMING  COLLEGE  IS  AN 
EQUAL  OPPORTUNITY  EMPLOYER 


CHAIR,  DEPARTMENT  OF  JOURNALISM. 
Duties:  Administering  a  department  with 
400  students:  providing  leadership  in  cur¬ 
riculum  development  and  support  to  off- 
campus  internships.  Requirements:  Signi¬ 
ficant  professional  experience  in  the 
media  and  effective  teaching  experience. 
Some  consideration  will  be  given  to  scho¬ 
larly  publications  and  research.  A  Master’s 
Degree  is  required,  a  PhD  is  preferable, 
and  you  should  have  at  least  one  degree  in 
Journalism,  Communications,  or  other  re¬ 
lated  discipline.  (Exceptional  professional 
accomplishments  in  lieu  of  earned  ad¬ 
vance  degrees  may  also  be  acceptable.) 
Privileges:  A  fine  salary  commensurate 
with  your  abiliW:  a  senior  faculty  position 
with  the  rank  of  full  or  associate  professor. 
Resumes  and  nominations  will  be  ac¬ 
cepted  through  October  15,  1978.  Send 
letters  of  nomination  and  resumes  to  Pro¬ 
fessor  Robert  W.  Miller,  Chairman,  Selec¬ 
tion  Committee,  228  Stearns  (!)enter. 
Room  [),  Northeastern  University,  Boston, 
MA  02115.  Northeastern  University  is  an 
Equal  Opportunity/Affirmative  Action  Title 
IX  Employer. 


OKLAHOMA  STATE  UNIVERSITY:  Tenure 
track  position  open  September  1,  1978  for 
extension  (workshops  and  seminars)  and 
half-time  in  on<ampus  instruction,  pref¬ 
erably  in  the  graphic  arts.  Salary  range 
$13,000-$  16,00(3.  Minority  candidates 
and  women  are  encouraged  to  apply.  Send 
resume  July  25  to  Harry  Heath,  School 
of  Journalism  and  Broadcasting,  Ok¬ 
lahoma  State  University,  Stillwater,  Ok¬ 
lahoma  74074.  Equal  Opportunity 
Employer. 


ACADEMIC 


INSTRUCTOR  or  assistant  professor  to 
teach  basic  courses  in  journalism,  includ¬ 
ing  photojournalism,  and  to  serve  as  fac¬ 
ulty  advisor  to  the  university  yearbook. 
Minimum  qualifications:  MS  degree  in 
journalism,  with  a  specialty  in  photojour¬ 
nalism.  Beginning  salary:  $12,000- 
$13,000  for  9  months.  Send  resume  and 
references  and  letter  of  application  by  July 
21  to  Jennings  Blackmon,  Acting  Chair¬ 
man,  Dept,  of  English,  Pittsburg  State 
University,  Pittsburg,  KS  66762.  An  Equal 
Op^rtunity/Affirmative  Action  Employer, 


JOURNALISM  instructor,  assistant  pro¬ 
fessor  with  experience  in  news-editorial 
and  one  of  2  other  areas,  photojournalism 
or  graphics.  Applicant  must  have  a 
minimum  of  3  years  professional  experi¬ 
ence  in  two  of  the  areas  and  advanced 
degree.  Contingency  position  on  nonten¬ 
ure  track,  but  reappointment  is  possible. 
Deadline  for  receiving  applications  and  re¬ 
sumes  is  July  20,  1978.  Send  applications 
and  resumes  to:  Professor  James  L.  High¬ 
land,  Chairman,  Search  (Committee,  Dept, 
of  Journalism,  323  Academic  Complex, 
Western  Kentucky  University,  Bowling 
Green,  KY  42101.  An  Equal  Opportunity/ 
Affirmative  Action  Employer. 


RE-ADVERTISEMENT 
Journalist-in-residence.  2-5  years  good 
newspaper  reporting/editing  experience. 
Journalism  or  mass  communication  de¬ 
gree,  MA  or  PhD  preferred.  Previous  ex¬ 
perience  working  with  minority  students 
essential.  Abilities  to  supervise  students 
producing  independent  student  newspa¬ 
per,  to  teach  reporting  and  newspaper 
practicum,  knowledge  of  reporting,  edit¬ 
ing,  l^ut  and  offset  production  impor¬ 
tant.  2-year  appointment  only.  Open  Fall 
1978.  $16,(X)(3-$21,000  for  9  months.  Re¬ 
sumes  by  July  24, 1978  tO:  Robert  M.  Rug- 
gles.  Chairman,  Journalism,  P.O.  Box  14, 
Florida  A&M  University,  Tallahassee,  FL 
32307. 

FAMU  is  an  Equal  Opportunity  Employer- 
Equal  access  institution. 


CHAIRPERSON,  Department  of  Jour¬ 
nalism.  Spring  or  Fall  Semester  1979. 
News-editor  sequences  are  offered  for  BA 
(accredited  by  ACEJ),  BSJ,  and  MA  de¬ 
grees.  Desired  qualifications:  PhD  in  the 
discipline:  administrative  experience  or 
strong  evidence  of  potential;  aptitude  for 
budget  and  personnel  management: 
teaching  experience  at  the  college  level; 
demonstrated  effectiveness  in  working 
with  undergraduate  and  graduate  students 
and  in  encouraging  faculty;  commitment 
to  journalism  research;  productive  news 
media  experience;  a  personal  history  of 
work  with  media;  and  dedication  to  ex¬ 
panding  a  professional  graduate  program. 
Submit  letter  with  vita  to  Chairman, 
Search  Committee,  Department  of  Jour¬ 
nalism,  University  of  Mississippi,  Univer¬ 
sity,  MS  38677  by  November  1,  1978,  to 
ensure  consideration.  Salary  negotiable. 
Equal  Opportunity  Employer,  M/F. 


THE  UNIVERSITY  OF  MINNESOTA  Ag¬ 
ricultural  Extension  Service  seeks  a  com¬ 
municator  to  do  news  and  feature  writing 
on  agricultural  and  4-H  topics.  Must  have 
training  and  degree  in  agricultural  jour¬ 
nalism  or  related  communications  area. 
Bachelor's  required.  Master's  desired. 
Understanding  of  agriculture  is  essential. 
Three  to  five  years  writing  experience  de¬ 
sired.  Salary  $16,000  Minimum.  Write  to: 
William  Milbrath,  Agricultural  Extension 
Service,  240  Coffey  Hall,  University  of 
Minnesota,  St.  Paul,  MN  55108.  An  Equal 
Opportunity/Affirmative  Action  Employer. 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


BUDGET/PLANNING 

New  York  City  communications  firm  seeks  a  highly 
motivated  results  oriented  self-starter  to  join  our 
expanding  Budget/Planning  Department. 

Successful  candidate  should  demonstrate  in  depth 
knowledge  and  experience  in  utilizing  or  implementing 
cost  accounting  systems. 

We  are  seeking  a  candidate  with  a  finance  or  accounting 
degree.  Experience  with  financial  modeling  and/or  time 
sharing  applications  preferred. 

If  you  are  a  financial  professional  who  has  the  ambition 
to  succeed  in  a  dynamic,  fast  paced  business,  forward 
your  resume  in  confidence,  including  salary  history  to: 

Box  5109,  Editor  &  Publisher 

An  Equal  Opportunity  Employer.  M  F 


GENERAL  MANAGER -TO  $22,000 
Rapidly  growing  youth-oriented  newspaper 
chain  (New  York,  Florida  and  Georgia) 
seeks  extremely  hard-working  general 
manager  to  oversee  entire  operation. 
Knowledge  in  ad  sales,  promotion,  layout 
and  production  and  editorial.  Staff  of  21. 
15°b  travel  to  help  set  up  and  co-ordinate 
new  papers.  Resume  and  strong  letter  to 
Good  Times.  230  Arlington  Circle.  East 
Hills,  NY  11548. 


BUSINESS  MANAGER  for  small  Zone  1 
daily.  Must  be  experienced  in  payroll,  pay¬ 
ables.  receivables,  purchasing.  Budget 
administration  helpful.  Send  full  resume 
and  salary  requirements  to:  Box  5132, 
Editor  &  Publisher. 


CONTROLLER  for  expanding  weekly 
newspaper  publishing  and  printing  firm  in 
Southern  C/alifornia.  Must  be  energetic 
shirt-sleeve  person  with  strong  accounting 
systems  and  contemporary  EDP  back¬ 
ground.  Resume  with  salary  history  to  Box 
5134,  Editor  &  Publisher. 


BUSINESS  MANAGER 
needed  for  prospective  Seattle/Portland 
based  publishing  venture.  Advertising,  cir¬ 
culation  experience  or  MBA  desired.  No 
capital  required.  Box  469,  Spokane,  WA 
99210. 


TALENTED,  hard-working  marketing 
executive  for  small  Ohio  daily.  Supervise  4 
sales  people,  produce  advertiser  newslet¬ 
ter,  prepare  and  implement  reader  and  ad¬ 
vertiser  surveys,  plan  and  implement  pro¬ 
motion  campaigns  and  help  to  start  a 
shopper.  Write:  Box  5159,  Editor  & 
Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 


Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 

Editor  &  PuDlisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplaceable  material. 

EV>  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


ADVERTISING 


ADVERTISING  MANAGER  for  small  mid¬ 
west  daily.  Should  be  top  salesman  to 
meet  and  work  with  businessmen.  Oppor¬ 
tunity  to  buy  in  within  3  years.  Salary  plus 
commission.  An  excellent  opportunity  for  a 
beginner.  Write  Box  5003,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR 
Growing  suburban  newspaper  group  with  a 
national  reputation  for  quality  publications 
is  looking  for  a  top  notch  advertising  pro¬ 
fessional  to  head  up  our  advertising  de¬ 
partment.  Excellent  salary,  attractive  in¬ 
centive  plan,  and  superb  benefit  package. 
Send  complete  resume  to  Box  4948,  Editor 
&  Publisher. 


ADVERTISING  MANAGER  for  new  weekly 
newspaper  in  small  southern  city  with 
famous  university.  Experienced  in  selling 
for  media.  Organize  and  operate  plan  for 
classified  and  display  ads  OBSERVER, 
P.O.  Box  3917,  Charlottesville,  VA  22903. 


BRIGHT,  professional  ad  account  execu¬ 
tive  wanted  forcompetitive  Zone  5,  30,0(X) 
daily.  Ability  to  conceive,  sell  and  imple¬ 
ment  effective  campaigns  for  advertisers  a 
must.  Group  owned  with  eventual  man¬ 
agement  possibility  for  the  right  candi¬ 
date.  Good  salary  and  benefits,  pleasant 
community.  Write  Box  5063,  Editor  & 
Publisher. 


ADVERTISING  MANAGER 

Prestigious  national  non-profit  educational 
organization  concerned  with  American  his¬ 
tory  and  architecture.  Minimum  8  years 
experience  in  publications,  primarily  ad¬ 
vertising  sales.  Institute  classified  and 
display  ads  in  4-color  magazine  issued  6 
times  yearly.  Coordinate  and  sell  advertis¬ 
ing  for  monthly  newspaper.  Send  resume 
with  salary  history:  Box  5073,  Editor  & 
Publisher.  Equal  (Jpportunity  Employer. 


ADVERTISING  SALES/TEXAS 
Each  week  newspapers  call  us  seeking  ad¬ 
vertising  sales  personnel.  Send  us  your  re¬ 
sume  for  our  placement  bulletin  mailed 
monthly  to  over  80  newspapers.  Write 
Texas  Daily  Newspaper  Association,  3701 
Kirby,  Room  1110,  Houston,  TX  77098. 


ADVERTISING  SALES 
Permanent  career  opjxrrtunity  offered  by 
established  (30  years),  expanding,  na¬ 
tional  weekly  trade  newspaper.  SeTl  and 
service  accounts,  chiefly  by  phone  and 
mail.  Salary,  commission,  profit-sharing, 
health  and  life  insurance  programs.  Write: 

K.  M.  Benjamin 
Flower  News 
549  W.  Randolph  Street 
Chicago,  IL  60606 


EXPERIENCED  eager  beaver  to  help 
weekly  with  growing  pains,  advertising 
sales  with  New  Hampshire  paper.  Salary 
negotiable.  Write  Box  5121,  Editor  & 
Publisher. 


WANTED:  Combination  advertising-news 
person,  to  handle  those  jobs  on  a  small 
weekly  near  St.  Louis,  Missouri.  Write  Vic 
Gierke,  P.O.  Box  367,  Louisiana,  MO 
63353. 


Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper  Audience 
in  the  World  with  E&P  Classifieds 


ARE  YOU  A  WINNER? 

Join  the  Northwest's  most  progressive 
weekly  newspaper  group.  Have  fun:  earn 
big:  and  enjoy  beautiful  Portland.  Oregon. 
Send  resume  and  references  to  J.  L. 
Allred.  Community  Publications,  Inc., 
6960  SW  Sandburg  St..  Tigard.  OR  97223. 


ADVERTISING  MANAGER  for  30,000  cir¬ 
culation  Zone  5  daily.  Position  reports  to 
publisher  and  offers  great  potential  for 
career  growth  with  one  of  the  country's 
largest  newspaper  groups.  If  you're  ag¬ 
gressive  and  have  several  years  experience 
in  newspaper  advertising,  please  send  your 
resume  and  salary  requirements  in  confi¬ 
dence  to  Box  5146,  Editor  &  Publisher. 


ARTIST 


COME  TO  the  Arts  Capital  of  the  South¬ 
west!  LAYOUT  ARTIST  for  newspaper's 
Creative  Sen/ices.  Production  skills  neces¬ 
sary.  Send  resume,  salary  expected.  The 
New  Mexican.  P.O.  Box  2048,  Santa  Fe, 
NM  87501. 


CIRCULATION 


CIRCULATION 
DISTRICT  MANAGERS 
Experienced  district  manager  wanted. 
Must  be  knowledgeable  in  carrier  and 
motor  route  operation,  strong  on  service, 
collection  sales.  Growth  market  in  ideal 
living  and  recreational  area. 

40,000  AM  daily  and  50,000  Sunday  in 
Western  Zone  2. 

Send  complete  resume  and  salary  re¬ 
quirements  to  Box  5020,  Editor  & 
Publisher. 


CIRCULATION  DEVELOPMENT  MAN¬ 
AGER— super  sales  person  needed  to 
develop  new  business  for  Midwest  daily. 
Will  set  up  surveying,  sampling,  crewing, 
direct  mail,  carrier  contests  and  telephone 
sales.  2-3  years  of  promotion  experience 
preferred.  Send  resume  to:  Don  Michel. 
The  Journal  Times.  212  4th  St..  Racine.  Wl 
53403. 


CIRCULATION  MANAGER  50.000  circu¬ 
lation  Zone  5  weekly  group.  Growth  mar¬ 
ket.  quality  news  product.  Excellent  op¬ 
portunity  for  a  promotion  and 
community-minded  pro  with  credentials  on 
paid,  voluntary  and  free.  Send  resume  to 
Box  5077,  Editor  &  Publisher. 


WE  ARE  LOOKING  FOR  a  bright,  energetic 
individual,  experienced  in  newspaper  cir¬ 
culation.  to  manage  one  of  our  zones.  The 
right  individual  must  be  a  strong  leader, 
and  must  be  capable  of  handling  all  re¬ 
sponsibilities  delegated  to  him/her.  We  are 
a  fast  growing  suburban  daily  in  Zone  5, 
and  offer  a  good  starting  salary  and  fringe 
benefit  package.  Send  resume  to  Box 
4967,  Editor  &  Publisher. 


CIRCULATION  MANAGER  wanted  for 
Suburban  Seattle  85,000  circulation 
morning  newspaper.  The  candidate  we 
seek  will  have  knowledge  and  experience 
in  carrier  management,  motor  routes, 
promotion  and  TMC.  Must  have  at  least  5 
years  previous  circulation  management 
experience.  Excellent  salary  and  benefits. 
Send  resume,  salary  history  and  require¬ 
ments  to:  Dave  Cooke,  Fournier  Newspa¬ 
pers,  P.O.  Box  130,  Kent,  WA  98031. 


ENERGETIC,  experienced  Circulation 
Manager  needed  for  Midwest  daily.  Very 
desirable  recreation  oriented  area.  Prefer 
career  minded  individual.  Excellent 
fringes.  Advancement  opportunity.  Box 
5108,  Editor  &  Publisher. 


ASSISTANT  CIRCULATION  MANAGER. 
Rocky  Mountain  area.  Good  opportunity 
for  enthusiastic,  aggressive  individual  with 
good  sales,  service  and  collection  back¬ 
ground  interested  in  a  circulation  career. 
Ownership  in  other  dailies  in  Wyoming  pro¬ 
vides  excellent  opportunities  for  ad¬ 
vancement.  We  service  the  community 
with  a  growing  morning,  evening  and  Sun¬ 
day  newspaper.  Mountain  recreation  in 
one  of  the  last  unspoiled  areas  of  the  US 
includes  hunting,  fishing,  hiking,  skiing 
and  camping.  Send  a  complete  resume  to 
Tom  Grimaldi,  Circulation  Director, 
Cheyenne  Newspapers,  Inc.,  110  E.  17th 
St.,  Cheyenne,  WY  82()01. 


JOIN  OUR  Circulation  Management  team 
as  assistant  circulation  director.  We  pub¬ 
lish  two  PM  dailies  (Monday  thru  Saturday) 
in  rapidly  growing  Southern  California 
market.  Person  we  seek  should  have  solid 
background  as  a  district  manager  with 
emphasis  on  sales  promotion.  Person  will 
handle  small  district  managers.  (Chance  to 
grow  with  aggressive  company.  Salary 
open.  Send  resume  to  Tom  Bruchs.  Circu¬ 
lation  Director.  Glendale  Newspapers. 
Inc.,  Glendale,  CA  91209. 


CIRCULATION  MANAGER 
Immediate  opening  at  16,000  circulation 
daily.  Zone  9  location  offers  great  living 
conditions.  Position  requires  knowledge  of 
all  phases  of  circulation:  Sales,  service, 
promotion,  ABC  reports.  Salary  based  on 
qualifications  and  experience,  up  to 
$18,500,  excellent  fringe  benefits.  An 
Equal  Opportunity  Employer.  Applicants 
send  complete  resume  and  references  to 
Box  5128.  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  a  qualified  cir¬ 
culator  with  a  desire  to  advance  within  the 
newspaper  business.  We  are  an  8.0(X)  PM 
daily  with  a  controlled  circulation  weekly. 
As  part  of  a  rapidly  growing  group,  we  offer 
unlimited  opportunities  for  the  person  who 
proves  him/herself.  Call  or  send  resume 
and  references  in  first  letter  to:  David  Di¬ 
llon.  The  Evening  Sun,  45  Hale  St.,  Nor¬ 
wich,  NY  13815,  (607)  334-3276. 


CIRCULATION  MANAGER  for  12.000  daily 
with  weekly  extended  coverage  publica¬ 
tion.  Ideal  small  Ohio  community.  Very 
highly  competitive  market.  Very  good 
fringes.  Send  complete  resume  and  salary 
requirements  to  Box  5139,  Editor  & 
Publisher. 


CIRCULATION  MANAGER -Excellent  op¬ 
portunity  for  a  district  manager  on  a  larger 
newspaper.  Management  ability  to  handle 
carrier  force  and  motor  route  system  for  a 
12,000*  6-day  daily.  No  Sunday.  Newspa¬ 
per  plans  to  go  ABC  in  near  future.  Base 
salary  negotiable  with  bonus  arrangement. 
Send  resume  to:  T.  G.  Washington.  The 
Messenger,  221  S.  Main,  Madisonville.  KY 
42431. 


CIRCULATION  MANAGER.  Southwest 
Pennsylvania  daily.  Excellent  chance  to 
use  all  phases  of  circulation:  promotion, 
sales,  motor  route  development,  mail  use, 
service  and  organization.  Send  complete 
resume  to  Box  5148,  Editor  &  Publisher  or 
call  (412)  567-5656. 


CIRCULATION 

DIRECTOR 

For  60,0(X)  six-day  morning  and  Sunday. 
Must  be  able  to  organize  department,  de¬ 
velop  motor  routes,  direct  sales  and  moti¬ 
vate  carriers  and  dealers.  We  want  to  in¬ 
crease  both  our  daily  and  Sunday  circula¬ 
tion.  Should  have  been  to  API  and  be  an 
active  member  of  State  or  National  circu¬ 
lation  associations.  This  is  an  excellent 
opportunity  with  good  salary  and  fringe 
benefits  for  the  proper  leader.  Send  re¬ 
sume  telling  of  background  and  education 
to:  Carl  M.  Gillespie,  Vice  President,  Trib¬ 
une-Democrat,  Johnstown,  PA  15901. 


CIRCULATION  MANAGER  needed  for  new 
5-day  daily  newspaper  in  Zone  5  area. 
Must  be  promotion  minded  with  experi¬ 
ence  to  handle  15,000  daily.  Earnings 
commensurate  with  experience,  (xenerous 
benefits.  Reply  Box  5122,  Editor  & 
Publisher. 


TRANSPORTATION  MANAGER 
Newly  created  position,  responsible  for  25 
employee  driver,  fleet  and  garage  facility. 
Duties  include:  Maintenance,  scheduling, 
and  supervision  of  distribution.  We  are  an 
AM/PM  daily  in  Zone  6.  Contact:  Bruce 
Mackey.  Circulation  Director,  Corpus 
Christi  Caller-Times.  P.O.  Box  9136,  Cor¬ 
pus  Christi,  TX  78408,  (512)  884-2011. 


CIRCULATION 

MANAGER 

Zone  2  daily  needs  an  aggressive  Circula¬ 
tion  Manager  to  build  a  solid  base  in  a 
growing,  conipetitive  market.  Excellent  po¬ 
tential  for  M60  oriented  manager  to  grow 
into  a  general  management  position.  If  you 
have  a  proven  track  record,  send  salary 
requirements  and  salary  history  to  Box 
5149,  Editor  &  Publisher. 
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HELP  WANTED 


CLASSIFIED  ADVERTISING 


IMMEDIATE  OPENING  for  a  classified  out¬ 
side  sales  representative  with  manage¬ 
ment  advancement  potential  will  work 
some  retail  in  Ohio's  vacation  land  at  a 
27,000  plus  daily.  Salary  commensurate 
with  experience.  Excellent  fringes  and  in¬ 
centive  program.  Send  resume  to:  Mac 
Rau,  Sandusky  Register,  314  W.  Market 
St.,  Sandusky,  OH  44870  or  phone  (419) 
625-5500. 


EXPERIENCED,  proven  track  record  and 
competitive  situation  vs.  dailies,  pen- 
nysavers,  etc.  Must  be  able  to  hire,  train, 
motivate.  We  offer  major  chain  ownership, 
aggressive  incentive  system,  warm 
California  coastline,  and  the  opportunity  to 

trow.  Weekly  suburban  newspaper,  paii  of 
uburban  Group.  Send  resume  and  salary 
demands  to  Box  5011,  Editor  &  Publisher 


CLASSIFIED  AD  MANAGER 
Need  personable,  aggressive  person  with 
several  years  of  classified  experience 
and/or  degree  to  supervise  small  depart¬ 
ment,  be  involved  in  planning  and  budget¬ 
ing  as  well  as  day-to-day  operations.  Salary 
and  commission.  Send  resume  to:  Jim 
Johnson.  Belvidere  Daily  Republican,  401 
Whitney.  Belvidere,  IL  61008. 


CLASSIFIED  MARKETING 
SUPERVISOR 

Will  report  directly  to  the  classified  man¬ 
ager  at  an  Area  4  metro  newspaper.  Should 
have  advertising/marketing  experience. 
Will  supervise  revenue/expense  budgeting 
and  management  reports.  Requires  good 
analytical  abilities  and  quantitative  skills. 
Send  resume,  including  salary  history  to 
Box  5024,  Editor  &  Publisher.  All  replies 
will  be  held  in  strictest  confidence  and 
references  will  be  contacted  only  after 
mutual  agreement. 


TELEPHONE  SALES  SUPERVISOR 
MOVE  UP  .  .  . 

to  a  major  metropolitan  daily 
Supervise  and  train  Commercial  Tele¬ 
phone  Sales  Department. 

Will  train  classified  supervisor  or  manager 
from  small  daily  or  weekly  newspaper  or 
successful  experienced  classified  tele¬ 
phone  or  outside  sales  person  with  man¬ 
agement  ambition.  Opportunity  to  create, 
innovate  and  develop  own  management 
style. 

In  return,  we  offer  a  good  starting  salary, 
commensurate  with  experience,  profit 
sharing,  pension  plan,  quarterly  cost  of  liv¬ 
ing  adjustments,  health  and  life  insurance 
and  more! 

Please  send  resume,  stating  salary  re¬ 
quirements  to:  Employment  Manager, 
Times  Personnel  Office.  Times  Publishing 
Co..  P.O.  Box  1121,  St.  Petersburg,  FL 
33731. 


CLASSIFIED  ADVERTISING  MANAGER 
Medium-sized  paper  in  Zone  2  seeks  ex¬ 
perienced  classified  advertising  manager 
strong  in  phone  room  supervision  and 
classified  display  sales.  Competitive  salary 
and  benefits.  Send  resume  in  confidence 
to  Scott  T.  Donaldson,  Personnel  Director, 
Star-CSazette,  201  Baldwin  St.,  Elmira.  NY 
14902. 


CLASSIFIED  TELEPHONE 
MANAGER 

Aggressive  professional  sought  for  highly 
competitive  market  in  Zone  2  leading  daily 
and  Sunday  with  circulation  over  500,(X)0, 
offers  an  excellent  salary  and  wide  ranging 
benefits  plus  ...  a  challenging  position  in 
an  exciting  metropolitan  environment.  You 
must  be  able  to  train,  supervise  and  moti¬ 
vate  a  staff  of  80+  and  willing  to  take  on 
planning  and  developmental  respon¬ 
sibilities  for  this  essential  department. 
Working  knowledge  of  VDTs  (currently 
operative)  desirable.  Send  resume  in  con¬ 
fidence  to  Box  5110,  Editor  &  Publisher. 
An  Equal  Opportunity  Emplr^er. 

IT’S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P 
Box  Holder.  However,  if  you  don’t  want 
your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope 
addressed  to  the  Box  Holder.  Attach  a  note 
listing  newspapers,  groups  or  companies 
you  don’t  want  the  reply  to  reach;  put  the 
reply  and  note  in  an  envelope  addressed  to 
E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your 
reply. 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


CLASSIFIED  SALES  REPRESENTATIVE 
We  are  looking  for  an  experienced, 
career-minded  individual.  We  are  a  6-day, 
12,0(X)  circulation  daily  newspaper.  You 
will  be  servicing  present  accounts  as  well 
as  soliciting  new  business.  Must  be  able  to 
prepare  and  sell  both  line  type  ads  and 
classified  display.  Layout  ability,  ledgeable 
handwriting  and  good  typing  skills  re¬ 
quired.  Knowledge  of  co-op  advertising 
helpful.  We  offer  an  attractive  salary, 
bonus  plan  plus  group  insurance  and  profit 
sharing.  Excellent  future,  department 
management  possibilities.  Send  complete 
confidential  resume  including  past  work 
experience,  references  and  salary  re¬ 
quirements  to:  Paul  E.  Vogel,  Classified  Ad 
Manager,  Dixon  Evening  'Telegraph,  Dixon, 
IL  61021. 


IF  YOU  WANT 
REALLY  BIG  MONEY  .  .  . 

. . .  be  our  Classified  Ad  Manager.  Requires 
top  experience  at  hiring,  training,  earning 
big  profits,  selling,  building  a  department, 
earning  big  profits,  computerizing,  sweep¬ 
ing  up  the  floor  and  earning  big  profits. 

In  return.  I’ll  guarantee  unlimited  earnings 
and  will  give  you  a  free  hand  (even  allow 
some  mistakes).  Entry  level  is  $15,000  + 
fringes  .  .  .  you  should  earn  about 
$20,0(X)  first  year.  Thereafter  if  you  aren’t 
earning  $30,000,  $40,000  or  more.  I’ve 
hired  the  wrong  Classified  Ad  Manager. 
Negatives  are:  working  in  high-tax  New 
York  state;  office  that’s  a  physical  disaster 
due  to  outgrowing  it  too  fast;  and  a  SOB 
boss  who  demands  big  profits. 

History:  classified  volume  4  years  ago 
$50,0(j0.  Today  $500,0(X).  Can  do  $5  mil¬ 
lion  now.  but  needs  leadership  to  make  it 
happen.  Paper  is  195,000  circulation  class 
and  truly  delivers  great  results. 

Requires  pragmatic,  compulsive,  hard¬ 
working,  goal-oriented,  shirtsleeve/blouse- 
sleeve  manager  who’ll  do  it  all.  without 
much  direction  from  me. 

Write,  tell  me  how  hiring  you  will  solve  my 
problems.  Our  employees  know  of  this  ad. 
Box  5119,  Editor  &  Publisher. 

CLASSIFIED  MANAGER 

Opportunity  for  ambitious,  experienced, 
and  enthusiastic  classified  pro  to  direct  10 
person  staff  at  42,000  daily.  Above<om- 
petitive  salary  and  career  growth  in  an  in¬ 
vigorating  atmosphere.  Contact:  Tom  Ka- 
merer.  Personnel  Director,  Telegraph 
Herald,  P.O.  Box  688,  Dubuque.  lA  52001. 

An  Equal  Opportunity  Employer 


HELP  WANTED 


DISPLAY  ADVERTISING 


WE  WANT  to  add  one  good  person  to  our 
ad  staff.  Positive  attitude  with  willingness 
to  learn  more  important  than  experience. 
Large  weekly  in  beautiful  area.  Vvrite  fully. 
Verde  Independent,  Box  517,  Cottonwood, 
AZ  86326. 


EXPERIENCED  retail  salesperson  needed 
by  Salinas  Californian,  a  Gannett  Newspa¬ 
per,  located  in  Monterey  County,  Califor¬ 
nia.  Must  have  a  thorough  knowledge  in  all 
phases  retail  advertising,  shopping  center 
oriented.  Send  resume  to  Ad  CJirector,  P.O. 
Box  1091,  Salinas.  CA  93901. 


RETAIL  SALES 

The  Holland,  Michigan,  Sentinel  wants  to 
find  the  best  ad  saTesperson  in  the  coun¬ 
try!  We  have  a  position  opening  within  a 
few  weeks.  The  opening  was  created  by  an 
intra-office  promotion.  You  would  handle 
90  to  100  retail  accounts  in  the  Holland 
area.  Holland  is  western  Michigan’s  most 
beautiful  resort  city.  We  have  the  best 
beaches  on  all  the  Great  Lakes  and  in 
winter  we’re  minutes  from  the  best  skiing 
in  this  part  of  the  country.  You’ll  be  work¬ 
ing  on  the  retail  team  that  has  made  The 
Sentinel  one  of  the  most  colorful  newspa¬ 
pers  in  Michigan.  Earnings  are  up  to  you. 
Our  commission  plan  gives  you  a  cut  of 
every  dollar  you  generate.  Commissions 
will  yield  from  $13.CX)0  to  $19,000  per 
year.  If  you  are  an  experienced  newspaper 
advertising  salesperson  looking  for  a  great 
opportunity,  contact: 

Scott  G.  Stewart 
Advertising  Director 
The  Holland  Sentinel 
54  W.  8th  Street 
Holland.  Ml  49423 
(616)  392-2311 

The  Sentinel  is  a  Stauffer  Communications 
Property. 


RETAIL  ADVERTISING  representative,  ex¬ 
perienced.  Aggressive  person  with  sales 
and  layout  experience.  Salary,  bonus,  ex¬ 
cellent  benefits.  Salary  commensurate 
with  experience.  Zone  1.  Box  5157,  Editor 
&  Publisher. 


ADVERTISING  SALESPERSON 
This  could  be  your  opportunity  if  you  have 
a  proven  background  in  newspaper  Display 
Advertising  Sales  and  wish  to  join  the  staff 
of  an  award-winning,  growing  daily  news¬ 
paper.  Good  income,  pleasant  living  and 
working  conditions,  profit  sharing,  medical 
insurance  and  many  other  benefits.  Send 
your  resume  in  confidence  to:  Steve  Hunt¬ 
er,  Assistant  Publisher,  Daily  Sentinel, 
P.O.  Box  709,  Woodstock  IL  60098. 


HELP  WANTED 


EDITORIAL 


ASSISTANT 
MANAGING  EDITOR 
—SUNDAY 

Immediate  opening  for  assis¬ 
tant  managing  editor  to  take 
charge  of  Sunday  edition  of 
major  Zone  6  daily .  Strong  edit- 
i  ng  a  nd  i  mag  i  native  layout  sk  i  I  Is 
required.  VDT  experience 
helpful.  Send  resume  and  salary 
requirements  to: 

Box  5050 

Editor  &  Publisher 


DATA  PROCESSING 


DATA  PROCESSING 


WANTED: 

Programmer  and  systems  manager.  Four  years  ex¬ 
perience  as  programmer.  Accounting  background 
wanted.  Familiarity  with  DEC  1170  computer  desir¬ 
able.  Experience  with  interactive  multi-user  proces¬ 
sing  as  opposed  to  batch  processing.  Would  modify 
manufacturer’s  program.  Would  install  and  manage 
program.  Send  resume  to 

Michael  Mead,  Erie  Times-News 
205  West  12th  St.,  Erie,  PA  16501. 


EDITORIAL 


MANAGING  EDITOR 

Southwest  Indiana  daily.  Person  must  be 
well  rounded  in  all  aspects  of  a  small  town 
local  news  oriented  newspaper.  Send  re¬ 
sumes  to: 

D.  A.  Lyons,  Publisher 
Linton  Daily  Citizen 
P.  0.  Box  151 
Linton,  IN  47441 

REPORTER  with  1-2  years  experience  on 
weekly  for  Ohio  daily  26, CK)0  circulation  for 
reporting,  possible  editing  job.  Starting 
pay  $180  weekly.  Box  5068,  Editor  & 
Publisher. 


MANAGING  EDITOR 

Prestigious  national  non-profit  educational 
organization  concerned  with  American  his¬ 
tory  and  architecture.  Chief  editor  with  10 
years  experience  In  magazine  planning, 
production  and  administration.  4-color 
magazine  expanding  to  6  issues  and  in¬ 
stituting  classified  and  display  advertising. 
Send  resume  with  salary  histon  to:  Box 
5074,  Editor  &  Publisher.  Equal  Opportun¬ 
ity  Employer. 


PROMOTE  YOURSELF 
THRU  E&P  CLASSIFIEDS 


CITY  EDITOR 

Aggressive?  Good  organizer?  You  may  be 
the  person  around  whom  we  can  build  our 
city  desk.  Highly  competitive  PM  metro 
daily  in  Zone  6  needs  a  special  person  to 
be  city  editor.  Broad  experience,  keen 
news  judgment  and  ability  to  work  with 
people  are  musts.  Job  offers  an  unusual 
chance  to  rebuild  local  coverage.  Send  re¬ 
sume  and  clips.  Box  4961,  Editor  & 
Publisher. 


MANAGING  EDITOR  for  new  weekly  news¬ 
paper  in  small  southern  city  with  famous 
university.  Needs  several  years  exjierience 
as  editor.  Versatile  and  energetic.  OB¬ 
SERVER,  P.O.  Box  3917,  Charlottesville, 
VA  22903. 


EXPERIENCED  desk  person  to  work 
nights.  Adept  in  layout  and  editing.  Con¬ 
tact:  Rodney  Odell,  Editor,  Daily  Advance, 
87  E.  Blackwell  St.,  Dover,  NJ  07801,  or 
call  (201)  366-3000. 


MANAGING  EDITOR  who  can  direct  news, 
ad,  circulation  and  promotion  efforts  for 
top  Midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047,  Editor  & 
Publisher. 


TECHNICAL  WRITER 

Well  known  petroleum  publication  needs 
senior  editor  to  work  out  of  Houston  office. 
Assignment  offers  good  salary,  travel,  op¬ 
portunity  to  advance.  Send  resume  to  Box 
5029,  Editor  &  Publisher. 


REPORTER/PHOTOGRAPHER  for  top- 
notch  Florida  weekly.  Pay  equal  to  ability. 
Reply  with  clips,  photos  to  Okeechobee 
News,  P.O.  Box  638,  Okeechobee,  FL 
33472. 


WE'RE  EXPANDING  AND 
NEED  HELP 

Feature  coverage  at  a  major  metropolitan 
newspaper  is  taking  off  in  some  exciting 
new  directions,  demands  larger  staff. 

•  Stylish  writer  for  stylish  beats:  High 
fashions  for  body  and  home  are  the 
subjects;  what  we  need  is  a  rejaorter 
who  can  write  about  them  with  wit  and 
imagination. 

•  General  assignment  features  writer: 
Just  because  the  subjects  are  "soft" 
doesn’t  mean  the  reporting  and  writing 
should  be.  Can  you  combine  thorough 
research,  original  thinking  and  dyna¬ 
mite  writing? 

•  Copy  Editor:  First-class  help  needed 
with  copy  editing  and  layout  to  meet 
new  graphic  and  content  challenges. 

If  you  think  you’re  the  person  for  one  of 
these  jobs,  send  samples  and  resume  to 
Box  5141,  Editor  &  Publisher. 


EDITOR:  50,000  circulation  Connecticut 
ucational  weekly  in  growing  established  alternative 
•'■'t^^.n  newspaper  chain  seeks  person  with  jour- 

jr  with  10  nalistic  experience  and  the  ability  to  moti- 
planning,  jjaff  and  freelancers  and  who  under- 

I.  4-color  stands  conceptual  direction  as  well  as 

llertising  ‘"“Py 

y  to-  Box  ARTS  AND  ENTERTAINMENT  EDITOR: 

Joportun-  Journalistic  background.  Arts/cultural 

credentials  to  create  and  edit  section  deal- 

_  ing  with  fine  arts  and  popular  culture  of 

paper  with  staff  and  freelancers.  Resumes 
for  either  to:  Editor.  New  Haven  Advocate, 
S  1184  Chapel  St.,  New  Haven,  CT  06511. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


REPORTER  lcx>king  for  the  varied  and  ex¬ 
citing  opportunity  available  on  a  small 
daily.  Experience  or  college  background 
should  include  hard  news  and  public  af¬ 
fairs  reporting.  You  would  be  the  top  re¬ 
porter  on  a  newspaper  that  is  involved  in 
investigative  reporting  as  well  as  commun¬ 
ity  service.  Starting  pay  is  $150  plus  good 
fringes.  You  must  be  willing  to  come  to  our 
plant  in  Ohio  at  your  own  expense.  Please 
include  letter,  resume  and  references  with 
phone  numbers.  Explain  why  you  like  re¬ 
porting  governmental  and  hard  news. 
Write  to  Steve  Wolfrom,  The  Review  Times, 
Fostoria,  OH  44830. 


MILITARY  WRITER 

Top  beat  for  top  pro  covering  one  of 
America's  largest  military  concentrations. 
Has  to  have  human  touch  with  features 
and  investigative  skills  for  the  big  stories. 
Building  a  national  reputation  through 
balanced,  accurate  reporting  is  incidental 
to  the  job.  100,000  PM  in  Southeast 
coastal  area.  Send  clips  and  resume  to  Box 
5056,  Editor  &  Publisher. 


NEWSPAPER  and  broadcast  group  which 
requires  its  television  stations  to  produce 
first-rate  professional  news  coverage  in¬ 
vites  applications  from  experienced,  com¬ 
petitive  news  executives  who  think  they 
can  direct  a  talented  young  news  team  in  a 
leading  Zone  3  television  station.  TV  ex¬ 
perience  not  necessaiy  but  the  slot  will  be 
filled  by  a  fast-thinking  type  who  knows 
news  and  how  to  get  it  quickly  and  accu¬ 
rately.  Experience  as  a  managing  editor, 
city  editor  or  state  editor  would  be  helpful. 
Reply  in  absolute  confidentiality  to  Box 
5116,  Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER  needed  for 
small  Wyoming  weekly.  Excellent  ad¬ 
vancement  opportunity  to  higher  paying 
positions  for  right  person.  Near  recreation 
area,  Yellowstone.  Box  5153,  Editor  & 
Publisher. 


NEWSROOM  EXECUTIVE 
for  growing  Michigan  daily  in  fast- 
deveToping  recreation  and  commercial 
area.  Innovative  working  manager  sought 
to  lead  full-time  staff  of  7.  5-day  PM  with 
Saturday  AM.  Must  have  journalism  de¬ 
gree,  management  experience,  and  be 
confident  of  own  abilities.  Report  directly 
to  publisher.  Join  our  cooperative  man¬ 
agement  team.  Complete  paid  benefits 
with  above  average  salary.  Enjoy  outstand¬ 
ing  recreation  and  living  conditions  with 
your  family.  Please  send  resume  including 
career  goals  to;  Tom  Huckle,  Publisher, 
Cadillac  Evening  News,  Cadillac,  Ml 
49601, 


GENERAL  ASSIGNMENT  REPORTER  for 
South  Florida  AM  with  at  least  3  years  daily 
newspaper  experience.  Please  send  re¬ 
sume  detailing  experience  and  salary  re¬ 
quirements  to  Box  5130,  Editor  & 
Publisher. 


SPORTS  WRITER  to  join  young,  energetic 
staff  on  30,000  PM  daily.  We're  locally-ori¬ 
ented  (high  schools  and  colleges),  and 
emphasize  a  creative  approach  in  all  our 
work.  Good  salary  and  excellent  benefits. 
Prefer  recent  J-school  grad  but  need, 
above  all,  somebody  who  isn't  afraid  to  put 
in  long  hours  and  write  it  as  he/she  sees  it. 
Send  resume,  clips  and  references  to  Tom 
Schmidt,  Sports  Editor,  Delaware  State 
News,  P.O.  Box  737,  Dover,  DE  19901. 


MANAGING 

EDITOR 

The  Decatur  (Illinois)  Herald,  a  37,000 
morning  daily  is  seeking  a  Managing 
Editor.  Initial  responsibility  to  assist  in 
splitting  present  combined  editorial  staff 
into  strong  competitive  arrangement  with 
sister  PM  daily,  The  Decatur  Daily  Review, 
Additional  responsibilities  include  direc¬ 
tion,  supervision,  coordination  and  plan¬ 
ning  news  coverage:  administration  of 
policies  and  procedures:  generating  ideas 
and  programs  for  growth. 

This  offers  a  good  opportunity  for  profes¬ 
sional  advancement  and  personal  de¬ 
velopment  for  a  person  who  already  has 
some  first  line  supervisory  experience. 
Salary  commensurate  with  experience  and 
an  excellent  fringe  tienefit  package. 

Send  resume  with  salary  history  and  re¬ 
quirement  along  with  samples  of  your  work 
to:  Keith  L.  Stewart,  Personnel  Manajaer, 
Lindsay-Schaub  Newspapers,  Inc.,  P.O. 
Box  789,  Decatur,  IL  62525. 


WANTED: 

EDITORIAL  DIRECTOR 

For  leading  merchandising  trade  pub¬ 
lication  in  its  field.  If  you  are  present¬ 
ly  employed  as  an  editor,  and  want 
to  move  up  to  a  top  publishing  house 
in  one  of  its  largest  properties,  we 
want  to  talk  to  you,  providing  you 
have  the  following  qualifications: 

1.  Ability  to  get  things  done 
through  other  people. 

2.  You  are  well  organized. 

3.  You  can  document  creative 
achievement. 

4.  You  have  a  thorough  under¬ 
standing  of  merchandising  and 
retailing. 

5.  You  can  meet  deadlines  con¬ 
sistently. 

Please  do  not  apply  if  you  are  not 
presently  employed,  or  do  not  have 
all  the  qualifications  described 
above.  Write,  in  confidence,  to  Box 
5105,  Editor  &  Publisher.  Our  staff 
knows  about  this  position. 


MANAGING  EDITOR 
needed  for  our  Glenview  Announcements. 
Editor  is  responsible  for  editorial  content 
and  production  of  dominant  weekly  subur¬ 
ban  community  newspaper.  Preferred 
candidate  will  have  at  least  5  years  well 
rounded  journalism  experience  (editing, 
page  layout,  headlines,  etc.).  If  interested 
and  qualified  submit  resume  and  salary 
expectations  to; 

Frank  Libasci 
Pioneer  Press 
1232  Central  Avenue 
Wilmette,  IL  6(X)91 

A  subsidiary  of  Time,  Inc.  An  Equal  Oppor¬ 
tunity  Employer,  M/F. 


EDITOR.  Mesabi  Daily  News.  Virginia, 
Minnesota  is  seeking  an  experienced  per¬ 
son  with  knowledge  of  vDT  preferred. 
Send  resume  tO;  L.  R.  Asbach,  General 
Manager,  P.O.  Box  956,  Virginia,  MN 
55792. 


EDITOR  with  experience,  graphics  skills, 
and  community  leadership.  Management 
ability  to  direct  a  news  staff  on  a  12,000 « 
afternoon  paper  in  growing  market.  Send 
resume  and  samples  to  The  Messenger, 
221  &uth  Main,  Madisonville,  KY  42431. 


EDITORIAL 

Major  business  publication  is  seeking  ag¬ 
gressive,  hard  news  reporters  to  dig  out 
news  of  the  metalworking  industry  in  its 
Los  Angeles,  Cleveland,  and  Boston 
bureaus.  Must  have  ability  to  handle  tech¬ 
nical  information  in  easy,  readable  style. 
Experience  in  newspaper  reporting  prefer¬ 
red.  Knowledge  of  business  and  finance 
helpful.  Send  resume  and  salary  require¬ 
ments  to; 

Box  5145,  Editor  &  Publisher 
An  Equal  Opportunity  Employer,  M/F 


SPORTS  WRITER/EDITOR  needed  im¬ 
mediately  by  8,000  circulation  daily  in 
Central  New  York.  Appreciation  of  high 
school  sports,  willingness  to  work  long 
hours  a  must.  David  Dillon,  The  Evening 
Sun,  45  Hale  St.,  Norwich,  NY  13815, 
(607)  334-3276. 


PUBLICATIONS 

EDITOR-DESIGNER 

Responsible  for  a  wide  variety  of  pub¬ 
lications,  plus  some  PR  and  advertis¬ 
ing  functions.  Requirements  include 
Bachelor's  Degree  in  Journalism,  Print 
Design  or  related  area;  3-5  years  pro¬ 
fessional  experience:  and  demon¬ 
strated  ability  in  print  editing,  writing 
and  design.  Forward  complete  re¬ 
sume,  references,  and  samples  of 
work  to  the  Personnel  Director,  AT¬ 
LANTIC  COMMUNITY  COLLEGE,  Mays 
Landing,  NJ  08330.  Equal  Opportuni¬ 
ty/Affirmative  Action  Employer. 
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ON  LINE  ASSISTANT 
MANAGING  EDITOR 

WALLA  WALLA 
UNION-BULLETIN 

exceptional  opportunity  for  personal 
development  and  to  build  your  future 
with  a  newspaper  commited  to  excel¬ 
lence  as  demonstrated  by  our  large 
newshole  (over  50%)  solid  content, 
distinctive  graphics  and  commitment 
to  photojournalism. 

Individual  selected  will  immediately 
have  daily  responsibility  for  direct¬ 
ing  local  staff  and  editing  local  copy. 
Must  have  strong  leadership  potential 
and  demonstrated  editing  ability.  Ex¬ 
tent  of  experience  required  will  de¬ 
pend  on  ability  to  learn  and  lead. 
Minimum  salary  $17,000,  excellent 
fringes.  Wholly-owned  subsidiary  of 
The  Seattle  Times. 

Our  professionally  oriented  communi¬ 
ty,  with  3  colleges  and  3  hospitals,  is 
located  at  the  foot  of  the  Blue  Moun¬ 
tains  with  quick  access  to  all  outdoor 
recreational  activities. 

Send  resume,  tearsheets,  references, 
salary  requirements  to;  Owen  Camp¬ 
bell,  Managing  Editor,  Walla  Walla 
Union-Bulletin,  P.O.  Box  1358,  Walla 
Walla,  WA  99362. 


TECHNICAUEXPERIMENTAL 
PHOTOGRAPHER 
INSTRUCTION/EXPERIMENTAL 
GRAPHICS  DESIGNER 
Applications  and  nominations  are  being 
accepted  for  a  Technical/Experimental 
Photographer  and  an  Instructional/Exper¬ 
imental  Graphics  Designer.  These  two  po¬ 
sitions  are  permanent,  full  time,  to  start 
immediately.  Under  the  supervision  of  the 
Education-Dissemination  Service  Coor¬ 
dinator,  selected  individuals  will  work  to¬ 
gether  cooperatively  and  with  academic 
staff  of  the  Center  to  produce  a  wide  vari¬ 
ety  of  visuals  for  use  in  academic  publica¬ 
tions,  exhibitions,  slide-tape  presenta¬ 
tions,  project  documentaries. 
TECHNICAL/EXPERIMENTAL  PHOTOG¬ 
RAPHER:  Responsible  for  the  operation  of 
the  photographic  laboratory:  conducting 
workshops  on  color  and  black  and  white 
photography. 

REQUIREMENTS:  Bachelor's  degree  or 
equivalent  in  photography  or  directly  re¬ 
lated  area  (equivalent— three  years  di¬ 
rectly  related  work  experience).  At  least 
two  years  experience  in  a  responsible  posi¬ 
tion  planning  the  preparation  and  use  of 
photographs  in  communicating  informa¬ 
tion  to  specific  audiences.  Experience 
preparing  and  presenting  workshops  on 
photography.  Knowledge  of  the  latest 
techniques  in  time/lapse  photography,  mi¬ 
croprojection,  macro-  and  microphotog¬ 
raphy,  motion-media  production,  slide 
copying,  and  operation  of  vertical 
cameras. 

INSTRUCTIONAL/EXPERIMENTAL 
GRAPHICS  DESIGNER:  Responsible  for 
operation  of  the  graphics  laboratory;  con¬ 
ducting  workshops  on  visual  design  and 
illustrating  techniques. 

REQUIREMENTS:  Bachelor's  degree  or 
equivalent  in  design  or  directly  related 
field  (equivalent — three  years  directly  re¬ 
lated  experience).  At  least  two  years  ex¬ 
perience  in  a  responsible  position  planning 
and  designing  graphics  presentation  of  ob¬ 
jects.  facts,  or  ideas  for  specific  audi¬ 
ences.  Ability  to  create  art  work  in  a  variety 
of  different  styles  and  techniques;  to  de¬ 
termine  equipment  needs.  Knowledge  of 
the  preparation  and  use  of  various  types  of 
equipment  for  graphics,  transparencies, 
camera-ready  layouts,  motion  media  exhib¬ 
ition.  computerized  video  displays. 

For  both  positions,  ability  to  work  effec¬ 
tively  with  academic  staff  and  research 
teams  in  an  international  environment  is 
required;  experience  in  an  academic  or  re¬ 
search  related  institution  translating  re¬ 
search  and  policy  products  with  visual 
material  is  highly  desirable. 

Salary  $15,090  per  annum,  plus,  for  those 
eligible,  17.5%  cost-of-living  allowance 
(subject  to  change).  Resume  with  cover 
letter  indicating  position  sought,  and  de¬ 
tailing  relevancy  of  qualifications  must  be 
postmarked  no  later  than  August  8,  1978. 
Work  samples  may  be  requested  at  a  later 
date.  East-West  Center,  Personnel  Divi¬ 
sion,  Dept.  516,  1777  East-West  Road, 
Honolulu,  Hawaii  96848.  Consideration 
given  to  all  qualified  applicants  without  re¬ 
gard  to  race,  creed,  color,  sex,  or  national 
origin. 

An  Equal  Opportunity  Employer  M/F 


COPY  EDITOR  for  city  desk  of  South 
Florida  daily.  Must  be  skilled  in  editing 
local  news,  headline  writing,  layouts.  Elec¬ 
tronic  editing  experience  desirable.  Please 
send  resume  including  salary  require¬ 
ments  to  Box  5129,  Editor  &  Publisher. 


CITY  EDITOR 

ANNAPOLIS  Evening  Capital  27,000  PM  is 
taking  applications  Tor  a  city  editor.  Local 
news  gets  top  priority  here  with  all  local 
page  1  and  break  page.  One  of  the  most 
pleasant  living  areas  in  the  country.  Must 
have  solid  desk  experience  including  lay¬ 
out  and  headline  writing  and  some  super¬ 
visory  experience.  NO  others  will  be  con¬ 
sidered.  Write  to;  Edward  D.  Casey,  Even¬ 
ing  Capital,  Box  911,  Annapolis,  MD 
21401. 


ASSISTANT  NEWSLETTER 
EDITOR 

WHITE  PLAINS 

Entry  level  position  for  trade  newsletters. 
College  newspaper  experience  and  ability 
to  write  under  deadline  pressure.  Resumes 
to:  D.  Quirk,  Knowledge  Industries  Publi¬ 
cations,  2  Corporate  Park  Dr.,  White 
Plains,  NY  106(J4.  An  Equal  Opportunity 
Employer. 


COPY  EDITOR 

Zone  1.  professionals  only.  Salary  $350 
weekly.  Box  5111,  Editor  &  Publisher. 


CHALLENGING  position  for  family  living 
reporter  on  fastest  growing  Florida  GulT 
Coast  PM  paper.  Separate  section,  with 
future  plans  for  Sunday  magazine.  Head 
writing,  layout,  helpful.  Excellent  career 
position.  Contact  Bob  Richardson.  Naples 
Daily  News,  1075  Central  Ave.,  Naples.  FL 
33940.  Phone  1  (813)  262-3161. 


REPORTER 

Versatile,  hard-working  reporter  for  after¬ 
noon  paper  in  Virginia.  At  least  3  years 
experience  on  daily  required.  Excellent 
working  conditions  in  modern  offset  plant. 
Send  clips  and  resume  along  with  salaiv 
requirements  to  Box  5071,  Editor  & 
Publisher. 


EDITORIAL  OPENINGS 

Experienced  desk  personnel  and  reporters 
needed  to  complete  staff  for  40,0TO  Il¬ 
linois  daily. 

Sunday  News  Editor  with  interest  in  edito¬ 
rial  page: 

Copy  Editor  with  both  reporting  and  desk 
experience; 

Reporter  with  background  in  urban  jour¬ 
nalism; 

Sports  Reporter  capable  of  writing  for 
other  sections  of  paper.  Must  have  post¬ 
college  newspaper  experience. 

We  offer  an  excellent  salary  commensu¬ 
rate  with  experience  as  well  as  a  fine  fringe 
benefit  package.  If  interested  please  send 
resume  with  salary  history  and  require¬ 
ment  along  with  appropriate  samples  to: 
Keith  L.  Stewart,  Metro-East  Journal,  P.O. 
Box  3100,  Fairview  Heights.  IL  62208.  An 
Equal  Opportunity  Employer,  M/F. 


NEWSFEATURE  reporter.  Sun  Newspa¬ 
pers  of  Omaha  wants  a  talented  writer  who 
is  a  skilled  reporter,  a  stylist  with  a  nose  for 
news.  We  need  a  feisty  yet  sensitive  news¬ 
person.  If  you  fit  the  bill  and  can  deliver, 
send  cover  letter,  full  resume  and  selected 
clips  to:  Managing  Editor,  4875  F  Street, 
Omaha,  NB  68117. 


LIMA  NEWS.  Northwest  Ohio  daily  invites 
applications  from  newsroom  personnel. 
Opening  for  copy  editor.  Also  u^ating  ac¬ 
tive  prospects  file  for  any  future  openings. 
Please  do  not  phone.  Send  resume  to 
Editor  Thomas  Mullen,  The  Lima  News, 
121  East  High  St.,  Lima.  OH  45802. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
MARKETING 


HELP  WANTED 
PRESSROOM 


HELP  WANTED 
PUBUC  INFORMATION 


EDITORIAL  WRITER 

We  seek  a  mature,  thoughtful  individual 
with  top  writing  skills  for  recently  created 
2nd  spot  of  our  editorial  writing  staff.  Our 
paper  takes  a  moderate  political  position 
and  offers  aggressive  local  leadership. 
Send  resume  with  writing  samples  you  can 
spare  to:  Daniel  E.  Baumann,  Editor,  The 
Daily  and  Sunday  Herald.  P.O.  Box  280, 
Arlington  Heights,  IL  60006.  An  Equal  Op¬ 
portunity  Employer. 


SPORTSWRITER  with  experience  in  lay¬ 
out.  writing:  cover  local  hockey  team,  plus 
some  Big  Ten  and  high  school  sports.  VDT 
experience  helpful.  Write  Larry  Stephen¬ 
son,  Sports  Editor,  The  Journal  Ga¬ 
zette,  600  Main  St..  Ft.  Wayne,  IN  46802. 


EXPERIENCED  daily  news  reporter,  pref¬ 
erably  from  Northeast.  Must  be  excellent 
writer.  Clips,  resume  to  Gerald  FitzGerald, 
City  Editor,  The  Standard  Times,  New  Bed¬ 
ford,  MA  02742.  No  phone  calls. 


MANAGING  EDITOR 

Thriving  East  Texas  6-7000  PM-Sunday 
daily  seeks  managing  editor  with  talent, 
judgment,  drive  and  pride  to  make  excel¬ 
lent  product  better.  This  person  is  a 
natural  leader,  has  Texas  ties  and  a  love 
for  cultured,  small  city  living.  Should  have 
goals  well  in  mind  and  desire  permanence, 
be  college  trained,  conservative,  seasoned 
by  at  least  10  years  varied  reporting  and 
desk  experience.  Knowledge  of  photog¬ 
raphy  and  offset  printing  helpful.  A  crea¬ 
tive  typographer  who  hallows  the  English 
language  has  an  edge.  Willing  to  pay  for 
quality.  Reply  in  confidence.  Box  5115, 
Editor  &  Publisher. 


POLICE  FREAK  wanted  immediately  for 
17M  6-day  PM.  Must  be  able  to  get  the  real 
story  behind  the  blotter  and  know  how  to 
listen  to  a  scanner  and  read  a  trial  docket. 
Also  have  some  general  assignment  vac¬ 
ancies  coming  up.  Will  consider  beginners 
who  can  pass  our  spelling  and  grammar 
test.  Contact  Marcia  Ford,  City  Editor, 
Daily  News-Chief,  P.O.  Box  1440,  Winter 
Haven,  FL  33880  (813)  294-7731. 


REPORTER 

The  Allentown,  Pennsylvania,  Sunday 
Call-Chronicle  (circulation  155,000)  has  an 
unusual  opportunity  for  an  aggressive 
hard-news  reporter  (no  feature  writers, 
please).  The  person  we're  looking  for  can 
smell  a  story  behind  the  daily  headlines, 
then  go  get  it  this  week.  He  or  she  asks 
questions  like,  "How  come  Smith  always 
gets  the  city  contracts?"  and  then  pro¬ 
ceeds  to  find  out.  The  successful  candi¬ 
date  will  probably  have  five  years'  experi¬ 
ence  covering  local  government  and  poli¬ 
tics.  Self-starters  should  send  resumes 
and  three  top  clips  to: 

Lance  A.  Parry 
Managing  Editor 
Sunday  Call-Chronicle 
Allentown,  PA  18105 


IMMEDIATE  OPENING 

Business,  economic  writer/editor  wanted 
to  take  charge  as  a  supplement  editor  for 
Arab  News/Saudi  Business  English  publi¬ 
cations.  Must  be  willing  to  relocate  to 
Saudi  Arabia.  Furnished  housing  provided. 
Good  fringe  benefits.  2  year  agreement.  2 
or  more  years  solid  writing  experience  with 
major  US  publication  required.  Interest  in 
Mid  East  essential.  Send  resume,  clips  to: 
Saudi/Research  &  Marketing  Inc.,  2100  W. 
Loop  S.,  Suite  1650,  Houston,  TX  77027, 
Phone  (713)  961-0245. 


FREELANCE 


TURN  FREELANCING  TO  PROFIT.  Exclu¬ 
sive  job  listings,  freelance  opportunities, 
markets  and  news  published  twice 
monthly  in  “Freelancer's  Newsletter.” 
Used  by  successful  freelancers  for  more 
than  8  years.  4  month  trial  subscription  (8 
issues)  for  only  $12.00.  Satisfaction 
Guaranteed.  P.O,  Box  89-EP,  Skaneateles, 
NY  13152,  (315)  685-8505. 


MAILROOM 


EXPERIENCED  Mailer— must  know  label 
mailing  process  and  Cheshire  operation, 
repair  and  maintenance.  Must  have  under¬ 
standing  of  postal  sorting  regulations. 
Zone  5.  Box  5126,  Editor  &  Publisher. 
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METROPOLITAN  PAPER  in  Zone  8  in¬ 
terested  in  acquiring  the  services  of  a 
marketing  director  to  deal  mainly  in  the 
realm  of  advertising.  Background  must  in¬ 
dicate  experience  with  a  daily  newspaper 
which  has  a  reputation  for  a  first  class 
marketing  department.  Write  giving  pro¬ 
fessional  background,  personal  data,  ex¬ 
pected  salary,  etc.  All  replies  strictly  con¬ 
fidential  unless  otherwise  noted.  Write  Box 
5147,  Editor  &  Publisher. 


PRESSROOM 


WE  ARE  an  offset  weekly  newspaper  with  a 
circulation  of  250,000  papers  in  the  Metro 
New  Orleans  area.  We  need  qualified 
pressman  capable  of  operating  Cottrell 
V/22  and  Islander  presses.  Wages  com¬ 
mensurate  with  experience.  Excellent 
fringe  benefit  program.  Send  resume  to 
Box  4930,  Editor  &  Publisher  or  call  (504) 
362-4310,  Bob  Hylleberg,  Press  Superin¬ 
tendent. 

Our  employees  know  of  this  ad. 


NEWSPAPER  PRESSMAN/SUPERVISOR: 
person  with  newspaper  camera  platemak¬ 
ing  experience  for  daily  newspaper  and 
subsidiary  publications  and  commercial 
operation.  Highly  sophisticated  electronic 
operation  with  News  King  press.  Excellent 
benefits.  Send  resume  and  salary  history 
to:  Daily  News,  8  Willipie  St.,  Wapakoneta, 
OH  45895. 


HEAD  PRESSMAN  for  Goss  Metro  offset. 
6-day  daily  in  Pennsylvania.  Union  shop. 
Excellent  benefits.  In  reply  state  experi¬ 
ence  and  salary  requirements.  Box  5064, 
Editor  &  Publisher. 


NORTHERN  California  small  newspaper 
group  seeks  (3oss  Community  press  fore¬ 
man  with  quality  production  ability.  Confi¬ 
dence  respected.  Write  all  needed  info  to 
Box  5142,  Editor  &  Publisher. 


PRODUCTION 


PRESSMAN— working  shift  foreman  for  8 
unit  Goss  Urbanite  and  Color  King  press. 
Southern  California  area.  Salary  commen¬ 
surate  with  experience.  Liberal  benefits. 
Profit  sharing  retirement  plan  and  health 
benefits.  Contact:  William  Trasch,  (213) 
869-4088.  Equal  Opportunity  Employer. 
VA  approved  training  program. 


OFFSET  PRESSMAN  for  4  unit  Goss  Com¬ 
munity.  Call  (915)  573-5486,  Roy 
McQueen,  Snyder  Daily  News. 


PROGRESSIVE  award-winning  daily  seek¬ 
ing  a  pressroom  foreman  who  has  the 
capability  of  managing  a  pressroom 
equipped  with  7  units  of  Harris  V-22. 

A  great  community,  excellent  schools,  new 
hospital,  accessibility  by  air  or  Interstate. 
Salary  negotiable,  excellent  fringe  bene¬ 
fits,  and  an  opportunity  to  advance.  Lo¬ 
cated  in  Zone  7  where  there  is  some  of  the 
greatest  hunting  and  fishing  in  the  coun¬ 
try. 

Send  resume  and  salary  expectations  to 
Box  5120,  Editor  &  Publisher, 


JOURNEYMAN  OFFSET  PRESSMAN 
Prefer  doublewidth  experience.  Work  on 
new  press.  Union  shop.  Good  pay,  good 
benefits.  Send  resume  to  Elkhart  Truth, 
P.O.  Box  487,  Elkhart,  IN  46515,  Att:  Gene 
Askren. 


EXPERIENCED  Letterpress  Pressmen 
needed  as  trainers  in  an  expanding  met¬ 
ropolitan  pressroom.  Zone  6.  Excellent  op¬ 
portunity  for  advancement.  Competitive 
salary.  Box  5136,  Editor  &  Publisher. 


EXPERIENCED  WEB  OFFSET  press 
operator  with  exceptional  mechanical  ap¬ 
titude.  Operate  and  maintain  5  Unit  Goss 
Urbanite.  Excellent  opportunity  for  a 
quality-oriented  self-starter.  Send  resume 
and  tell  why  you're  the  one  we  need.  Yor)( 
Daily  Record.  York,  PA  17402. 


PUBLIC  RELATIONS  OFFICER 
(A-139) 

The  Bi-State  Development  Agency  is  seek¬ 
ing  an  individual  to  be  responsible  for  ad¬ 
ministering,  planning,  organizing,  super¬ 
vising  and  conducting  the  activities  of  a 
comprehensive  public  relations  and  infor¬ 
mation  program.  Work  includes  the  prepa¬ 
ration  of  news  releases:  supervising  the 
editing  and  publication  of  the  monthly 
newsletter:  and  preparing  advertising 
copy.  Supervision  is  exercised  over  subor¬ 
dinate  clerical,  professional  and  technical 
employees. 

This  individual  will  report  to  the  Director  of 
Public  Information  in  the  Public  Informa¬ 
tion  Division  and  should  possess  at  least  a 
bachelor's  degree  in  advertising,  jour¬ 
nalism,  public  relations  or  related  field 
plus  have  a  thorough  knowledge  of  news 
writing  and  editing,  print  production  and 
graphic  techniques,  familiarity  with  the 
local  news  media  and  at  least  3  to  5  years 
experience  in  public  relations  work,  mar¬ 
keting,  advertising  or  any  equivalent  com¬ 
bination  of  education  and  experience.  An 
acquaintance  with  the  public  transit  in¬ 
dustry  is  helpful. 

Salary  range  is  $17,313  to  $21,035  annu¬ 
ally.  Submit  resumes  in  confidence  to 
A-139,  Director  of  Personnel.  Bi-State  De¬ 
velopment  Agency,  3869  Park  Avenue.  St. 
Louis,  Missouri  63110,  NOT  LATER  THAN 
JULY  28,  1978. 

The  Bi-State  Development  Agency  is  an 
Equal  Opportunity  Employer.  M/F/H. 


Positions 
Wanted  .  .  . 


PRODUCTION 


ADMINISTRATIVE 


PRODUCTION  MANAGER 

Excellent  opportunity  for  capable  aggressive  manager 
experienced  in  double  width  web  press  operation,  auto¬ 
mated  mailroom  and  modern  composition  methods. 
Company  benefits,  good  working  conditions,  advance¬ 
ment  opportunities  unmatched  in  the  industry.  Salary 
commensurate  with  applicants  qualifications.  Washing¬ 
ton,  D.C.  area.  Send  resume  to: 

Don  Garyantes,  Army  Times  Publishing  Co., 

475  Schooi  Street,  S.W., 

Washington,  DC  20024 

An  Equal  Opportunity  Employer 


II  — 

SALES 

SALES 

1 - - - 1 

e 


EOCOM  CORPORATION 

Irvine,  California 


EOCOM  EOCOM  Corporation  is  the  world's  leader  in 
coRPOHATioN  laser  exposure  systems  and  toxic  gas  monitor¬ 
ing  systems.  We  are  the  fastest  growing  division 
of  a  10  billion  dollar  international  company.  Our  growth  has 
created  a  requirement  for  a  Sales  Representative  to  market 
our  laser  exposure  systems  in  the  East  and  Southeast.  This 
position  will  be  based  in  New  Jersey.  This  is  a  growth  oppor¬ 
tunity  requiring  basic  graphic  arts  sales  experience  in 
typesetting,  presses,  systems  and/or  newspaper  production. 
We  offer  a  comprehensive  package  of  company  paid  medi¬ 
cal,  dental  and  life  insurance  benefits.  If  you  are  interested  in 
a  career  opportunity  with  a  progressive  company,  send  re¬ 
sume  with  salary  history  to  Cathi  Jordan,  EOCOM  Corpora¬ 
tion,  19722  Jamboree  Boulevard,  Irvine,  CA  92715. 


Young  publisher 

Young  publisher  (32)  presently  with  small 
West  Coast  daily  seeks  opportunity  to  ad¬ 
vance  career  in  larger,  more  demanding 
location. 

Background  experience  includes:  operat¬ 
ing  budget  preparation  and  variance 
analysis,  employee  motivation  and  evalua¬ 
tion,  MBO,  commercial  printing  develop¬ 
ment,  complete  product  redesign,  plus 
proven  record  of  achievement  under  ex¬ 
tremely  competitive  circumstances. 
Appropriate  credentials  (BS,  MBA)  and 
sound  references.  Zone  9  preferred  but 
will  consider  any  location  with  group  or  in¬ 
dependent. 

Salary  requirement:  $45M  plus  incentive 
Box  5118,  Editor  &  Publisher. 


GENERAL  MANAGER.  Extensive  knowl¬ 
edge  of  overall  newspaper  opera¬ 
tions  .  .  .  Successful  administrator  with 
18  years  diversified  experience.  Age  39, 
Available  immediately,  (203)  934- 
8008  .  .  .  WHY  WAIT???  Box  5152,  Editor 
&  Publisher. 


YOUNG  daily  editor  for  10  years  wants  to 
be  publisher.  Seeks  learning  position.  VDT 
experience.  Management  trained.  Produc¬ 
tion  background.  Don  E.  Black,  Rte.  3,  Box 
48E,  Scottsbluff,  NB  69361. 


GENERAL  MANAGER,  20  years  experience 
in  advertising  and  circulation.  Currently 
general  manager.  Looking  for  25  to  50,000 
daily  for  future  growth.  Strong  motivator. 
Sound  fiscal  planner.  Well  known  in  daily 
newspaper  business  and  carrying  top  ref¬ 
erences.  Would  consider  slot  as  marketing, 
general  manager  or  publisher  tor  right  op¬ 
portunity.  Box  5156,  Editor  &  Publisher. 


ADVERTISING 


BEST  AD  DIRECTOR 

in  the  west  with  accomplishments  and  ref¬ 
erences  to  prove  it  seeking  Zone  9  chal¬ 
lenge  as  general  manager  or  ad  director 
with  future.  40  years  old,  experienced 
metro  and  suburban,  MBO  trained,  profit 
conscious  and  modest.  Box  5037,  Editor  & 
Publisher. 


PROMOTE  YOURSELF 
THRU  E&P  CLASSIFIEDS 


EDITOR  &  PUBLISHER  for  July  15,  1978 


Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADVERTISING 


CHALLENGING  POSITION  with  future  de¬ 
sired  by  versatile,  experienced  pro.  Exten¬ 
sive  print  background:  mail  order,  retail, 
newspaper/magazine.  TV  promotions  for 
consumer/industrial  products.  Copy,  lay¬ 
out,  marketing,  production,  management. 
Missouri  BJ  197171.  Prefer  Zones  8-9.  Box 
5057,  Editor  &  Publisher. 


SALESMAN  Manager-New  York  Times/ 
Chicago  Tribune  20  years.  Seeks  position 


Zone  8-9-5.  Box  I 


,  Editor  &  Publisher. 


LOOKING  FOR  OPPORTUNITY 

Recently  sold,  as  editor  and  pubNsher, 
successful  Frontier  State  weekly.  At 
loose  ends  In  my  still  productive 
years  .  Hope  lor  newswriting  or  desk 
position  on  coast  within  sight  of 
Pacific  Ocean.  Write  Box  5160,  Editor 
&  Publisher. 


riorni  ATinu  columnist/sports  editor  seeks  posi- 

_ s»«rTC  ULM I  lun _  I  tion  on  medium  size  daily.  13  years  experi- 

I  ence.  Box  1460,  Editor  &  Publisher. 

CIRCULATION  MANAGER  for  small  West-  - 

ern  Pennsylvania  operation,  including  CATCHY  LEADS,  crisp  writing  and  accu- 
6-day  daily.  Must  be  aggressive,  strong  on  rate  reporting.  Reporter-photographer 
sales  and  service.  Send  complete  resume  with  management  experience.  Moving  to 
and  salary  desired  to  Box  5060,  Editors,  !  New  York  City  area.  John  W.  Corrigan,  P.O. 
Publisher.  i  Box  52.  Milan,  NH  03588. 

CIRCULATIOIN  EXECUTIVE,  total  market  YOUR  MAN  SUNDAY:  ZONES  1,  2 
philosophy.  Quality  references.  Mature  7-year  writer/editor,  MA,  prize-winner:  I’ll 
professional.  28  years  experience.  Past  h^ip  shape  your  magazine — Sunday,  any- 
performance  outstanding  Will  relocate,  time.  Sprague,  Box  1117,  Williamsport,  PA 
Box  5065,  Editor  S.  Publisher. _  17701  (717)  368-8282  evenings. 

NO  WONDER  WOMAN,  but  I  have 
S'’r  bionic  prowess  in  the  areas  of  dedication 

Desires  gpjj  motivation.  15  years  experience,  a 
? n  1^*.^  irfnrv??  u®",  keen  eye  and  a  passion  for  accuracy.  Look- 

lO.OTO  to  30,000  paid  circulation  or  what  mg  home  in  Southwest/South.  Prefer 

rnnfar?VAo^.ln£U°f7ni^Tt*®^iif’c?H®^A®^’  desk.  Some  knowledge  VDTs.  Box 

Contact  Joe  Nispel.  1701  TaxvilleRd.,  Apt.  .gS?  Editor  &  Publisher 

15-H,  York,  PA  17404,  (717)  792-2461.  '  ^  ruoiisner. _ 

CIRCULATION  MANAGER  of  15,000  daily  HARD  DRIVING  governmental  reporter 
wants  to  relocate  in  Eastern  Ohio  or  West-  daily  nevvspap«r  experience 

ern  Pennsylvania.  25  years — all  phases.  local,  state,  and  national  levels  seeks 
Would  consider  smaller  daily  or  district  rep  reporting  position  in  Washington,  DC.  Will 
on  larger  daily.  Box  5123,  Editor  &  consider  bureaus  or  home  offices  of 
Publisher  dailies,  magazines,  periodicals.  Box  5025, 

Editor  &  Publisher. 

yyicDi  AY  Afll/FDTICIAI/-  REPORTER  with  small  Washington,  DC 

uiorL^i  fiuvcniioinv  news  service,  15  years:  writing  and  editing 

_ _ _  experience,  including  dailies,  seeks  return 

SALESMAN/manager.  Many  years  weekly  to  quality  paper.  Young,  solid  pro,  particu- 
shopper  experience.  Will  bring  many  pro-  larly  strong  on  labor,  economics.  Box 
motional  ideas.  Interested  Virginia,  the  506I,  Editor  &  Publisher. 

Carolines,  Florida.  Available  September/  _ 

October.  Donald  F.  Rudisill,  Maple,  St..  QUALITY  and  experience.  Editor  experi- 
Stowe,  VT  05672.  enced  in  all  aspects  of  the  newsroom  and 

in  teaching.  Available  immediately.  Box 
-  5059,  Editor  &  Publisher. 


CIRCULATIOIN  EXECUTIVE,  total  market 
philosophy.  Quality  references.  Mature 
professional,  28  years  experience.  Past 
performance  outstanding.  Will  relocate. 
Box  5065,  Editor  &  Publisher. 

10  YEARS  experience  ABC.  MES,  TMC, 
shopper,  heavy  promotion,  new  areas, 
conversion,  mail  to  home  delivery.  Desires 
#2  spot  on  50,000  to  100,(X)0  or  #1  on 
lO.OOO  to  30,000  paid  circulation  or  what 
have  you.  East  Coast  States  preferred. 
Contact  Joe  Nispel.  1701  Taxville  Rd.,  Apt. 
15-H,  York,  PA  17404,  (717)  792-2461. 

CIRCULATION  MANAGER  of  15,000  daily 
wants  to  relocate  in  Eastern  Ohio  or  West¬ 
ern  Pennsylvania.  25  years— all  phases. 
Would  consider  smaller  daily  or  district  rep 
on  larger  daily.  Box  5123,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 

SALESMAN/manager.  Many  years  weekly 
shopper  experience.  Will  bring  many  pro¬ 
motional  ideas.  Interested  Virginia,  the 
Carolines,  Florida.  Available  September/ 
October.  Donald  F.  Rudisill,  Maple,  St.. 
Stowe,  VT  05672. 


EDITORIAL 


EDITORIAL 


FEATURE  writer  with  sharp  sense  of  style  ! 
wants  position  on  daily.  I  care  about  words  I 
and  have  spent  a  lifetime  studying  them 
and  learning  to  use  them  precisely  and 
concisely.  Hire  me  and  I'll  show  you  what  I 
mean.  7  years  reporting  experience.  MA 
journalism.  PhD  candidate  in  English 
composition.  College  editor,  college  writ¬ 
ing  teacher.  Box  5075,  Editor  &  Publisher. 

EDITOR/REPORTER,  26.  seeks  position 
with  Connecticut  daily  or  weekly.  Former 
city  editor,  now  doing  PR,  4‘/7  years  news 
experience.  Versatile,  professional,  per¬ 
sonable  newswoman  can  do  through  hard 
news,  lively  features,  layout.  Photo  skills. 
Box  5114,  Editors,  Publisher. 

DESK  PRO,  29,  tired  of  wasting  talents  on 
assembly-line,  55M  daily,  seeks  challenge 
as  news  editor  or  equivalent  of  PM  daily. 
Box  5106,  Editor  &  Publisher. 

GRASS  ROOTS  JO— Well-traveled  writer, 
27,  needs  to  get  away  from  city,  fiction  and 
back  into  reporting  on  small  daily.  J-degree 
(Boston  University— 1976).  Can  do  news, 
features,  satire,  editorials,  anything  but 
PR.  Clips,  photos  yours  for  the  asking.  Box 
5127,  Editors.  Publisher. 

PROVEN  auto  racing  writer  looking  for 
daily  wanting  to  cover  the  sport.  Feel  at 
home  at  Daytona  or  the  local  speedway. 
Have  eimerience  covering  high  school 
sports.  Been  assistant  sports  editor  and 
acting  sports  editor  for  suburban  twice 
weekly  with  layout,  editing,  assignment 
and  photography  experience.  Box  5117, 
Editor  &  Publisher. 

SPORTS  EDITOR,  female,  won't  settle  for 
cliche  story.  Would  like  to  bring  sharp  writ¬ 
ing  skills  to  large  daily  staff.  Versatile, 
strong  background  in  all  facets  of  newspa- 
pering  at  small  daily.  Box  5133,  Editor  & 
Publisher. 

HOT  shot  at  Zone  6,8,9  career  writing  spot 
sought  by  high  honors  Michigan  State 
J-grad  with  2  years  campus  daily  work.  Box 
5161,  Editors.  Publisher. 

TALENTED  REPORTER/PHOTOGRAPH¬ 
ER.  24,  with  almost  2  years  experience, 
seeks  to  develop  skills  with  medium-sized 
Zone  2  daily  under  seasoned  editor.  BA 
degree,  background  in  small  town  dailies. 
Resume  and  samples  on  request.  Box 
5135,  Editor  S.  Publisher. 


ner, 

cause  paper  folded.  Young  pro,  age 
wants  challenge.  Prefer  Zone  2,  will  con¬ 
sider  all.  Box  4893,  Editor  S.  Publisher. 

TRAVEL  EDITOR.  Versatile,  energetic. 
Guaranteed  to  improve  existing  section  or 
start  new  one.  AP,  newspaper,  travel 
magazine  experience.  Awards  for  writing, 
public  service,  page  design.  Available  Sep¬ 
tember.  Dan  Schlossberg,  16  Dalewood 
Rd.,  Cedar  Grove,  NJ  07009. 

EXPERIENCED  journalist/editor  seeks 
Managing  Editor  position  on  small/medium  { 
size  daily.  Community  minded,  strong  on  , 
local  coverage.  Willing  to  work.  Box  5008, 
Editor  &  Publisher.  j 

NO-NONSENSE  (except  in  humorous  fea¬ 
tures)  reporter-photographer,  now  with 
twice  weekly,  has  5  years  daily,  plus  other 
general  experience,  seeks  change.  Box 
5058,  Editor  &  Publisher. 

REPORTER— resigned  after  2  years  on 
44M  daily.  Overly  aggressive,  always  hus¬ 
tling  and  trying  to  improve.  J-grad,  cops 
(that's  politics).  College  basketballer  who 
funnelled  boundless  energy  into  public  af¬ 
fairs.  Fowled  a  lot,  but  never  left  the  floor 
until  the  ref  pointed  to  the  bench.  Box 
5052,  Editor  &  Publisher. 

AWARD-WINNING  investigative  reporter 
and  feature  writer,  female,  seeks  same 
work  for  quality  daily.  Willing  to  relocate 
anywhere,  but  only  for  paper  seriously  in¬ 
terested  in  in-depth  reporting.  Write  Box 
5014,  Editor  &  Publisher. 


GRAPHICS  DIRECTOR— picture  editor/ 
photographer  for  quality  consumer 
magazine  in  Southwest  seeks  similar  posi¬ 
tion  elsewhere.  Also  extensive  editorial  ex¬ 
perience.  Will  consider  photography  posi¬ 
tion.  Box  5070,  Editor  &  Publisher. 

HARDWORKING  reporter  with  6  years 
newspaper  experience  has  covered  educa¬ 
tion.  politics,  social  issues,  but  will  cover 
any  beat  and  go  anywhere.  MA  Journalism, 
college  newspaper  editor.  Box  5076, 
Editor  &  Publisher. 

YOUNG  ATTORNEY,  magazine  publisher 
and  editor  seeks  new  challenge  in  New 
'York  City.  University  of  Virginia  Magna 
Cum  Laude.  Bilingual  Spanish.  Strong 
writing,  graphics  and  sales  abilities  also. 
Box  4975,  Editor  &  Publisher. 

LOTS  TO  OFFER.  Can  do  it  all— writing, 
photography,  editing,  layout.  Seek  sports 
editorship  but  not  locking  myself  in.  Box 
5101,  Editor  &  Publisher. 

GIVE  A  KID  A  BREAK.  Recent  J-grad,  beat 
reporter  for  newsservice,  covering  3rd 
largest  city  in  Maryland  (pop.  42,000), 
editor  of  award-winning  college  newspa¬ 
per,  seeks  daily  reporting  Job.  Talented, 
conscientious,  dedicated.  Will  relocate, 
having  sold  soul  to  journalism.  Box  5103, 
Editor  &  Publisher. 

FEATURES/General  Reporter.  BS  jour¬ 
nalism  and  criminal  justice,  MA  history. 
College  paper  reporting  and  weekly  feature 
column  experience.  Any  Zone.  Box  5100, 
Editor  &  Publisher. 


EDITOR,  experienced.  Record  of  quality 
community  journalism.  Looking  for  career 
challenge  and  good  home  for  family. 
Strengths  in  organizational  skills,  writing, 
layout,  photography.  Box  5137,  Editor  & 
Publisher, 


EDITORIAL 


FORMER  reporter,  10  years  in  newsroom 
seeks  new  challenge  in  Zone  4  after  toil  of 
PhD  and  2  years  in  Amazon.  Box  5143, 
Editor  &  Publisher. 

HUNGRY  reporter-photographer,  3  years 
on  suburban  daily.  Prefer  Zone  1  or  2.  Call 
Carl  Rotenberg  (802)  442-4739. 

I  WAS  THE  FIRST  woman  to  broadcast  play 
by  play  accounts  of  major  league  baseball, 
and  I'd  like  to  be  the  first  (or  second) 
woman  on  your  sports  writing  staff.  Know 
sports  thoroughly  and  have  written  about 
them.  BA.  Prefer  Zone  5  but  will  relocate 
anywhere.  Box  5162,  Editor  &  Publisher. 

AWARD-WINNING  sports  editor  from 
10,000  Texas  PM  daily  seeks  job  in  similar 
position  or  with  major  daily.  Have  vast  lay¬ 
out  experience  and  good  coverage  in  all 
fields.  Can  work  immediately.  Box  5104, 
Editor  &  Publisher. 


_ FREELANCE _ 

WASHINGTON  COVERAGE-Congress, 
Agencies,  Supreme  Court.  Arts,  etc.  Ex¬ 
perienced  newsperson.  Box  5165,  Editor  & 
Publisher. 


PHOTOJOURNAUSM 

EXPERIENCED  photographer  with  layout 
and  writing  experience  and  prestigious 
awards  seeks  employment  for  1  year  only 
in  any  Zone.  Box  5131,  Editor  &  Pu'blisher. 

PHOTOGRAPHER/Editor/Writer  with  15 
years  newspaper  experience  ready  to  take 
Chief  Photographer  position  on  up-coming 
Florida  daily.  Box  5151,  Editor  & 
Publisher. 


PRODUCTION 


PRODUCTION  MANAGER 
From  back  to  front  on  hot  tyfie.  From  back 
to  front  in  cold  type.  Weekly  to  metro  pa¬ 
pers,  plus  commercials  background.  9 
years  overseas.  Very  mature  and  dependa¬ 
ble,  with  vast  ex|}erience  in  production  and 
management.  Group  oriented.  Box  4941, 
Editor  &  Publisher. 


COMPOSING  ROOM  FOREMAN— Newspa¬ 
per.  6  years  experience,  strong  leadership 
abilities.  Knowledge  all  phases  of  compos¬ 
ing  room  operations.  Available  im¬ 
mediately.  Box  5158,  Editor  &  Publisher. 


PUBLIC  RELATIONS 

PR  WRITER  and  former  Capitol  Hill  press 
secretary  seeks  position  in  Rocky  Moun¬ 
tain  area  or  Northwest.  3  years  as  newspa¬ 
per  reporter:  2  years  radio  and  TV.  Special 
experience  in  health.  Box  5102,  Editor  & 
Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


CBS  on  newspapers 

The  CBS  news  special  this  week  on 
“The  Business  of  Newspapers”  offers 
more  wheel-spinning  than  should  be 
packed  into  an  hour’s  broadcast.  Ac¬ 
cording  to  the  typed  script  its  authors 
have  made  some  startling  discovery  of 
facts  that  have  been  known  in  the  news¬ 
paper  business  for  a  long  time  and  pro¬ 
ceeds  to  misinterpret  some  of  them. 

The  program’s  opening  excited  revela¬ 
tion  that  the  newspaper  business  is  not 
going  to  hell  in  a  handbasket  but  that 
“newspapers  are  making  more  money 
than  ever  before”  is  about  as  fresh  as  last 
year’s  daisies.  So  what  else  is  new? 
Everyone  even  close  to  media,  and  a  lot 
of  other  people  have  known  this  for  30 
years.  “Just  try  to  buy  one,”  we  have 
been  saying  all  that  time. 

Another  startling  discovery  is  that  the 
vast  majority  of  cities  are  one-newspaper 
or  single  ownership  towns  and  there  has 
been  a  contraction  of  the  newspaper  bus¬ 
iness  in  major  cities.  That  also  has  been 
true  for  25  or  30  years. 

But  CBS  concludes  that  “with 
monopoly  comes  the  potential  for 
abuse”  (which  has  always  been  true)  but 
the  situation  it  picked  for  illustration 
turned  out  to  be  a  blooper. 

The  film  reviews  that  Don  Bolles  case, 
the  invasion  of  37  investigative  reporters 
into  Arizona  to  finish  Bolles  work,  and 
then  finds  something  sinister  in  the  refusal 
of  the  Phoenix  Newspapers’  refusal  to 
publish  the  IRE  report  on  the  investiga¬ 
tion. 

Whatever  were  the  reasons  the 
Phoenix  papers  declined  to  publish  that 
report  a  year  ago,  the  program  dwelt  at 
length  on  criticism  of  those  newspapers. 
CBS  did  not  know  and  was  unable  to 
report  that  the  Phoenix  Newspapers  pub¬ 
lished  late  in  June  its  own  16-page  report 
on  crime  in  Arizona.  Compiled  and  writ¬ 
ten  by  the  six-man  Arizona  Republic  in¬ 
vestigative  team,  the  section  detailed  the 
connection  of  the  criminal  element  and 
provided  profiles  of  more  than  125  crimi¬ 
nal  figures  in  the  state. 

In  this  case  CBS  fell  into  the  trap 
familiar  to  critics  of  the  press:  If  you 
examine  only  the  first  editions  and  state 
unequivocally  the  newspaper  or  news¬ 
papers  failed  to  cover  a  specific  story  on 
that  day,  invariably  the  story  has  ap¬ 
peared  in  a 'later  edition. 

Of  course,  the  program  had  to  get  into 
the  growth  of  newspaper  groups  or 
chains.  But  in  our  opinion  its  approach  to 
the  subject  was  misleading  to  the  viewing 
audience.  The  statement  is  made  that 
“newspaper  chains  control  72%  of  all 
our  daily  circulation”  then  it  explores 
the  Gannett  and  Times-Mirror  opera¬ 
tions  as  if  they  are  typical. 
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The  public  is  not  told,  as  E«&P  readers 
have  been,  that  any  individual  or  corpo¬ 
ration  qualifies  as  a  group  or  a  chain  by 
owning  two  or  more  dailies.  There  were 
167  groups  owning  1,047  dailies  a  year 
ago,  according  to  E«&,P’s  count  (the  fig¬ 
ure  is  a  little  higher  today),  but  that  aver¬ 
aged  out  to  6.2  papers  per  group.  In  1970, 
there  were  157  groups  owning  879  pa¬ 
pers,  an  average  of  5.6  per  group. 

With  Gannett  the  largest  group  owning 
more  than  70  papers,  it  is  obvious  the 
vast  majority  of  groups  or  chains  own 
less  than  6  papers.  When  put  in  that  light 
the  figures  do  not  sound  as  ominous  as 
the  bald  statement  that  “newspaper 
chains  control  72%  of  all  our  daily  circu¬ 
lation.” 

If  the  program  was  designed  to  enter¬ 
tain  the  public,  it  may  do  that,  but  it  does 
little  for  the  public’s  edification  about  the 
newspaper  business. 

Lee  Enterprises  buys 
interest  in  daily 

A  53%  interest  in  Bismarck  Tribune 
Co.  has  been  acquired  by  Lee  Enter¬ 
prises  Inc.  for  $4.8  million. 

The  company  publishes  the  Bismarck 
(N.D.)  Tribune,  which  has  a  daily  circu¬ 
lation  of  28,000  in  the  capital  area.  Alton 
G.  Sorlie  is  publisher/general  manager 
and  president.  Helen  Sorlie  is  vicepresi¬ 
dent. 

Lloyd  G.  Schermer,  Lee’s  president, 
said  an  offer  will  be  made  to  buy  the 
remaining  47%  interest  from  minority 
stockholders.  The  paper  was  privately 
owned. 

Sorlie  will  continue  as  president  and 
publisher. 


Carpenter  to  head 
SF  Newspaper  Agency 

Richard  Carpenter,  vicepresident  and 
general  manager  of  the  Philadelphia 
Evening  and  Sunday  Bulletin,  has  re¬ 
signed  from  that  position  to  become  pres¬ 
ident  of  the  San  Francisco  Newspaper 
Agency,  which  publishes  the  San  Fran¬ 
cisco  Chronicle  and  the  San  Francisco 
Examiner. 

Carpenter  will  be  replaced  by  William 
E.  Strasburg,  who  will  assume  the  title  of 
executive  vicepresident.  Strasburg  will 
assume  the  responsibilities  for  advertis¬ 
ing,  circulation,  research,  promotion  and 
public  relations,  which  had  been  exer¬ 
cised  by  Carpenter. 

For  26  years,  Strasburg  has  been  pres¬ 
ident  of  Montgomery  Publishing  Co.  of 
Fort  Washington,  Pennsylvania,  which 
publishes  suburban  weekly  and  daily 
newspapers.  Montgomery  ^blishing  is 
an  independently  operated  affiliate  of  In¬ 
dependent  Publications,  Inc.,  as  are  the 
Bulletin,  the  Santa  Barbara  (Calif.) 
News  Press  and  other  enterprises. 

Montgomery  Publishing  Co.  publishes 
two  dailies  and  12  weeklies  in  three 
Pennsylvania  counties  and  the  papers 
have  a  total  circulation  of  about  105,000. 

Strasburg,  51,  will  continue  as  presi¬ 
dent  of  Montgomery  Publishing. 

Strasburg,  who  will  move  into  his  new 
post  August  I ,  also  announced  that  Fred 
D.  Behringer  will  become  vicepresident 
for  operations  at  Montgomery  Publishing 
Co.  and  Joseph  Spence  will  become 
vicepresident  for  finance  and  administra¬ 
tion. 

Carpenter  became  vicepresident  of 
marketing  for  the  Bulletin  in  1970  and  six 
years  later  was  named  general  manager. 

“The  top  job  in  San  Francisco  is  a  big 
one  and  a  real  opportunity  for  Dick,” 
said  Bulletin  editor  and  publisher  William 
McLean. 
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Progressive  Grocer/ 
Food  Marketing  Institute 

Journalism 
Awards... 


$3,900  IN  CASH  PRIZES 
FOR  EXCEPTIONAL  ARTICLES 


PURPOSE:  The  annual  Progressive 
Grocer/Food  Marketing  Institute  Journalism 
Awards  competition  is  designed  to  encourage  a 
better  understanding  of  the  super  market 
industry  among  the  general  public. 

ELIGIBILITY :  The  competition  is  open 
to  any  person  whose  material  has  appeared  in 
a  daily  newspaper  or  wire  service  between 
January  1,  1978  and  September  15,  1978. 

SCOPE  OF  ENTRIES:  To  qualify, 
articles  or  editorials  must  deal  with  some 
aspect  of  grocery  distribution  or  food  retailing. 
They  may  deal  with  such  topics  as  unit  pricing. 
Universal  Product  Code,  open  code  dating, 
store  operations,  shopping  habits,  food  pack¬ 
aging,  consumer  attitudes  and  trends,  food 
transportation  or  warehousing,  super  market 
operating  costs,  margins  and  price  spreads,  or 
any  other  subject  related  to  the  marketing  of 
food  and  grocery  products. 

JUDGING:  Entries  will  be  judged  on  the 
basis  of  interest,  accuracy,  clarity,  originality, 
depth  and  importance.  Length  of  the  article  or 
editorial  is  not  a  factor.  Emphasis  will  be  on 
quality  and  the  extent  to  which  it  imparts  to  the 
public  a  better  understanding  of  the  super 
market  industry. 


PRIZES:  A  total  of  $1,300  will  be  awarded 
in  each  of  three  categories,  with  prizes  totaling 
$3,900.  In  each  category.  First  Prize  will  be 
$750,  Second  Prize  $400  and  Third  Prize  $150. 
The  categories: 

1.  Women's  Section 

2.  Other 

3.  Wire  Service 

Entrants  may  submit  as  many  stories  as  they 
care  to  in  any  categories  of  the  competition. 

DEADLINE:  Entries  must  be  received  by 
Progressive  Grocer  no  later  than  5  p.m., 
September  29,  1978.  Judges'  decision  will  be 
announced  October  16,  1978,  and  will  be  final. 
Entry  forms  and  complete  rules  have  been 
mailed  to  every  daily  newspaper,  all  bureaus 
of  the  Associated  Press  and  United  Press 
International,  and  all  daily  newspaper 
syndicates.  For  further  information,  and  entry 
forms,  write: 

JOURNALISM  AWARDS 
PROGRESSIVE  GROCER  MAGAZINE 
708  Third  Avenue 
New  York,  N.Y.  10017 


SPONSORS:  Progressive  Grocer 
Magazine  and  the  Food  Marketing  Institute. 


When  I  hear 

’Nobody  pays  attention 

to  what  people  have  to  say/ 

I  answer, 

'The  Post  does/ 

Mrs.  Jackie  Beckman 


Mrs.  Beckman's  letter  is 
typical  of  the  letters  we  receive 
at  The  Cincinnati  Post.  She 
sayS/"  ...  I  wrote  in  a  letter  to 
the  editor  of  the  plight  of  my 
friend  who  lived  on  a  hillside/ 
whose  house  was  falling  apart 
around  her.  As  a  result  she  was 
relocated  to  a  comfortable 


home."  Our  readers  have  a  lot 
to  say  and  want  a  forum  on 
which  they  can  express  them¬ 
selves.  We  are  happy  to  pro¬ 
vide  that  opportunity  through 
our  letters  ot  the  editor.  Often/ 
as  in  Mrs.  Beckman's  case, 
these  letters  get  results. 


The  Cincinnati  Post 

The  Newspaper  that  cares  about  people 

A  Scripps-Howard  Newspaper 
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